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Research Title : Consumer Involvement Factors in Decision Making of Discount

Purchase Via Daily Deal Website in Bangkok Area

Name of Researcher : Ms.Brinda Sulyawothi
Name of Institution : Business Administration Faculty, Sripatum University
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ABSTRACT

Research issues “Consumer Involvement Factors in Decision Making of
Discount Purchase Via Daily Deal Website in Bangkok Area”. The research objective is to study
about the Consumer Involvement Factors in Decision Making which would influence
purchasing behavior through Daily Deal websites in Bangkok Area. Survey Research method is a
Questionaire survey tool to collect data. And sample groups are 400 Bangkokians who are familiar

with Internet by using multi-stage sampling method.

The result of Survey is analyzed by Descriptive Statistics to show frequency
percentage mean and the standard deviation. The Statistic that use for hypothesis testing research
is Reliability Analysis a one-way ANOVA and Multiple Regression Analysis. The research result
found that Product Factors , Price and Social Visibility affect to the frequency of consumer’s
purchase as the average. While the product factors and perceived risk affect weekday’s daily deal
purchase. The interest factor affect to the period of daily deal purchase. And personal factors

affect to the spending on daily deal purchase.

Keywords : Consumer involvement factors, Decision making, Discount purchase, Daily deal

website
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Georgios Zerves , John W. Byers and Michael Mitzenmacher (2011) have studied “Daily Deals:
Prediction, Social Diffusion, and Reputational Ramifications”

That Daily deal sites have become the latest Internet sensation, providing discounted offers
to customers for restaurants, ticketed events, services, and other items. We begin by undertaking a
study of the economics of daily deals on the web, based on a dataset we compiled by monitoring
Groupon and LivingSocial in 20 large cities over several months. We use this dataset to characterize
deal purchases; glean insights about operational strategies of these firms; and evaluate customers’

sensitivity to factors such as price, deal scheduling, and limited inventory.

Beukes Chantal and Hughes Suzan (2012) have studied “Growth And Implications Of Social E-
Commerce And Group Buying Daily Deal Sites”

The Case Of Groopon And Liviingsocial.” that E-Commerce has changed the nature of the
value propositions that companies now offer to their customers. The convergence of content sites
and social networks has resulted in emerging e-Commerce business models. The group buying/local
daily deals e-Commerce platform represents the collective bargaining power that individuals can
leverage to obtain daily deals on local products, services and “experiences”. These local discounted
deals are distributed via e-mail and the websites of companies like Groupon and LivingSocial that

have established themselves as the sector leaders. The convergence of traditional and electronic
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business models, as well as traditional and new business practices, are changing the face of global
business as we know it. In this study, the authors critically reflect on the strategic management
implications of the convergence of content, community and commerce in the form of social e-
Commerce and daily deal sites. The authors consider the implications of the rapid growth
experienced by daily deal social group buying sites, in terms of strategy, and question its long-term
value-creation. Future investors are urged to consider the long-term value-creation and not merely
the short-term payoff of these sites. Merchants are urged to consider the practical implications of

offering coupons on these sites for the day-to-day operation of their businesses.
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T Iianumunioniwasgluszauihunais 5w 161 au Aadluiosaz 403 5090311

1Y A o a g Y ~ A o a g
v szAvLIN U wau 127 au aaluiesaz 31.8 uazszauuIniiga s 47 au Aailu
o w a { 1T o < 1 1 % ] I~ 1
Sooaz 11.8 awday  TasliAundeminy 3.29  FIMuen1ua NquA20619lAuIANIING
o A ~ 4 ] 3 o 1 ' A 1
dudmseuims I 14 Taeliyanadunmiu Huisensiiaiuiavvesdus Inaniinalu

1 o A 49' 1 ] < 4 Aa
ﬂﬁN@]i’)ﬂi3U3uﬂ15@lﬂﬁu1%“ﬁ@ﬂﬂ@ﬁﬁ’luﬁﬂNTuL’JU"l%'Glﬂiﬂﬂ‘ﬂlﬂﬁﬂﬁ
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U 2 m553mi1:ﬁmmg%ﬁmmsmuaaumu

