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Marketing Mix Factors Affecting Consumers’ Buying
Decision of House Brand In Phitsanuloke Province
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Abstract

The Purpose of the study was 10 determine the marketing mix factors affecting consumers’
__buy]'ng decision of house brand in Phitsanuloke province.

The data was collected from the sample group of consumers who purchased house brand
product of marketing intermediaries in Phitsanuloke province ; Tesco Lotus Supercenter, Big C
' Supercenter and Makro. Most of respondents were single female, age between 20 -35 years, educational
“Jovel bachelor degree, average income level per month was less than 7,600 baht. and most of them

were government and state enterprise employees.
The study found that consumers had experienced in buying house brand product in dryfood,
veiages and snack. The most famous brand is Leaderprice, Ato and Supersave. The customers
kriow house brand by seeing on shelf, from pamphlet distribute in supercenter. Buying house brand
is for using by themselves, because it's cheaper than manufacturing brand. Place of buying is Big C
Suiﬁétcenter. The customers have repurchase habit in the same brand and repurchase 4 weeks per
| s. Opinion of respondent show that quality of food and non - food product is the same and

TicE "_'ére cheaper. The marketing mix factors for decision in buying house brand product show in

lyapqrtant level are product, price and place factor. Only one factor show in middle level is promotion
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