
บรรณานุกรม 
 

กริช แรงสงูเนิน. (2554). การวิเคราะหปจจัยดวย SPSS และ AMOS เพื่อการวิจัย. กรุงเทพฯ:  

  ซีเอ็ดยูเคช่ัน. 

กัลยา วานิชยบัญชา. (2556). การวิเคราะหสมการโครงสราง (SEM) ดวย AMOS. กรุงเทพฯ :  

  หางหุนสวนจํากัดสามลดา. 

กัลยา วานิชยบัญชา. (2551). การวิเคราะหสถิติข้ันสูงดวย SPSS for Windows. (พิมพครั้งที่ 3).  

  กรุงเทพฯ : จุฬาลงกรณมหาวิทยาลัย 

นันทนา แจงสวาง. (2555). การวิเคราะหความสมัพันธระหวางขอมูลทางบญัชีที่มีตอผลตอบแทน   

  หลักทรัพย ของบริษัทจดทะเบียนในตลาดหลักทรัพยแหงประเทศไทย. ดุษฎีนิพนธ การ 

  จัดการธุรกิจ บัณฑิต, บัณฑิตวิทยาลัย มหาวิทยาลัยศรปีทมุ. 

ประไพพมิพ สุธีวสินนนท, & ประสพ ชัยพสุนนท. (2016). กลยุทธการเลือกตัวอยางสําหรับการวิจัย 

  เชิงคุณภาพ. Parichart Journal, Thaksin University, 29(2), 31-48. 

วรพรรณ เอื้ออาภรณ. (2557). การแสดงความรับผิดชอบตอสังคม พฒันาสูการสรางคานิยมรวม 

  ระหวางองคกรธุรกจิกับชุมชน (CSR สู CSV- Creating Shared Value). 

[รูปแบบอิเล็กทรอนิกส]. TPA NEWS, April 2014, 208 

วรพรรณ เอื้ออาภรณ. (2557). การแสดงความรับผิดชอบตอสังคม พฒันาสูการสรางคานิยมรวม 

  ระหวางองคกรธุรกจิกับชุมชน (ตอนที่ 3) (CSR สู CSV- Creating Shared Value). 

[รูปแบบอิเล็กทรอนิกส]. TPA NEWS, April 2014, 208 

สําเริง ไกยวงศ, & ประพันธ ชัยกิจอรุาใจ. (2012). ปจจัยเชิงสาเหตุและประโยชนทางธุรกิจของการมี  

  ความรับผิดชอบตอสงัคม: หลักฐานจากองคกรธุรกิจในอุตสาหกรรมเครื่องใชไฟฟาและ 

  อิเลก็ทรอนิกส ใน ประเทศไทย. Research and Development Journal Loei  

  Rajabhat University, 7(22), 63-72. 

อรรถไกร พันธุภักดี. (2559). การเปรียบเทียบผลการใชสถิติวิเคราะหขอมูล เพือ่ตรวจสอบความตรง 

  เชิงโครงสรางของแบบวัดทุนทางสงัคม ระหวางการวิเคราะหองคประกอบเชิงสํารวจกบัการ 

  วิเคราะหองคประกอบเชิงยืนยัน. Journal of Business, Economics and  

  Communications, 11(2), 46-61. Retrieved from  

  https://www.tcithaijo.org/index.php/BECJournal/article/view/74137 

กลุมมนุษยศาสตรและสงัคมศาสตร วารสารวิชาการ Veridian E-Journal ปที่ 6 ฉบับที่ 2 เดือน 

  พฤษภาคม –   สิงหาคม 2556 456 

รุงรัตน ชัยสําเรจ็. (2556). ช่ือเสียงขององคกร: การสํารวจวรรณกรรมและขอเสนอกรอบแนวคิดเพื่อ 

  การศึกษาปจจัยขับเคลื่อน–ช่ือเสียง–ผลสืบเน่ืองตอธุรกิจ. Veridian E-Journal, Silpakorn  

  University (Humanities, Social Sciences and arts), 6(2), 440-456. 

สถาบันไทยพฒัน. (2549). ซีเอสอารคืออะไร (ออนไลน). เขาถึงไดจาก 

  http://www.thaicsr.com/2006/03/blog-post_20.html (2558, 23 ธันวาคม) 



181 
 

 

สถาบันไทยพฒัน. (2552). รูปแบบของซเีอสอาร (ออนไลน). เขาถึงไดจาก 

  http://www.thaicsr.com/2009/02/creative-csr.html (2558, 23 ธันวาคม) 

สถาบันไทยพฒัน. (2557). กลยุทธธุรกิจคูสังคม (ออนไลน). เขาถึงไดจาก 

  http://www.thaicsr.com/2014/02/csv.html (2558, 23 ธันวาคม) 

สถาบันไทยพฒัน. (2557). Shared Value (ออนไลน). เขาถึงไดจาก 

http://www.thaicsr.com/2014/03/creating-shared-value-csv.html  

(2558, 23 ธันวาคม) 

สถาบันไทยพฒัน. (2557). SVOI Tools: The Beginning of "Shared Value Initiative" (ออนไลน).  