A1919 15 LTAINM INATOUAINNMNYDINY (Reliability Analysis) V09 Pilot test AT

Cronbach’s Alpha

tode Cronbach’s Alpha

iladamsiaruslunszuiumsaaaulode 7517

INATTI 15 UEAAINTNATOUAIANNASDINY (Reliability Analysis) ¥oeduls 910
a o < Yo S 1 Y 1 A < 1
HAN13390 92191 18311999 Cronbach’s Alpha fiA NN 0.6 agllaa1 manuyesueglu
[ [ [ g’/ o 1 e a d
szAUNooauTU 1A (Sekaran, 2000) Aty Jeeunsnthdeyamaril T g lunmsTnsiziae 114
] = d‘ @ d‘ [ =S 1 Y Aa v A dy
pg1linureNu e desemsiaiusanvesdus Inalunszurunmsaaduleseqies

[ 1 < o Aa Y a
dauaarud lealszinmaaaavesdus Ina
@Il 3 wansnaToUANNAFIY
v a d 2
A1519 16 HaAIHAd NS UN5INZHANNSUTIMIDUM ARSI (One - Way ANOVA)

A\l % ISP \J Y a U A dv d‘d \l d‘
531’1’3Nﬂ‘il‘ilﬂf'n5Nﬁ’J‘L!i’J?JleE)QEjUiiﬂﬂiuﬂi%'ﬂ'J‘Hf'niﬂﬂi‘l‘lﬂﬂmﬁﬂuﬂﬂﬂ')13~lﬂiuﬂ1i

A 1 \ < ¢ Aa a
"lﬁ’)f;}1.]9QET’J‘HEIG]N1H!?Uﬂ°ﬂﬂ!ﬂﬁﬂﬁiﬂﬂ!ﬂﬁﬂ

ANOVA
Model Sum of Squares Df Mean Square F Sig.
1 Regression 7.586 10 759 2.704 .003
Residual 109.124 389 281
Total 116.710 399

* zaUdadIAgY 0.05
a L4 1
INNIN 16 HANIIAATIEHANUUYTUIIVVVNIAAYY (One — Way ANOVA) WU
A1 p-value 191N .003 FeTiatosnnizauisd1Ayn1edna 0.05 vueanuNdatemsliaan
1 Y a v A dy = v = dy 1 v <3 4
smv03dus Inalunszuaumsdadulagolinaneanudlumsyeqiesaivaaniuin lad

da 4
1nAna Ingmae
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v d a 4
M1319 17 !!ﬁﬂﬁNﬁﬂw51Hﬂ153!ﬂi1$ﬁﬂ31ﬂﬂﬂﬂﬂﬂ!§x‘i1ﬁl?j (Multiple Regression Analysis)
1 [ IS \l Y A v A 5 4 1 d'd \J
53ﬂ31@ﬂ%%ﬂﬂ153~lﬁ’31~!5’33~lSII’ENEJ‘U5Iﬂﬂ1uﬂ‘§$1J’Juﬂ1‘§ﬂﬂﬁ‘l~!‘1ﬂ"lﬁ’)ﬂ1uﬂ1\‘i°] NUNDd

