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ABSTRACT

Presently, television service businesses are classified into two categories, namely, a public
television service or mostly called “Free TV” and a subscription television business or mostly called

“Cable TV”.

There are several factors influencing people who are consumers to subscribe for Cable TV
memberships such as needs to watch live programs from abroad; needs to listen foreign languages of
foreign programs with Thai subtitles; or needs not to watch any advertising interrupting programs

which Free TV have, etc.

Currently, legal measures in Thailand used for controlling and supervising the subscription
television service or Cable TV do not allow the Cable TV to broadcast any advertising or business
service. Since there is a concept that the Cable TV has earned its main income from collecting

membership fees, it should not earn any other incomes from any advertising or business service.

For, if the Cable TV is permitted to broadcast advertising, it may be unfair not only the
consumers who are the members but also the Free TV entrepreneurs because they are not entitled to

collect any fees or service charges from the audiences.



Therefore, the aforementioned legal measures create several issues problems. For instance,
whether such law is in conflict with freedom of private businesses or such law protects rights of the

consumers who are the Cable TV members, etc.

In addition, it is found in this research that some existing laws for controlling and supervising
the Cable TV businesses in Thailand creates some problems regarding transparency or in sufficiently

covering the progress nowadays.

Therefore, at present, the Government is considering the solutions for correcting and improving
the laws for controlling and supervising the Cable TV businesses. However, the aforementioned
solutions have been considered many times. It is found that the provisions of the laws may be amended
in order to allow the Cable TV businesses to gain income from advertising and the appropriateness and

fairness of the regulations shall be determined for all parties.

Nevertheless, the aforementioned law has not been approved and come into force formally.
It is possible that many problems may occur after the approval such as consumer right violation, unfair
competition with the Free TV entrepreneurs, etc. With regard to the aforesaid issues, there are people
who either agree or disagree with various opinions. Accordingly, at present, the laws do not allow the

Cable TV to broadcast advertising and business services.

Moreover, from this study and research, it is found that there are various opinions of both
Cable TV entrepreneurs’ needs and members’ needs. For instance, the Cable TV entrepreneurs
definitely need the law to allow the Cable TV broadcast advertising or business services to gain more
income. The consumers have various opinions. Some audiences need Cable TV to broadcast advertising
while others do not need to do so. Since the approval for Cable TV to broadcast advertising have both

advantages and disadvantages, serious study and research may benefits all parties.

Accordingly, this thesis aims to study legal measures and authorities to control and supervise
Cable TV businesses in Thailand. This thesis focuses advertising broadcast and, also, studies the legal
measures in foreign countries, namely, USA and Japan. It is found from the research that the policy on

advertising of Cable TV business of both countries is widely opened more than that of Thailand.



VI

To benefit this study and research, the analysis and comparison between the legal measures of
foreign countries and Thailand shall be conducted. It is to conclude whether the legal measures in
Thailand should allow the Cable TV to earn income from advertising or business services. In addition,
if there are changes in laws to allow the Cable TV broadcast advertising or business services, what
problems may forth occur. The researcher, also, provides recommendations for such problems as which
approaches should be properly and fairly applied to solve such problems regarding broadcasting

advertising or business services of the Cable TV.



