v Y a a

Ve Ineiinug waAnssumsidlady weuad Jesodoasnie
miaaia uagmsaaduleaslavanluiaeas
mnﬂ?iuﬁ’wi’mzaawmé’ﬁé’mwﬁ’ﬂﬁu%cﬁa
Tarban

AdiAny waRnssumsBasuatruaddesedearsmams
aaa (7P’ symsaadula/dasaisuanils ludsvida

YA o v a dy
sreoy/puoaaauleie luvwu/szens

¥ornAnL Wuaniy aig¥engns

rr’d' a a 4 = a [
21915 NFAMAINeNTNUT a3. U560 SuSaung
FEAUMIANH WNAMAATUHITUNA
AIE JUNAIMOas UINGaeAILUNY IevAralls
A, 2558

U \
UNAALD

9 Y
[

= a v Ao s A = a a [ v a @
MsAny1Ive IuATIHIIng sz asnnofnyn Wi]@]ﬂiillﬂﬁl‘ﬂﬂi‘ﬂ naund 7998

9

d‘ () a v [ Y
god1sn1amsnaia uagmsaagulvad lawanlulinsasuanns luderdaszoosveagy

o v Aa 49’ 1 @ (] A Y = g’; dy A YA o dy @ Y]
grnadaaulage lavan ngudleeanldlumsinyingall Ao Aud11a%e lubanludania

Y
=

o a o A ] 1 = 9 I Y
FTYDINAUNABIYLUASHTY TUIU 400 AU NUDIYAILA 20 ﬂmu“lﬂ Tﬂﬂ@ﬂﬁlﬂug{mﬂﬂﬂﬂjmﬂﬂﬂ

A a

a 1 1 = ° 1 1 dy = 4 =
Tusipgarsuanwsianlaaunieludiuau s mma‘lﬂu o u@ﬂﬁﬁLWﬂ’Jll‘ﬂiJ UUNNIYY,

Uaeas (@rayong, a3 FINMAG azine, Haod13 VR Rayong, 1UAed15 Look around @@

]
aad

] 3 A A 3 v P A sy Yy 1 A
ﬂl“lﬂ!f]_l‘llﬁi’)ﬂﬂTNLﬂulﬂﬁi’)\ﬁJ@{luﬂTﬂﬂUm@y’a ﬁﬂ@]ﬂﬂlsﬂﬂluﬂ']ﬁ'llﬂﬁ'lzﬁm@y’ﬁ ulﬂl!ﬂ ATANITUD

Mdosaz Aunde tayabeuuUIATIIY

@

= Ao VYA o v a & A A '
WNANITANEIIVYWUN ﬁu@’]u’]ﬁ]ﬁﬂﬁuﬂlﬂ‘ﬁfﬂjmﬂm'lﬂu ﬂHmZ‘V]’]\Tﬂﬁgsﬁ']ﬂﬁﬂu@lﬂ@n\i

e

u fwgAnssumadasvuaziruaanoiasmsuaniiuanaleany TaedaouunudounIy

v A

U [ YA o dal A AA = o = = ~
alvadlugusinsdaaulode Iaaunwanas Nle1g 20-35 Y szaumsanyITynas

'
= v 9

Usznouginanernuiwenins/aoiutiuds i1 1asgh 20,000-50,000 11n/iAoU Tass1U
a ~ 4 = A =\ A 1 3’, A A
daearsuanwiiied Ingd uunmFuniniga Tanwdlunseru 3-4 asudeunniga Tag
] [ g‘/ v =Y o 1 A Y 9 a Y A a a 1
DIUHIY 9 NUaN NIz aen lunITo1NeADINITHITRYAAUAIUIBUTNIT Heno1U
a d’Q/ 9 d‘ =% a1l a [ (%
HagasuanWlaniunu/sueninsunniga uazinauaaaoilaeasuanii ludariaszeod

v A =\ a < 1 I A A Y a o [ Ulsjdq' 1
Glui%@ﬂ@ Iﬂﬂi]ﬂ')'lllﬂﬂlﬂu')'l lﬂuﬁﬂﬂﬁ$‘1ﬂﬂuﬂ17ﬁ')ﬂ‘§iﬂﬂiuﬂﬁﬁ')ﬂigﬂﬂﬂ AN Tﬂﬂﬂ']



II

Y] Y] 4 [ Y] a YA o v A Ay A1 A [
ANNANNUTIZHNAUARYeIRUB1uIaaaT U lade TananlaelinsasuanWinunis
aadulvadlawanluiipeasuanils agluszauiunaia (r=0.560)

o A ! o o J v A a
adeFodrsnunisaaaiianuduiusaemsaadulealavanlulineaisuan

[ (% YA o v A zil 1 1 (Y ] 9 o [ (% [Y] zﬂl
Wi ludandaszeeveshuenadaaulagenuin nquategavanudaynultedons
v VoA d' Ay Y a Yy A A
AUMIFUATUNIVIBNINNGA T89090IAD ATUNTEVIUMT TUMI IHUINT uazteeNgane
Foanramsdnauedudl nazngualtedniinisdaduleaslusanluiiasarsuanls lag

' Y A 1A v A A ya Y = 3 AYo
saegluszauniniga Tasnunumsdaaulaaslavauielvauavusmaiunginuin

=
nga



III

Thesis Title Exposure Behavior, Attitude, Marketing Communication Factors,
and Decision Making to Advertise in Free Magazine in Rayong
of The Authorities

Keyword Media exposure/Attitude/Marketing Communication Factors

(7P’s)/Decision Making/Free Magazine in Rayong/the

Authorities/Rayong
Student Pimolnut Nutchayayuth
Thesis Advisor Dr.Pariya Rinrattanakorn
Level of Study Master of Communication Arts
Faculty Graduate School, Sripatum University Chonburi Campus
Year 2015
ABSTRACT

This research was aimed to study about exposure behavior, attitude, marketing
communication factors, and decision to advertise in free copy magazine in Rayong Province of
the authorities. 400 participants were aged over 20 years - old males and females who used to
advertised in one of free magazines; Pure Time magazine, @rayong, FINMAG azine, VR
Rayong, and Look around. The data was collected by questionnaire and statistical analysis was
analyzed by frequency, percent, mean, and standard deviation.

The results showed the different characteristic of the authorities about media exposure,
attitude on free magazine. Most of the participants were female aged 20-35 year-old, graduated
bachelor degree, had a business of restaurant/entertainment, and had an incomes about 20,000-
50,000 Baht/month. The most reading magazine was ‘Pure Time’ magazine; they read 3-4 times a
month and skim the entire magazine. The objective of reading was for searching for information
of goods and services, and update news in Rayong respectively. They mostly read the magazine
in coffee shop/ restaurant and had good attitude in free magazine. They thought the magazine
could reflex perspective of business in Rayong. The relation of the attitude of the authorities and

decision making to advertise in free magazine was in medium level (r = 0.560)



v

About the marketing communication  factors that correlated to decision of
advertisement, the authorities were focused on promotion, service process, and channel to
distribution respectively. The authorities made decision to advertise in free magazine for promote

their goods/services most.