Y A U v < { Ao a
m1u'ﬁ“lumimaprmamaﬂmunu"lqmmaﬂaiﬂﬂmaﬂ

Coefficients

Unstandardized Standardized

Coefficients Coefficients

Model B Std. Error Beta t Sig.
1 (Constant) 1.253 .163 7.679 .000
J998eIUAAA (Personal Factors)
AMUADINTAIUYAAD 035 049 057 711 | 478
Yszaumsalnmzau -019 042 -.034 -461 | .645
Tasoifersuaudn (Product Factors)
ANYAUZVRIAUMMIOUTMIABYAUDY | -.133 055 -206 2421 | 016
ANUABINT
I PR R AT R EVER RERY 120 047 186 2.535 | .012
anudnynudyus Ina
Yaden1aaa1unsal (Situational
Factors)
Gﬁammﬁm%ﬂﬂmmzﬁu 046 061 077 748 | 455
aoumseinwdy vy 004 | 058 006 062 | 951
TademamuAunU (Cost)
FIANVBIAUMHT VTS -119 046 -203 -2.558 | .011
Jasememuanuaula (Interest)
mmﬁuhﬁﬁ@iaﬁuﬁ’m’%mﬁmﬂi’uq .029 043 .049 674 | 501
Tasedmmssumadeass
(Perceived Risk)
ANUFBIEoHANIENUIINAURWTE | 065 035 112 1.863 | .063
u?mﬂi'uq
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v d a 4 a
N1319 17(9i§)) !!’dﬂx‘iNﬂﬂWﬁnl‘Hﬂ]i?!ﬂi1$ﬁﬂ3]ﬂﬂﬂﬂﬂﬂ!‘]jﬁv‘l?j (Multiple Regression

. 1 w ISP \ Y a v A &’
Analysis) 5$ﬁ31x‘i‘ﬂﬁlﬂﬂﬂ1’53~lﬁ?u’i'JﬂJﬂli’NE‘!‘Uiiﬂﬂiuﬂi%ﬂﬁuﬂTﬁﬂﬂﬁu‘lﬁ]“Hi’)

v
=

b4 \ ISP nd' t‘ﬂ” \J v < d d‘d d‘
PITHANY ‘Vl3»1ﬂﬁ]ﬂ’J13»1tﬂuiﬂi‘lfﬂﬂ‘1.]@]QT;T’JuﬂﬂN]u!’JU"l"lfﬂ!ﬂﬂﬂﬂIﬂﬂmﬂﬂ

o [ <
Mademudsaunuiy (Social
Visibility)
mahaumrsousms 114 aei

A 2 -.056 .028 -.116 -1.991 | .047
UANADUWUINU

Adjusted R Square =.041
* szAUadIAg 0.05

M3 17 wad 1§1n01nn1ssins s g ianuaaneeady (Multiple Regression
Analysis) W11 TiA1 Adjusted R Square 1911130 .041 Wurineanudmlsdaszamnsnesing

k2
awlsaw1diesay 4.1 naastathiomsiidiusimvesdus Inalunszuiumsandulade Tao

[

' Y = 2 a
LINUAASATUHISUAAANIU D
9 1 1 1 1w % 1 1 [ v o W
ANUABINITAIUL AN ‘W“]J’NfIﬂW p-value NNV .478 %Qﬁﬂ?ﬂ?ﬂﬂ’)1i$ﬂﬂuﬂﬁ1ﬂ@ﬂ1ﬂ
aa 1 9 1 = 1 d' dy 1 ]
o6 0.05 HUIIAINUIIANNABDINITAIUAAG 1%%Naﬁﬂﬂ31uﬂiuﬂ1icﬁ®ﬂﬂEN’ﬁ’J‘LlEIQNTLl
< ¢ A ~
L’J‘]_Ihl‘;]f@]maﬂﬁiﬂﬂmﬁt’l
4 J 1 1T o % 1 1 [ v o w
ﬂizﬁumimmwwmu ‘W“]J’Nﬁﬂ'l p-value (N1HY .645 “?Qﬁﬂ13~11ﬂﬂ"ﬂi$ﬂﬂuﬂﬁ1ﬂﬂlﬂ/ﬂﬂ
aa 1 o [P} 1 A ¥ U '
aoa 0.05 Wll18ﬂ31h31ﬂ53ﬁﬂﬂ15mlﬂw1$@u “lmJwamammaiuma%@ﬂmmuaﬂmu
< ¢ A ~
L’J‘Uh],‘;]fm@ﬁﬂﬁiﬂﬂmat’l

ANHAULVDITUAINIBUINTABVAUBIANUADING WUNTA p-value 1AV .016 Ha]

