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ABSTRACT

A study on the factors affecting the decision to use the fresh sea food services of
customers in Khlong Dan port area, Samut Prakarn Province. The samples used in the study were
fishery operators, a middleman group .in Klong Dan and 1,367 middlemen from other sources.
The research used 309 samples. The results showed that the correlation in the supply chain
between the service provider-and the customer found that the weight of the importance of supply
chain relationships between service providers and customers. To make a decision to use the fresh
sea food service at Klong Dan Pier, Samut Prakarn Province, Weight gain was Sorted by
descending order. The next most important is the quality of communication. The response to the
demand And security, respectively, factors in the marketing mix, The weight, the importance of
marketing mix factors, respectively. To make a decision to use the fresh sea food service at Klong
Dan Pier, Samut Prakarn Province, Weight gain In terms of products, services are followed by

price, location and response to demand, respectively.