  เขาถึงไดจาก https://thaicsr.sharefile.com/share/view/s58a17bea485486e8  

  (2562, 10 มิถุนายน) 

สถาบันไทยพฒัน. (2560). เอกสารในชวงการนําเสนอทิศทาง CSR ป 2560 (ออนไลน). เขาถึงไดจาก 

http://www.thaicsr.com/2017/03/csr-60.html (2558, 23 ธันวาคม) 

Abratt, R., Kleyn, N., & Reddiar, C. (2012). Director's perspectives on the meaning and  

  dimensions of corporate reputation. South African Journal of Business  

  Management, 43(3), 29-39. 

Abreu, R., David, F., & Crowther, D. (2005). Corporate social responsibility in Portugal:    

  empirical evidence of corporate behaviour. Corporate Governance: The   

  international journal of business in society, 5(5), 3-18. 

Abu Bakar, A. S., & Ameer, R. (2011). Readability of corporate social responsibility   

  communication in Malaysia. Corporate Social Responsibility and  

  Environmental Management, 18(1), 50-60. 

Agudelo, M. A. L., Jóhannsdóttir, L., & Davídsdóttir, B. (2019). A literature review of the  

  history and evolution of corporate social responsibility. International Journal  

  of Corporate Social Responsibility, 4(1), 1. 

Ahn, T. H., & Park, B. G. (2017). The Effects of Corporate Social Responsibility on  

  Customer Satisfaction and Customer Citizenship Behavior: Mediating Effects of  

  Company Image and CSV. Journal of Digital Convergence, 15(4), 223-231. 

Al-Shuaibi, K. M. (2016). A structural equation model of CSR and performance:  

  Mediation by Innovation and Productivity. J. Mgmt. & Sustainability, 6, 139.  

Angelova, B., & Zekiri, J. (2011). Measuring customer satisfaction with service quality  

  using American Customer Satisfaction Model (ACSI Model). International  

  journal of academic research in business and social sciences, 1(3), 232. 

Argenti, P. A., & Druckenmiller, B. (2004). Reputation and the corporate  

  brand. Corporate reputation review, 6(4), 368-374. 



182 
 

Arshad, R., Othman, S., & Othman, R. (2012). Islamic corporate social responsibility,  

   corporate reputation and performance. World Academy of Science,  

  Engineering and Technology, 64(4), 1070-1074. 

Arli, D. I., & Lasmono, H. K. (2010). Consumers' perception of corporate social  

  responsibility in a developing country. International Journal of Consumer  

  Studies, 34(1), 46-51. 

Balmer, J. M., Harris, F., & de Chernatony, L. (2001). Corporate branding and corporate  

  brand performance. European Journal of marketing. 

Barnard, C.I. (1938). The functions of the executive. Cambridge, MA, US: Harvard  

  University Press. 

Barnett, M. L., Jermier, J. M., & Lafferty, B. A. (2006). Corporate reputation: The  

  definitional landscape. Corporate reputation review, 9(1), 26-38.  

Bi, Ç. S., Suher, İ. K., & Altinbaşak, İ. (2009). CORPORATE SOCIAL RESPONSIBILITY  

  ORIENTATION AND EMPLOYER ATTRACTIVENESS. Journal of Yasar   

  University, 4(15). 

Bollen, K. A. (2014). Structural equations with latent variables (Vol. 210). John Wiley  

  & Sons. 

Bowen, H. R. (2013). Social responsibilities of the businessman. University of Iowa  

  Press. 

Brammer, S., & Millington, A. (2005). Corporate reputation and philanthropy: An  

  empirical analysis. Journal of business ethics, 61(1), 29-44. 

Brown, H. S., De Jong, M., & Lessidrenska, T. (2009). The rise of the Global Reporting  

  Initiative: a case of institutional entrepreneurship. Environmental  

  politics, 18(2), 182-200. 

Brundtland, G. (1987). Our common future: The world commission on environment  

  and development. Oxford, England: Oxford University Press 

Buenviaje, M. G. (2013). Practices of Managing Corporate Social Responsibility: Based  

  from the Best Food Service Establishments. E-International Scientific Research  

  Journal, 5(1), 52-60. 

Burke, L., & Logsdon, J. M. (1996). How corporate social responsibility pays off. Long  

  range planning, 29(4), 495-502. 

