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Conjoint Analysis in Marketing Research
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Conjoint Analysis considers two attributes or more which depends on the data collecting.
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Algorithm converged.
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Dependant Mean 7.00000
Coeff Var 7.14286

Labe Utility
Intercept 7.0000
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-1.2500

Center, Chewy
Center, Soft

0.5000

Nuts, No Nuts
Muts, Muts

-0.7500

Metric Conjoint Analysis
The TRANSRE( Procedure

Part-Worth Utilities

0.9500
G.9125

R-Square
Adj R-Sg

Importance

Standard (% Utlity

Ermor Range)
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Identity et i wuashas short [T aLsTs 0ds exclude notes anova liberalanova conservanova
o ¢ .l o - ¢ mvanova liberalmvanova conservmvanova;
WERNWE itel'ation ﬂl'IMﬂ'lﬁ\'i Olltput LﬂHﬂTﬂﬂUNaﬁWﬁ proc {ransrag utilitles separators=', ;

Aldanmsudasliladinls out édoiildln ttle2 ‘Nonmesic Conjoint. Analysis',
. ao X modsl monotenefrating) = dlass(chocolate center nuts

MIENUIUNIL fzero=sum);

output;

Iunm,

mﬁm‘a“wﬁﬁw Nonmetric Conjoint Analysis Lﬂum'a‘uﬂmﬂzuuuﬁw monotonic
Ltﬁﬂ'ﬁ'ﬁwﬁa ods exclude

Prefezence for Chocolate Candies
Nonmetric Conjoint Analysis

The TRANSREG Procedurs
TRANSREG Univariate Algorithin Iteration History for Monotone(Rating)

[teration Average Maximum Critericn
Number Change Change R-Square Change

0.08995 0.23179 0.95000

0.01263 0.03113 0.9693% 0.01939
0.00345 0.00555 0.96881 0.00042
0.00123 0.00423 0.56984 0.00003
0.00050 0.00182 0.96985 $.00000
0.00021 0.00078 (.96985 0.00C00
0.00009 0.00033 0.96985 0.40000
0.00004 0.00014 0.96585 0.Q0000
0,00002 0.00006 0.56085 0.00000
0.00001 0.00003 0.96985 0.00000

1
2
3
4
5
]
7
8
g
0

1

Converged Aigorithm cenverged.

Roct MSE (0.38829 R-Square
Dependent Mean 7.00000 Adj R-8q
Coefl Va 5.54699

Part-Waorth Utilities

Impertance

Standard (% Utility

Label Utility Error Range)
Intercept 74000 0.13728

Chocolate, Dark -1.3143 0.13728 53.209
Chocolate, Milk 1.3143 0.13728

Center, Chewy (14564 0.13728 18.479
Center, Solt -0.4564 0.13728

Nuts, No Nuts -0.6593 013728 28.312
Nuts, Nuts 0.6953 0.13728

The standard errors are not adjusted for the fact that the dependent variable was transformed and so
are generally liberal {too smalf).
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MIUUARINWING part-worth function
ifwdunmwdantanyamansldh dulnegay
WissumewaiinnNg 12 Seannmhemsqaen
Bue) dwmeniugusTnaliten Utility miumen
1,990 twannfige daunm 2,990 wmifumend
56 utility e sz imshousi
fislaelen utility g{azjmﬁ'swmmmiﬁmm 25
B wawengeiTzasammaham 120 i Tud
PDIFREMETINETY (Relative Importance) 989
udazamdney efidmanldasuentinnut
nouinupizlngasndndine e nudFygegauat
shdiysosasn fhathasugLlna emuddsie
TINATNTIGR TB900NAD TUIRATI UAZITITRG
L'Jmm‘sﬁwmmnﬂﬁlqm snuid laenmmaile

ey duAlneeahémyriumenathonn Sk

msmvdanagmemansaandsdadliernsdsny
fuseihiiien dmfunsasanswénalsunss
SAS 2zl¥eds proc gplot

Al plot naawdulysunsy sas
proc gplot;
title h=15 'Preference for Chocolate Candies';
title2 h=1 ‘Nonmetric Conjeint Analysis';
plot trating* rating = 1 / frame haxis=axis2 vaxis=axisi;
symboll v=plus i=join;
axis] order={1 to 10)
label=(angle=30 'Transformation of Rating’);
axis2 order=(1 to 9) label=('Original Rating');
run;
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