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ABSTRACT

The objectives of this study are (1) to examine validity of the casual relationship between
electronic commerce adoption and performance of small and medium enterprises in Thailand (2)
to study direct and indirect influences of electronic commerce adoption onperformance of small
and medium enterprises in Thailand. The target population was the small and medium enterprises
which have been registered in e-commerce website of the department of business development,
ministry of commerce. A questionnaire was used as a research instrument. A total of 433
completed questionnaires were selected by purposive sampling method. The Variables used in
this study consist of (1) the characteristics of CEO (2) internal environmentof the enterprises

(3) external environmentalof the enterprises (4) the characteristics of e-commerce (5) e-commerce



v

adoptionand ( 6) e-commerce performance. Data was analyzed by using Structural Equation
Model (SEM).

The findings from the research showed that the characteristics of CEO, the internal
Environment and the externalEnvironmentalofthe enterprises, and the characteristics of e-
commercehave direct and positive influence one-commerce adoptionwhereasinternal
Environmentshowed highest level of influence one-commerce adoptionfollowed by the
characteristics of CEQO, the characteristics of e-commerce and the external environmental of the
enterprises, respectively. E-commerce adoption had direct and positive on e-commerce
performance. In addition, performance from e-commerce adoption was directly influenced by the
characteristics of CEO, the internal and the external environmentaland the characteristics of e-
commerce whereas internal environment showed the highest level of such indirect influence on e-
commerce performance followed by the characteristics of CEO, the characteristics of e-commerce

and the external environmental of theenterprises.
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