Carleton, K. L. (2009). Framing sustainable performance with the Six‐P. Performance  

  Improvement, 48(8), 37-44. 

Carroll, A. B. (1979). A three-dimensional conceptual model of corporate  

  performance. Academy of management review, 4(4), 497-505. 



183 
 

Carroll, A. B. (1991). The pyramid of corporate social responsibility: Toward the moral  

  management of organizational stakeholders. Business horizons, 34(4), 39-48. 

Carroll, A. B. (1999). Corporate social responsibility: Evolution of a definitional  

  construct. Business & society, 38(3), 268-295. 

Carroll, A. B., & Shabana, K. M. (2010). The business case for corporate social  

  responsibility: A review of concepts, research and practice. International  

  journal of management reviews, 12(1), 85-105. 

Carroll, A. B. (2015). Corporate social responsibility: The centerpiece of competing  

  and complementary frameworks. Organizational Dynamics, 44(2), 87-96. 

Carroll, A. B. (2016). Carroll’s pyramid of CSR: taking another look. International  

  journal of corporate social responsibility, 1(1), 3. 

Chandler, D. (2019). Strategic corporate social responsibility: Sustainable value  

  creation. SAGE Publications, Incorporated. 

Charan, P., & Murty, L. S. (2018). Secondary stakeholder pressures and organizational  

  adoption of sustainable operations practices: The mediating role of primary  

  stakeholders. Business Strategy and the Environment, 27(7), 910-923. 

Clarkson, M. E. (1995). A stakeholder framework for analyzing and evaluating  

  corporate social performance. Academy of management review, 20(1), 92- 

  117. 

Commission of the European Communities (2001). Promoting a European framework  

  for corporate social responsibility. available at:   

 http://www.europarl.europa.eu/meetdocs/committees/deve/20020122/ 

  com(2001)366_en.pdf [2017, 15 April] 

Committee for Economic Development. (1971). Social responsibilities of business  

  corporations. USA: Committee for Economic Development. 

Crane, A., & Matten, D. (2004). Business ethics: A European perspective: Managing  

        corporate citizenship and sustainability in the age of globalization. Oxford:  

  Oxford University Press. 

Cvelbar, L. K., & Dwyer, L. (2013). An importance–performance analysis of  

  sustainability factors for long-term strategy planning in Slovenian  

  hotels. Journal of sustainable tourism, 21(3), 487-504. 

Dahlsrud, A. (2008). How corporate social responsibility is defined: an analysis of 37  

  definitions. Corporate social responsibility and environmental   

           management, 15(1), 1-13. 



184 
 

Davies, G., & Miles, L. (1998). Reputation management: theory versus  

  practice. Corporate reputation review, 2(1), 16-27. 

Davis, K. (1960). Can business afford to ignore social responsibilities?. California  

  management review, 2(3), 70-76. 

Davis, K. (1973). The case for and against business assumption of social  

  responsibilities. Academy of Management journal, 16(2), 312-322. 

Davies, G., & Miles, L. (1998). Reputation management: theory versus  

  practice. Corporate  

 Dawkins, J. (2005). Corporate responsibility: The communication  

  challenge. Journal of communication management, 9(2), 108-119. 

Delgado‐García, J. B., De Quevedo‐Puente, E., & De La Fuente‐Sabaté, J. M. (2010).  

  The impact of ownership structure on corporate reputation: Evidence from  

  Spain. Corporate Governance: An International Review, 18(6), 540-556.  

De Castro, G. M., López, J. E. N., & Sáez, P. L. (2006). Business and social reputation:   

  Exploring the concept and main dimensions of corporate reputation. Journal  

  of business ethics, 63(4), 361-370.  

Diamantopoulos, A., & Siguaw, J. A. (2013). Introducing LISREL: A guide for the  

  uninitiated. Sage. 

Donaldson T. (1983). Constructing a Social Contract for Business. In T. Donaldson, P.  

  Werhane (eds.), Ethical Issues in Business. Oxford University Press, New York,  

  NY, pp. 153–165 

Dow Jones. (1999). Dow Jones Indexes and SAM Sustainability Group Launch  

  Sustainability Indexes. Zurich. 

Dowling, G. R. (2001). Stakeholders: Each group holds a different image and  

  reputaion. Creating corporate reputations, 29-48. 

Dusuki, A. W., & Yusof, T. F. M. T. M. (2008). The pyramid of corporate social  

  responsibility model: Empirical evidence from malaysian stakeholder  

  persepective. Management & Accounting Review (MAR), 7(2), 29-54. 