1 9 1

AdeenNIzAUTdIRNINEDA 0.05 HINBANUNENHULUDITUAINIOUINITADUAUDIAIN

Y a

1 A Aa' 1 1 < s A a
ABDINTT llWﬁﬁ@ﬂ’)nlﬂGl,uﬂﬁ"”lf@ﬂ‘ﬂﬂﬂﬁﬁuﬁﬂWWHL’JUII"W]MEI@EIIﬂﬂmaﬂ

[

AdeenNIzAUTedIANNEDA 0.05 MINBANUIENYALYIFURMIDUINITHANUER

[

(% a Y A = = o @ v Y a = T @ 4& =
ﬁﬂBmz%ﬂﬂﬁuﬂTﬁi@‘UiﬂTSiJﬂ’JTiJ?fTﬂﬂJﬂUQ‘UiTﬂﬂ NUINAT p-value (NN .012 BIY
uny

g

Y Aa =3 1 A 49' 1 ] I s Aa =
Ay 1nn llWﬁ@I@ﬂ’nuﬂGLHﬂTi“If@ﬂ‘}Jf’Nﬁ'JuﬁﬂWTHL’JU]’I,“D'@ILﬂﬁﬂﬁTﬂEJLﬂﬁfJ

H 9 [
a1y luvazuy Wunia p-value MINY 455 FAWINNNTZAVUBEIATY

an 1 1 H =Y g‘l 1 1 H g 1
NNADA 0.05 HueANUNFIIMWTY luvazin  lulinaaeaudlumswegiosdiuan

' 3 ’  Aa >~
NWHL’JU%%’@!@Q@QI@&WQ&
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P a g}/ 1 1 [ v (] ] Y]
aorumsaiiwFyluvne iy wuadial pvalue M1 951 F9TAIMINNITZAD
v o [ aa 1 c’d‘ a g‘./ = 1 d' dy
Wedianeana 0.05 vaneanuNaoumss sy luvaziy  lilinadennudlumsde
1 [ I~ ¢ Ax ~
gilesdrvaariudv lvdndaalaomay
a 9 A a (=] 1 W 2 A Y 1 [ v o w
FIMVOITUAIMITOUTNT WUINAT p-value 11101 011 FlAdivanNIzaUUsd ALY
v 9
NADA 0.05 HBANNNIIMVIAUAMSOUTMS  Tnadennud lunsyeglesdiuannin
< ¢ Aa =
Hu'lsdinanalasmae

1 A F) G

H Y 1
anuaulaniaedua1nsouInsHug WuNTA1 p-value 1917 501 FaTA1INAIN
1 9
szautladngnedna 0.05 vaneanuanuaulindidedusinsouinmstug  hiflinade
>~ dy J ] < ¢ Aa =~
anwdlumssegosdivaaiuin lodwaaa lasmae
= G a Y A a g’; 1A [ X A
ANVIFBIHIOWANTENVIINTUMNIDUINIUY ) WUNAT p-value 11110 .063 FITA
1NN NSLAUTIAIAYNIIEDA 0.05 HUWANUNANUFBIHIONANTENUINTUAINITOUT NS
g = 1 A dy 1 ] <} ¢ A a
uu 9 lifimageanudlumszeglosdivaaiiuin lednana laomde
oA Y A A % ~ A < A o X A
mahaumsousms 19 asliynnadunuiiu wulia p-value 1WRD 047 Faiin
9 1 Y] v o w an 1 o A Y A a 9 = A
dosnnizatisdAyneana 0.05 vaneanumsihaumwsouins 1l Tasliyanaduny

< a 1 A X J ] I ¢ A a
MUY uwamamma°l,umi%ﬂﬂmmuaﬂmunu"lwmaﬂaiﬂﬂmaﬂ

v a <
1319 18 !!ﬁ'ﬂ\‘]ﬂﬁﬁ‘ﬂﬁcluﬂ1§3!ﬂ'§‘l$1”iﬂ'3n~l!!ﬂ'§ﬂ5'31—!!!1J1J7|‘|\1!aﬂ'3 (One - Way ANOVA)
J (% IS \J Y a v A 4" d‘d \ \ %
wﬂamff%ﬂmiua’mi’mﬂlamuﬂﬂﬂiunixu’mmiﬂﬂausliwaﬂuﬂame’mslu

