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Abstracts

The objectives of this research were 1) to explore general information of the organization;
the factor of transport and distribution that affects marketing and sale, and customer satisfaction in
Thailand’s logistics services. 2) to analyse both direct and indirect impacts of the transportation and
distribution that affect marketing and sale, and customer satisfaction level in Thailand’s logistics
services. 3) to find the logistics activities model in transportation and distribution that affect customer
satisfaction. The mix-methods as a combination of quantitative research and qualitative research
methodologies was used in this research. The samples were 400 logistics operators. The
questionnaire was used for the quantitative data collection and qualitative data was collected by
interview form. The statistics were used in the research such as frequency distributions, percentages,
measure of central value, standard deviation, One-way Anova (F-test) is used to examine the
differences between the means of two groups, Confirmatory Factor Analysis (CFA), Structural
Equation Model (SEM) analysis and the content analysis was method for qualitative data analysis.

The results of this research found that 1) the exporters were most of the samples in which

Thai entrepreneurs were the majority shareholders. The consumers products were main products to



v

shipping and distribute. The transportation and distribution were high level factor that affect
marketing and sale. The frozen seafood has highest level of customer satisfaction. Thus, the largest
logistics companies focused on transportation and distribution service locations, availability,
conveniently and fastness. Medium logistics companies focused on presentation skills and the
emphasis was on the use of standard knowledge or skills. Small logistics companies payed attention
to the product. Due to the low inventory turnover then the cost of storage was much higher. 2) The
result of confirmatory factor analysis showed that all observed variables were the key components of
latent variables such as transportation and distribution affected marketing, sale and customer
satisfaction in Thailand’s logistics service. Moreover, the results of variable analysis found that
transportation and distribution affected marketing and sale with the direct and indirect affected the
level of customer satisfaction. 3) The results of the logistics activities model in transportation and
distribution that affect customer satisfaction in Thailand’s logistics services found that the most
important factor was transportation and distribution that affected marketing, customer requirement
and customer satisfaction level. Whereby, the level of customer satisfaction depends on services such
as delivery, collection, containers, cargo and cargo area by type of logistics activities. In conclusion,
the study of customer satisfaction on logistics services as transportation and distribution in Thailand
is very high consistent with empirical data. (Statistics: Chi square/df =1.20, P-value=, 0.17658,

RMSEA=0.022, GFI=0.98, AGFI=0.96)
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