El Akremi, A., Gond, J. P., Swaen, V., De Roeck, K., & Igalens, J. (2018). How do  

  employees perceive corporate responsibility? Development and validation of  

  a multidimensional corporate stakeholder responsibility scale. Journal of   

  Management, 44(2), 619-657. 

Elkington, J. (1997). Cannibals with forks – Triple bottom line of 21st century  

  business. Stoney Creek, CT: New Society Publishers. 



185 
 

Elkington, J. (1998). Partnerships from cannibals with forks: The triple bottom line of        

21st‐century business. Environmental quality management, 8(1), 37-51. 

Epstein, M. J. (2018). Making sustainability work: Best practices in managing and 

measuring corporate social, environmental and economic impacts. 

Routledge. 

Fauzi, H., Svensson, G., & Rahman, A. A. (2010). “Triple bottom line” as “Sustainable  

  corporate performance”: A proposition for the future. Sustainability, 2(5),  

  1345-1360. 

Figar, Nadica & Vladimir Figar. (2011). “Corporate Social Responsibility in the Context  

  of The  Stakeholder Theory.” Economic and Organization 8, 1: 1-13 

Firestein, P. J. (2006). Building and protecting corporate reputation. Strategy & 

leadership, 34(4), 25-31. 

Fombrun, C., & Shanley, M. (1990). What's in a name? Reputation building and 

corporate strategy. Academy of management Journal, 33(2), 233-258. 

Fombrun, C. J. (1996). Reputation: Realizing Value from the Corporate Image (Harvard  

  Business School Press, Cambridge, MA). 

Fombrun, C., & Van Riel, C. (1997). The reputational landscape. Corporate reputation  

  review, 1-16. 

Fombrun, (2012), “The building blocks of corporate reputation: Definitions,  

  antecedents, consequences.” The Oxford Handbook of Corporate Reputation.  

  94-115, Edited by M. L. Barnett and T. G. Pollock, Oxford, United Kingdom:  

  Oxford University Press 

Fombrun, C. J., Gardberg, N. A., & Sever, J. M. (2000). The Reputation Quotient SM: A     

  multi-stakeholder measure of corporate reputation. Journal of brand  

  management, 7(4), 241-255. 

Fombrun, C. J., Van Riel, C. B., & Van Riel, C. (2004). Fame & fortune: How successful  

  companies build winning reputations. FT Press.  

Fombrun, C. (2012). Corporate reputation: The main driver of business. Reputation  

  Institute UK.   

Fox, T., Ward, H., & Howard, B. (2002). Public sector roles in strengthening corporate  

  social responsibility: A baseline study. Washington, DC: World Bank. 

Fraj-Andrés, E., López-Pérez, M. E., Melero-Polo, I., & Vázquez-Carrasco, R. (2012).  

  Company image and corporate social responsibility: reflecting with SMEs'  

  managers. Marketing Intelligence & Planning, 30(2), 266-280. 



186 
 

Frederick W., Post J., & Davis KE. (1992).  Business and Society, Corporate Strategy,  

  Public Policy, Ethics. McGraw-Hill: London 

Freeman, R. E. (1984). Strategic Management: A Stakeholder Approach. MA: Pitman. 

Friedman, M. (1962).  Capitalism and freedom. University of Chicago press. 

Friedman, M. (1970). The social responsibility of business is to increase its profits.  

  New York Times Magazine, 13, 32–33. 

Fombrum, C., Ponzi, L., & Gardberg, N. (2011). Conceptualizing and Validating a Short- 

  Form Measure of Corporate Reputation. Corporate Reputation Review, 14(1),  

  3-14. 

Galbreath, J. (2010). How does corporate social responsibility benefit firms? Evidence  

  from Australia. European Business Review, 22(4), 411-431. 

Gilbert, D. U., & Rasche, A. (2007). Discourse ethics and social accountability:  

  The ethics of SA 8000. Business Ethics Quarterly, 17(2), 187-216. 

Goel, P. (2010). Triple bottom line reporting: An analytical approach for corporate  

  sustainability. Journal of Finance, Accounting, and Management, 1(1), 27-42. 

Gotsi, M., & Wilson, A. M. (2001). Corporate reputation: seeking a definition. Corporate  

  communications: An international journal, 6(1), 24-30. 

Gray, E. R., & Balmer, J. M. (1998). Managing corporate image and corporate  

  reputation. Long range planning, 31(5), 695-702. 

Gray, M. R., & Milne, M. (2013). Towards reporting on the triple bottom line: mirages,  

  methods and myths. In The triple Bottom Line (pp. 92-102). Routledge. 

Greenwood, M., & Anderson, E. (2009). ‘I used to be an employee but now I am a  

  stakeholder’: implications of labelling employees as stakeholders. Asia Pacific  

  Journal of Human Resources, 47(2), 186-200. 

