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ABSTRACT

The research has objectives that are (1) to study the level of customer of gas station
Chonburi province (2) to compare the level of using service gas satisfaction by gender, age,
marital status, occupation, and income (3) to examine the influence of marketing strategy on
customer satisfaction and loyalty of station gas and (4) to examine the influence of marketing
strategy on customer loyalty of station gas. Samples were 400 customers of gas station in
Chonburi province. Questionnaires were distributed for data collection. Statistics for data analysis
were frequency, percentage, average mean, and standard deviation. In hypothesis testing, t-test,
one-way analysis of variance, and multiple regression were employed.

The result of this research showed that (1) the level of satisfaction of gas station in Chonburi
province was moderate ( X =3.89, SD = 0.70) (2) the level of satisfaction of gas station Chonburi
province was different due to demographic factors in terms of age and occupation (3) marketing mix
factors that affect the overall satisfaction of gas station in Chonburi province were promotion (ﬂ =
0.34, p=0.00), followed by the process (f = 0.26 , p=0.00), and physical (f = 0.17, p=0.00) (4)
marketing mix factors that affect the overall loyalty of gas station in Chonburi province were
promotion (,B =0.18, p=0.00), followed by the process (,B =0.12, p=0.00), and physical (ﬁ =0.07,p

= 0.00) respectively.





