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PURCHASING BEHAVIOR OF WORKING MEN FOR

FASHIONABLE PRODUCTS IN BANGKOK METROPOLITAN AREAS
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ABSTRACT

The study’s objectives are to investigate purchasing behavior of working men for fashion product and to
find the relationship between demographic, product characteristics, ‘reason for buying’ and purchasing behavior
variables. The results indicate that demographic variable has significant relationships with product
characteristics, reason for buying, and purchasing behavior. Moreover, there is a significant relationship

between product characteristic and purchasing behavior.

KEYWORDS: Purchasing behavior, Working men, Fashionable products
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