Grieg-Gran, M. (2002). Financial Incentives for Improved Sustainability Performance:  

  The Business Case and the Sustainability Dividend. 

Hargrave, T. J. (2015). Strategic corporate social responsibility: Stakeholders,  

  globalization, and sustainable value creation. 

Harmon, J., Bucy, F., Nickbarg, S. Rao, G., & Wirtenber, J. (2009). In Wirtenberg, J.,  

  Russell, W., & Lipsky, D. (Eds.), The Sustainable Enterprise Fieldbook,(89-115).  

  New York: Greenleaf Publishing. 

Hart, S. L., & Milstein, M. B. (2003). Creating sustainable value. Academy of  

  Management Perspectives, 17(2), 56-67. 

 

 



187 
 

Hay Group. (2012). Lighting the Path to Success. Retrived May, 14, 2017, from 

  http://www.haygroup.com/fortune/downloads/2012-FORTUNE- 

  Lighting-thepath- to-success.pdf 

Heslin, P. A., & Ochoa, J. D. (2008). Understanding and developing strategic corporate  

  social responsibility. Organizational Dynamics, 37, 125-144. 

Hemphill, T. A. (2004). Corporate citizenship: the case for a new corporate   

  governance model. Business and Society Review, 109(3), 339-361. 

Ho, D. C., & Cheng, E. W. (1999). Quest for value mix. Managing Service Quality: An  

  International Journal, 9(3), 204-208. 

Hohnen, P., & Potts, J. (2007). Corporate Social Responsibility. An implementation  

  guide for business. 

Hoelter, J. W. (1983). The analysis of covariance structures: Goodness-of-fit  

  indices. Sociological Methods & Research, 11(3), 325-344.  

Hohnen, P., & Potts, J. (2007). Corporate Social Responsibility. An implementation  

  guide for business. 

Hopkins, M. (2005). Measurement of corporate social responsibility. International  

  Journal of Management and Decision Making, 6(3-4), 213-231. 

Hubbard, G. (2009). Measuring organizational performance: beyond the triple bottom  

        line. Business strategy and the environment, 18(3), 177-191. 

Husted, B. W., & Allen, D. B. (2007). Strategic corporate social responsibility and value  

  creation among large firms: lessons from the Spanish experience. Long range  

  planning, 40(6), 594-610. 

Hu, L. T., & Bentler, P. M. (1999). Cutoff criteria for fit indexes in covariance structure  

  analysis: Conventional criteria versus new alternatives. Structural equation  

  modeling: a multidisciplinary journal, 6(1), 1-55. 

India, K. P. M. G. (2008). Corporate Social Responsibility–Towards a Sustainable  

  Future. A White Paper, 64. 

Ivankova, N. V., Creswell, J. W., & Stick, S. L. (2006). Using mixed-methods sequential  

  explanatory design: From theory to practice. Field methods, 18(1), 3-20.  

Jin, C. H., & Yeo, H. C. (2011). Satisfaction, corporate credibility, CEO reputation and  

  leadership effects on public relationships. Journal of Targeting, Measurement   

  and Analysis for Marketing, 19(2), 127-140.  

Jackson, D. L. (2001). Sample size and number of parameter estimates in maximum  

  likelihood confirmatory factor analysis: A Monte Carlo investigation. Structural  

  Equation Modeling, 8(2), 205-223.  



188 
 

Jamali, D. (2008). A stakeholder approach to corporate social responsibility: A fresh  

  perspective into theory and practice. Journal of business ethics, 82(1), 213- 

  231. 

Jamali, D., & Mirshak, R. (2007). Corporate social responsibility (CSR): Theory and  

  practice in a developing country context. Journal of business ethics, 72(3),  

  243-262. 

Jones, T. M. (1980). Corporate social responsibility revisited, redefined. California  

  management review, 22(3), 59-67. 

Jo Hatch, M., & Schultz, M. (1997). Relations between organizational culture, identity  

  and image. European Journal of marketing, 31(5/6), 356-365. 

Johnson, H. L. (1971). Business in contemporary society: Framework and issues.  

  Wadsworth Pub. Co.. 

Kakabadse, N. K., Rozuel, C., & Lee-Davies, L. (2005). Corporate social responsibility  

  and stakeholder approach: a conceptual review. International Journal of  

  Business Governance and Ethics, 1(4), 277-302. 

Kakabadse, N. K., & Rozuel, C. (2006). Meaning of corporate social responsibility in a  

  local French hospital: a case study. Society and Business Review, 1(1), 77-96. 

Kashyap, R., Mir, R., & Mir, A. (2004). Corporate social responsibility: a call for  

  multidisciplinary inquiry. Journal of Business & Economics Research  

  (JBER), 2(7). 