(Y] J X ' v < ¢ Aa a
dlansilumswegiesaivaainiivlsdamadalaaade

ANOVA
Model Sum of Squares df Mean Square F Sig.
1 Regression 119.231 10 11.923 3.091 .001(a)
Residual 1500.359 389 3.857
Total 1619.590 399

a 4 1
1INAI1 18 Wan33AT1zHANNUT1U5IUIUDNIUAYT (One — Way ANOVA) Wi
A1 p-value 19117 .001 FeTiatosnnszauisdinyniedna 0.05 vueanuIdatemsliaiu
1 Y a v A &’ =t 1 1 @ @ o &‘ 1 1
3ve3R 15 Inalunszuiumsaadulagelinanerieciuludlarlumsyenilesaiuaaniu
] ¢ Aa =
A lwamana lagmae
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v d a 4
M13149 19 !!ﬁﬂ\‘iwﬂﬁw51Hﬂ153!ﬂi1$ﬁﬂ31ﬂﬂﬂﬂﬂﬂ!§x‘i1ﬁl?j (Multiple Regression Analysis)
1 U ISP \ Y A v A &’ £ % \J d'd \ 1
‘iz‘ﬁ’JN‘ﬂﬂﬁlﬂf’ﬂ‘iilﬁ'J‘Mi’JNﬂI@QQ‘Uiiﬂﬂiuﬂi%ﬂ%uﬂ1iﬂﬂﬁu‘1ﬂ"Iﬁ’)ﬂTL!VIN°] NUADY IN

Suludlawlumssenilesarvaadnnivlsdindnalaende

Coefficients

Unstandardized Standardized

Coefficients Coefficients

Model B Std. Error Beta t Sig.
1 (Constant) 7.059 .605 11.666 | .000
J998eIUAAA (Personal Factors)
AMUADINTAIUYAAD 028 183 012 155 | 877
Yszaumsalnmzau -223 154 -.107 -1.450 | .148
Tasomersuaud (Product
Factors)
ANHAUVRIAUMNIOUTNT -.157 204 -.065 -771 | 441
ABUEUDI ANVUADINT
AnYAUZVeIAUMHT VT M 533 175 223 3.047 | .002
anudnynudys Ina
Jaden1aaa1un15al (Situational
Factors)
Gﬁammﬁm%ﬂﬂmmzﬁu -270 | 227 -122 -1.189 | .235
aoumseinwdy vy -082 | 214 -.038 -385 | 700
TademamuaunU (Cost)
FIANVBIAUAHT VTS 011 172 .005 065 | .948
Josenaduanuaule (Interest)
aywaulaiitisedudinionsms | .01 161 023 315 | 753
viun
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v d d
1319 19(Ad) uamwaawﬂumﬁmiwm3mnﬂmm%awrj (Multiple Regression
. ' U IS ' Y Aa U A 5 4 1 d‘d
Analysis) iz‘ﬁ’JN‘ﬂ‘ﬂﬂﬂﬂ1‘§3Jﬁ’Ju‘§’JN51li’NEJ‘U’iiﬂf’ﬂ‘ﬂﬂizﬂ?ﬂﬂ1’iﬂﬂﬁﬂ1%%@ﬂ1“ﬂﬁﬂ Ny

v o (Y] v J A U v < ¢ A a
ﬂa‘15’aaau‘lumJﬂ1ﬁ“lumimag}1Jaatnuaﬂwmnu"lmmﬂaﬂaiﬂﬂmaﬂ

Masedumssuimsidoasie
(Perceived Risk)

