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The Development of Packging Design for Dried Banana :
A Case Study of Bangatum's Dried Banana, Phitsanulok
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Abstract

The purpose of this was to develop packaging for dried bananas with a focus on design, and
sales promotions which are in compliance with food regulations. The sample group in the study
consisted of 150 consumers. From the study it was found that the sample group eats dried bananas at
a medium level of frequency. The suitable price of 250 grams is 30 Baht and twelve pieces. The
packaging should be easy to open. In terms of sales promotions that impact buying, it was found the
most consumers like to taste before buying. Consumers give importance to packaging from an overall
perspective at a high level and it was pound that they want packaging that protects against dangers
from the environment and maintains quality. This is followed by the inclusion labels providing nutritional
information that is correct and clear. The lowest level of importance was given to pictures of dried

bananas on the packaging.
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