King Committee on Corporate Governance, & Institute of Directors (South Africa).  

  (2009). King report on governance for South Africa 2009. Juta and Company  

  Ltd. 

Kim, H. S. (2011). A reputational approach examining publics' attributions on  

  corporate social responsibility motives. Asian Journal of  

  Communication, 21(1), 84-101.  

Kiran, R., & Sharma, A. (2011). Corporate social responsibility: A corporate strategy for  

  new business opportunities. Journal of international business ethics, 4(1), 10. 

Kline, R.B. (2011) Principles and Practice of Structural Equation Modelling, 3rd, ed.,   

  Guilford Press, New York. 

Kline, R. B. (2015). Principles and practice of structural equation modeling. Guilford  

  publications. 

Kongpunya, P., Ussahawanitchakit, P., Khankaew, C. (2011) “Accounting Sustainability, 

Disclosure Quality, Business Ethics, and Corporate Reputation: Evidence from 

Thai  Listed Firms”, International Journal of Business Research 11, 93-107. 



189 
 

Kotler, P., & Lee, N. (2008). Corporate social responsibility: Doing the most good for  

  your company and your cause. John Wiley & Sons. 

Kramer, M. R., & Porter, M. (2011). Creating shared value. Harvard business  

  review, 89(1/2), 62-77. 

Lantos, G. P. (2001). The boundaries of strategic corporate social  

  responsibility. Journal of consumer marketing, 18(7), 595-632. 

Lapina, I., Borkus, I., & Starineca, O. (2012). Corporate social responsibility and creating  

  shared value: case of Latvia. World Academy of Science, Engineering and  

  Technology, 6, 1605-1611. 

Lawrence, A. T., & Weber, J. (2014). Business and society: Stakeholders, ethics, public  

  policy. Tata McGraw-Hill Education. 

Lee, D., Moon, J., Cho, J., Kang, H. G., & Jeong, J. (2014). From corporate social  

  responsibility to creating shared value with suppliers through mutual firm  

  foundation in the Korean bakery industry: a case study of the SPC Group. Asia  

  Pacific Business Review, 20(3), 461-483. 

Lee, S. Y. (2016). Responsible supply chain management in the Asian context: the  

  effects on relationship commitment and supplier performance. Asia Pacific  

  Business Review, 22(2), 325-342. 

Lenssen, G., Van Wassenhove, L., Pickard, S., Lenssen, J. J., Spitzeck, H., & Chapman,  

  S. (2012). Creating shared value as a differentiation strategy–the example of  

  BASF in Brazil. Corporate Governance: The international journal of business in  

  society. 

Lima Crisóstomo, V., de Souza Freire, F., & Cortes de Vasconcellos, F. (2011).  

  Corporate social responsibility, firm value and financial performance in  

  Brazil. Social Responsibility Journal, 7(2), 295-309. 

Mahon, J., & Wartick, S. L. (2012). Corporate social performance profiling: using  

  multiple stakeholder perceptions to assess a corporate reputation. Journal of  

  Public Affairs, 12(1), 12-28. 

Maignan, I., Ferrell, O.C., and Ferrell L. (2005). A stakeholder model for implementing  

  social responsibility in marketing. European Journal of Marketing, Vol.39,  

  No.9/10, pp. 956-977. 

Margolis, J. D., Elfenbein, H. A., & Walsh, J. P. (2007). Does it pay to be good? A meta- 

  analysis and redirection of research on the relationship between corporate  

  social and financial performance. Ann Arbor, 1001, 48109-1234. 



190 
 

Martinez, R. J., and P. M. Norman. “Whiter Reputation? The effects of different  

  stakeholders.” Business Horizons, 5, 47 (2004): 25-32. 

McWilliams, A., Siegel, D. S., & Wright, P. M. (2006). Corporate social responsibility:  

  Strategic implications. Journal of management studies, 43(1), 1-18. 

Manne GH (1972). Responsibility; social role of business could lead to market's  

  extinction. New York Times Magazine, February 20, 1972, Sunday Section: Bus.  

  Fin. F16. 

Meffert, H., & Bierwirth, A. (2002). Corporate Branding—Führung der  

  Unternehmensmarke im Spannungsfeld unterschiedlicher Zielgruppen.  

  In Markenmanagement (pp. 181-200). Gabler Verlag. 

Miles, M. B., Huberman, A. M., Huberman, M. A., & Huberman, M. (1994). Qualitative  

  data analysis: An expanded sourcebook. sage. 

Milne, M. J., & Gray, R. (2013). W (h) ither ecology? The triple bottom line, the global  

  reporting initiative, and corporate sustainability reporting. Journal of business  

  ethics, 118(1), 13-29. 

