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ABSTRACT

The study was a survey research based on respondents, namely, customers using mobile phone services
offered by Advanced Info Services (Public) Co. Ltd. (AIS), Total Access Communication (Public) Co. Ltd.
(DTAC) and True Corporation (Public) Co. Ltd., (TRUE) with registration affected in Bangkok Metropolis. In
Researcher used Non probability was need based on the network and services coupled with Judgment Sampling
of customers of each network by 400 respondents.

Statistics used for the analysis of data was divided into 2 parts namely, descriptive statistics on
percentage basis and average means and inferential statistics. Results of the averages have been put under
t-test and analyzed by One-way ANOVA system with major issues measured statistically at 0.05 and testing the
relationship of the variables by means of Pearson Correlation

The result indicated that nearly sixty percent was male and 60.30 percent aged between 20 to 30 years,
Nearly forty percent worked in the composed and 58.80 percent was university students, Around thirty six
percent earned less than 10,000.-baht per month and 38.25 percent used DTAC network. Thirty five of the
respondents used ringtone service and 82 percent of them download content at 1-2 times a week.

With regard to factors affecting the download content via mobile phones, The overall showed
respondents medium level averaging 3.23 with experience, Social and psychological awareness at a medium
level.

As for their opinion on downloading of contents via mobile phones, the respondents collectively
expressed opinion at a fair level, averaging 3.39 and when classifications have been made item wise, it was
found that their opinion concerning downloading of content with the service receivers getting the service free of
charge was good and beneficial to all concerned.

The attitude toward downloading of content via mobile phone was of five level averaging 3.26; when
item wise classifications have been made it is seen that level of acceptance for this service is substantial, under

the heading “You will receive updating of information via your mobile phone”.
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Factors having effects on downloading contents via mobile phones centered on experience, social and
psychological issues including reaction or opinion of this service, as there was the connection positively

between acceptance and downloading of content via mobile phones.
KEYWORDS: Attitude, Downloading content, Mobile phone
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