A A a k)
ANUAIINITOHANTENUIINAUA
" - 2 281 130 129 2.160 031
WI0UTMINU 9

o [ <
Mademudsnunuiy (Social
Visibility)
mahaumvsousms 14 Tagi

i 100 | .105 056 954 | 341
UANADUWUINUY

Adjusted R Square =.050

(2 v o w

*3rAvugant 0.05

H ° a J a . .
NAM1319 19 wad dunnmsimsimagianuannoo®audy (Multiple Regression
Analysis) W11 UA1 Adjusted R Square (M1 .050 HUHUI8ANUNAWYTOTTLTIMI500TUY
9
dulsawlddesas 5 uaasdeetomsiaiuisuvesdus Inalunszuaumsdaaulie Tao
' 9 = [ dy A
HENUAATAIUILUHANIT AD
ANABINTAIUYAND WDIIHAT p-value MDY 877 FadiAmnnNszauTodngyn1g
Aaa 1 9 [l = 1 1 [ [ 4 dy
add 0.05 vueANNANVAIMIFIUYana  Iinanereiuludlailumsdeniles
[ 1 < o d'd d'
aaaruy ledinana Taamae
4 1 1 [ Y] v 1 1 [} Ly o [
dszaumsalmmizau WuNIA1 p-value 1NINY 148 FIUAWINNNTZAVUIEIA YN
aa 1 4 (=} 1 ] 1Y [ L dy 1
ana 0.05 mneanuNUszaumsaiamzau  hilinageriiuluddamilumsaenilesdivan
' 3 ¢ Aa A
s lrdinana lagmae
[ a 9 A = 9 = 1w 4& IS
ANHULVOITUAHIOUTNITADUAUBIANNADING WUNNA p-value 1NN 441 B9Y
AMWINANIZAUBEIRYNINEDA 0.05 HINBANUNANHULVDITUA NI OUINITADUAUDIAIN
Y (=) 1 ] % o I j‘ 1 ] < ¢ Aa A
aoans lutimanerreiuludlanilumsvegilesaruaaruiuladingda laomae

anbazueIduMuIoUIMlANNEAYAUAUS Tna WuNAT p-value 1NN .002 F 93]

U

[

Antosnszauisd 1Ay NNEDa 0.05 nueANuNEaNBUZYRIRUMHI BT MIlANNEIAY

[

U

9y Aa =
o

A3

2 = R [ o o dy ' ' < ’ Ao =
Uilan Hwaneriaiuluddamilumsvegilesdivaniuiulydmana lasmde

=
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v o o

f 9 [
a1y Tuvazdy WuNLa p-value MY 235 FUAWINNNTZAVUBEIATY
aa [ [ ~ a 3/ (=1 ] ] [ @ L dy
NNADA 0.05 naneaNuNFIIIETY luvaziy lulinaaesieiuluddanilunsyeqiles
[ 1 < ¢ Ax =
daariudu ledinada lnomas
rfd' a ?zl.z L= ] 1 @ é = | 1 1Y
goumsanmyyluvue iy WuNla pvalue 110D 700 FIUAIWINNIITLAU
v o w aa 1 P a ?zl,z [P=) ] [ @ Y] d
WedAyneana 0.05 vaneanunaoumsunwdyluvaziu lilinasesieiuludlalu

¥
=

U 1 a3 ¢ Aa A
msseglosdivaaiudn lednang lnsmae

¥ o o

FIMVOIFUMHTTOUT AT WUNHAT p-value 191171 .948 Faliauinnnseautisdifay

9
¥

aa [ a 9 A a (= 1 1 [ o o A
NEDA 0.05 HINBANUNTIMNVBITUAIOUTNMT Tulinanesiviuludilanilunmsyeqiles
U ] a3 ¢ Ao =
ﬁ’)uaﬂW’luﬂ‘UhlG]fﬁlﬂa@aiﬂﬂlﬂaﬂ