Minor, D., & Morgan, J. (2011).CSR as reputation insurance: Primum non nocere.  

  California Management Review, 53(3), 40-59. 

Mahon, J., & Wartick, S. L. (2012). Corporate social performance profiling: using  

  multiple stakeholder perceptions to assess a corporate reputation. Journal of  

  Public Affairs, 12(1), 12-28. 

Margolis, J. D., & Walsh, J. P. (2003). Misery loves companies: Rethinking social  

  initiatives by business. Administrative science quarterly, 48(2), 268-305. 

Michelini, L., & Fiorentino, D. (2012). New business models for creating shared value.  

  Social Responsibility Journal, 8(4), 561-577. 

Mishra, S., & Suar, D. (2010). Does corporate social responsibility influence firm  

  performance of Indian companies?. Journal of business ethics, 95(4), 571-601. 

Moir, L. (2001). What do we mean by corporate social responsibility?. Corporate  

  Governance: The international journal of business in society, 1(2), 16-22. 

Money, K., Rose, S., & Hillenbrand, C. (2010). The impact of the corporate identity mix  

  on corporate reputation. Journal of brand management, 18(3), 197-211. 

Moon, H. C., Parc, J., Yim, S. H., & Park, N. (2011). An extension of Porter and Kramer's  

  creating shared value (CSV): Reorienting strategies and seeking international  

  cooperation. Journal of International and Area Studies, 49-64.  

Moratis, L., & Cochius, T. (2017). ISO 26000: The business guide to the new standard  

  on social responsibility. Routledge  



191 
 

Morley, M. (2009). The brand, cèst moi. In The Global Corporate Brand Book (pp. 53- 

  63). Palgrave Macmillan, London. 

Nastasi, B. K., & Schensul, S. L. (2005). Contributions of qualitative research to the  

  validity of intervention research. Journal of School Psychology, 43(3), 177-195. 

Newport, D., Chesnes, T., & Lindner, A. (2003). The “environmental sustainability”  

  problem: ensuring that sustainability stands on three legs. International  

  Journal of Sustainability in Higher Education, 4(4), 357-363. 

Oeyono, J., Samy, M., & Bampton, R. (2011). An examination of corporate social  

  responsibility and financial performance: A study of the top 50 Indonesian  

  listed corporations. Journal of Global Responsibility, 2(1), 100-112. 

Orlitzky, M., Schmidt, F. L., & Rynes, S. L. (2003). Corporate social and financial  

  performance: A meta-analysis. Organization studies, 24(3), 403-441. 

Pluemworasawat, P., & Chotiyaputta, V. (2015). LEADERSHIP AND CORPORATE  

  SUSTAINABILITY: A CASE STUDY OF THAI SMEs. Panyapiwat Journal, 7(3), 103- 

  116. 

Ponzi, L. J., Fombrun, C. J., & Gardberg, N. A. (2011). RepTrak™ pulse: Conceptualizing  

  and validating a short-form measure of corporate reputation. Corporate  

  Reputation Review, 14(1), 15-35. 

Post, J. E., Lawrence, A. T., & Weber, J. (2002). Business and society: Corporate  

  strategy, public policy, ethics. Boston, MA: McGraw-Hill 

Panayides, P. M. (2007). “The impact of organizational learning on relationship  

  orientation, logistics service effectiveness and performance.” Industrial  

  Marketing Management 36: 68-80. 

Pirson, M. (2012). Social entrepreneurs as the paragons of shared value creation? A  

  critical perspective. Social Enterprise Journal, 8(1), 31-48. 

Panapanaan, V. M., Linnanen, L., Karvonen, M. M., & Phan, V. T. (2003). Roadmapping  

  corporate social responsibility in Finnish companies. Journal of business  

  ethics, 44(2-3), 133-148. 

Papasolomou-Doukakis, I., Krambia-Kapardis, M., & Katsioloudes, M. (2005). Corporate  

social responsibility: the way forward? Maybe not! A preliminary study in  

  Cyprus. European Business Review, 17(3), 263-279. 

Perrini, F., Russo A., and Tencati, A. (2007). CSR Strategies of SMEs and Large Firms.     

  Evidence from Italy. Journal of Business Ethics, Vol.74, pp.285-300. 

Porter, M. E., & Kramer, M. R. (2002). The competitive advantage of corporate. 



192 
 

Porter, M. E., & Kramer, M. R. (2006). The link between competitive advantage and  

  corporate social responsibility. Harvard business review, 84(12), 78-92. 

Porter, M. E., Hills, G., Pfitzer, M., Patscheke, S., & Hawkins, E. (2011). Measuring shared  

  value: How to unlock value by linking social and business results. 

