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ABSTRACT

The purposes of this research were to study the factors of the cause and the effect in the supply chain
collaboration on logistics performance of tourism business in Thailand and including the confirmation of
the factors of the cause and the effect in order to present the applied processes for to real adoption on
tourism business . The instruments of the research were questionnaires, focus group and In-depth Interview
by multi-stage random sampling from 400 selected tourism business entrepreneurs in Thailand. Data
analyses were described by statistics in one-way multivariate analysis to test the validity of the model by
the statistical package in the social sciences and structural equation analysis. The research findings were
the supply chain collaboration could be direct positive influence on business performance, and indirect
influence on organizational commitment and trust in the organization. In addition, trust in the organization

could be direct and indirect positive influence on logistics performance.
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