1T A 9y G

v 9 v
anuaulanlae@uAIHIausNITHUG WUNTAT p-value AL 753 FHAINIANN
v Y
seautiodynIeana 0.05 vureanunanuaulandaedumnsouimstiug lilinagesas
o o @ e ! o’ s Aa =
Wluddanilumsseglosdivaaiuinlednaaa laomde
= G a Y A a g’; 1A [ X A
ANUTGINITOHANTZNUNINTUAMITOUITNMTUY ) WUNIUAT p-value (NI0V .031 BINA
YoonNszauiod Ay nINana 0.05 nu1enNIINNUTENHIONANTENUINFUA NI OUT NS
g’; = 1 ] o o o dy 1 ] I ¢ Aa A
uu 9 Uwanesviuludlamlunmsvegilesaivaaiuiuladinana lasmae
oA Y A A % ~ A < A o X A
mahaumsousms 14 Taeliynnadunuiiu wulia p-value 1WAD 341 Faiinn
1 Y v o w aa 1 o A 9 A a 9 =~ d‘
mnANszAUtedIAYNNana 0.05 naneanuMshaumusouins 1l ld Iaeliyanaduny

< = 1 ] [ o o dy J i < s Aa =
v lufinaaerriuluddailumsdegilosaruaariuiuladinada laomae

v a d
M1319 20 !!t‘rmwaawﬂumﬁ’Jmiwwmmuﬂiﬂ‘nmmu‘nNLﬁﬂ’J (One - Way ANOVA)
\J [ IS \J Y Aa W A &’ d‘d \ 1
ﬁzﬂ:nﬂﬂi}i}ﬂm5N’muﬂmlmﬁd‘uﬂnﬂclunsz‘mum5ﬂﬂau‘l%mi’muﬂi’wnnaﬂumi

A v v < ¢ aa a
%ﬂﬂﬂﬂﬂﬁ]uﬁﬂw1u!]1ﬂ"5ﬂ!ﬂﬁﬂaiﬂmﬂﬁﬂ

ANOVA
Model Sum of Squares df Mean Square F Sig.
1 Regression 14.878 10 1.488 1.481 .144(a)
Residual 390.712 389 1.004
Total 405.590 399
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a 4 1

INAT19 20 WaNIAATIEHANNUUTUTINIUUNINAEY (One — Way ANOVA) WU

A1 p-value 1N .144 FalimunnNszauisdinyn1ana 0.05 vuieanundatemsiidiu
1 9 a v A X 1 (R X J ' < J
5oy Ina lunszurumsaadulade lulinaserrwarlunmsdeqilesarvanmiui led

A =
inana lagmae

o a d a
M1919 21 uamwaawﬂums'smiwﬁmmaﬂaeﬂwamj (Multiple Regression Analysis)

\

\J % IS \ Y Aa U Aa &' 4 i\l td'd
i%“r‘n%‘i'ﬂiﬁ]ﬂﬂ1§31ﬁ’J‘I—!i’JN‘ll?)\‘iﬁ‘fl]iiﬂﬂiuﬂi31]’31!ﬂ1§ﬂﬂﬁ1ﬂ‘i]‘15§)ﬂ114ﬂ1\‘1°‘| Nnuno

v A U v < { Ao a
m’Jmaﬂumimag1Jaamumwmnu"lmmﬂmajﬂﬂmaﬂ

Coefficients

Unstandardized Standardized

Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 2.001 .309 6.480 .000
J998eIUAAA (Personal Factors)
AMUADINTAIUYAAD 112 093 .098 1.202 | 230
ﬂi%ﬁﬂﬂﬁﬂimWW@u - 118 .079 -114 -1.506 | .133
1J991 mﬁmﬁuﬁ uMm (Product Factors)
ANHUTVBIAUMHMTBUINT -.037 104 -.031 -357 | 721
ABUAUDY ANVADINT
anyuLYoIFUAMTOUI MY .093 089 078 1.046 | 296
anudnynudyus 1na
Jaden1aae14n15al (Situational
Factors)
q%’;mmﬁm%mﬂummmi’u -.062 116 -.056 -532 | 595
ﬁmumm‘fﬁm%nﬂmmgﬁu -.006 .109 -.005 -054 | 957
Taden 1A UAUNU (Cost)
FIMVOIFUMHNTOUT NS -.026 088 -.024 -294 | 769
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[V a 4
319 21(AD) uamwaawﬁlumnmawwmmmnam’%amj (Multiple Regression Analysis)
1 [ IS i Y A v A &’ £ % \J d'd
53‘”’31Q‘ﬂﬂﬂﬂﬂ1ﬁJi;T’J‘H‘i’JNslli’)QQU?IﬂﬂiHﬂiZ‘U’JHﬂﬁﬂﬂﬁﬂiﬂ"Ii’e'lﬂTHﬂNﬂ ny

