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ABSTRACT

A proposes of this research are; studying the effects of atlilude and motivators for the intention to use
mobile TV, studying the intention to use mobile TV and the (actors influence intention to use mobile TV, and
studying the vase ol people never use of Mobilc TV in Bangkok arca because Bangkok is the first markel where
mobile TV is commercially available. The demagraphical factors and studying the effects of motivation factors
of consumers’ to usc mobile TV arc an important theory for testing their relationship between attitude and
intention te use mobile TV, Then, the relalionship between technalogy aceeptances of mobife TV is also
studied,

This research employs the survey ol population of people never use to Mobile TV in Bangkok area with
a 400 people. The questionnaire is a ool used Lo eollecl data. Statistics used in data analysis includes cost
percent average value, median, and standard deviation value, Statistics vsed in hypothiesis testing consists of
T-test differences in the population and analysis ol ene-way ANOVA. System with major issues is measured
statistically at 0.03, and testing the relationship of the variables by mecans of Pearson Correlation.

The results of the samples was female 53.2 percent and males 46.8 percent, aged between 26 — 33 years
43.3 percent, with bachelor’s degrec graduate 61.5 percent, moenthly income between 10,001 - 24,000 baht 35.7
percent. Overall, samples and gratifications theory is [ound io be a valid approach to explain the factors
affecting to the influence attitude to use mabile phone. The results showed respondents have the highest level
averaging 3.48. Regarding of lactor affecting metivators for the intention 1o use mobile TV, the results indicate
that motivation for permanent access motivator is nost important, showed respondents” have the highest level.
Beceause it allows consumers to watch entertainment programs such as movie, sport and drama at all time, and
wherever to respondents a times.

As expected, altitude towards using mabile TV was positively related with intention to use mobile TV.
The findings can provide useful and a good idea to facilitate. The samples respondents o use mohile TV fill in
services (ully available and the current consumers using mobile TV, Furthermeore, Intention to use mobile TV

serviges in the next 4 to 6 month,

KEYWORDS : Mobile TV, TV on Mobile, Behavior Inlention, Attitude
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