v o A U v < ¢ A a
ﬂam:1maﬂumimag1Jaamuaﬂwmnu"lmmﬂaﬂaiﬂﬂmaﬂ

adenreduanuaula (nterest)

a k) A 2

anwaulaiifidedudimiensms 175 082 158 2.124 | .034
1e
Tasedmmssuimaaeass
(Perceived Risk)
ANdsaeRansENUIINFUM 026 066 023 385 | .701
WiaoU3 MM 4
Yadedudaaunumiiu (Social
Visibility)
msthaumnsevusms 114 1aedl -.005 053 -.006 -099 | 921

A <
UANADUWUINU

Adjusted R Square =.012

v v o w

*3rAvugant 0.05

{ o a 4 a . .

INA1519 21 Waf 1Au191nnsins s IzHANAneFUdY (Multiple Regression

Analysis) WU731 UA1 Adjusted R Square (110U .012 HUHN8ANUNAW5DATLE1W5DOT LY
k4
aulsam1diesay 1.2 naastahitomsiidiusimvesdus Inalunszuaiumsandulade Tae
1 9 = [ dy A

HENUAAZATUITIHAAIL AD

ANABINTAIUYAND WDIITAT p-value (MINU 230 FadlAmnnnszauiodngnig

9
ana 0.05 nueaNuNANNABIMIdIUYARa  lilraderiwaanlunsseglosdiuaarniu
3 ¢ Aa =
A ladinanalaoman
4 1 1 1w % 1 1 o ¥ o w
Uszaumssimmizay nuNLA p-value M0V 133 Falimmnnnszauisdingnig
aa ' o 1 1 1 { 1 1

add 0.05 iwanuNdszaumssimmzay  lulisadesianarlunisdegilesdiuaaniing
3 ¢ Aa =
A ladinanalaoman

Y] a F) A 2 9y = T @ = A

ANHAULVIFUAINIOUTNTADUAUDIAMINADINIT WUNNAT p-value 1A 721 9T
AN MIZAUTIdIAYNINEDA 0.05 HUBANUIANEAUZUDITURAIUIOUTNMIADUAUBIAIIN

9y (= 1 v dy 1 ] < J  Ax ~
ADINIT "lmJwammdnaﬂummaﬂﬂmmua@wmnu"lqmmaﬂai@ﬂmaﬂ
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anbazUeIduMuIoUIMINANNAAYAUAYS Tna WuNTAT p-value 1NN .296 F 3]

[

ANNNNMIEAUTEAIAYNNEDA 0.05 oA NENBUZYRIFUAII P LT MIiANud 1A

[

bl

v 9 =
9

Y a (= 1 ] dy 1 ] < ¢ Aa =
AusTan lulimasesiwarlumsyegilesdrvaariuivulydnanalaomas

[

H Y P
FrnaNwdyluvngiu wundial pvalue M10U 595 FTAININNNTZADTBEADY

o

H 9 ¥
NEdA 0.05 veaNuNFIANETY luvaziy hilinasesisarlunssegilesdivan
1 < s A d'
Hudy ldwana laomae
A a Z = DA 1w 2 A J o
a01uMsANHFY VALY WDNAT pvalue NN 957 FIWAIWINNITLAY

v o o a

a 1 o A a ?zl,z 1 1 1 ¥
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