Porter, M., & Van der Linde, C. (1995). Green and competitive: ending the  

  stalemate. The Dynamics of the eco-efficient economy: environmental  

  regulation and competitive advantage, 33. 

Rahim, R. A., Jalaludin, F. W., & Tajuddin, K. (2011). The importance of corporate  

  social responsibility on consumer behaviour in Malaysia. Asian academy of  

  management journal, 16(1), 119-139. 

Rhee, Y. P., Park, C., & Petersen, B. (2018). The Effect of Local Stakeholder Pressures  

  on Responsive and Strategic CSR Activities. Business & Society,  

  0007650318816454. 

Rod King, Ph.D. (1 กรกฎาคม 2562) เอกสารประกอบการบรรยายเรื่อง “HOW  

  ENTREPRENEURS AND BUSINESSES CAN BETTER SOLVE COMMUNITY  

  PROBLEMS: The Global Business Model (GBM) Canvas for Shared Value  

  Business Models and Projects”. สืบคนจาก  

  https://www.slideshare.net/RodKing/global-business-model-gbm-canvas- 

  for-shared-value-business-models-and-projects-how-entrepreneurs-and- 

  businesses-can-better-solve-community-problems. 

 Roshayani, A., Faizah, D., Suaini, O., Mustaffa, M. Z., & Tay, K. L. (2009). Corporate  

  responsibility concepts and emerging issues. Malaysia: University Publication  

  Centre (UPENA), UiTM. 

Saeidi, S. P., Sofian, S., Saeidi, P., Saeidi, S. P., & Saaeidi, S. A. (2015). How does  

  corporate social responsibility contribute to firm financial performance? The  

  mediating role of competitive advantage, reputation, and customer  

  satisfaction. Journal of business research, 68(2), 341-350. 

Savitz, A. W., & Weber, K. (2006). The triple bottom line: how today's best-run  

  companies are achieving economic, social and environmental success-and  

  how you can too. San Francisco, CA: Jossey-Bass. 

Saxton, M. K. (1998). Where do reputations come from?. Corporate Reputation  

  Review, 1(4), 393-399. 

Schwartz, M. S., & Carroll, A. B. (2003). Corporate social responsibility: A three-domain  

  approach. Business ethics quarterly, 13(4), 503-530. 



193 
 

Shamma, H. M. (2012). Toward a comprehensive understanding of corporate  

  reputation: Concept, measurement and implications. International Journal of  

  Business and Management, 7(16), 151. 

Silberhorn, D. and Warren, R., (2007). Defining corporate social responsibility: A view  

  from big companies in Germany and the UK. European Business Review,  

  Vol.19 No.5, pp.352-372. 

Simpson, J., & Taylor, J. R. (2013). Corporate governance ethics and CSR. Kogan Page  

  Publishers.  

Singhapakdi, A., Karande, K., Rao, C. P., & Vitell, S. J. (2001). How important are ethics  

  and social responsibility?-A multinational study of marketing  

  professionals. European Journal of Marketing, 35(1/2), 133-153. 

Smith, M., Yahya, K., & Marzuki Amiruddin, A. (2007). Environmental disclosure and  

  performance reporting in Malaysia. Asian Review of Accounting, 15(2), 185- 

  199. 

Smith, A. (1937). The wealth of nations [1776]. 

Sousa Filho, J. M. D., Wanderley, L. S. O., Gómez, C. P., & Farache, F. (2010). Strategic  

  corporate social responsibility management for competitive advantage. BAR- 

  Brazilian Administration Review, 7(3), 294-309. 

Spiller, R. (2000). Ethical business and investment: A model for business and society.   

  Journal of Business Ethics,  27 :149-160. 

 Szmigin, I., & Rutherford, R. (2013). Shared value and the impartial spectator  

  test. Journal of business ethics, 114(1), 171 

TAN, G. Y. W., & KOMARAN, R. V. (2006). Perceptions of corporate social responsibility:  

  an empirical study in Singapore; strategic management policy. 

Tang, A. K., Lai, K. H., & Cheng, T. C. E. (2012). Environmental governance of  

  enterprises and their economic upshot through corporate reputation and  

  customer satisfaction. Business Strategy and the environment, 21(6), 401-411. 

Thompson, A., Strickland A.J., and Gamble E. (2007). Crafting & Executing Strategy :  

  The Quest for Competitive Advantage (Concepts and Cases). USA: McGraw- 

  Hill. 

Trapp, N. L. (2012). Corporation as climate ambassador: Transcending business sector  

  boundaries in a Swedish CSR campaign. Public Relations Review, 38(3), 458- 

  465. 



194 
 

United Nations. (2012, June). A practical guide to the United Nations global compact  

  for higher education institutions: Implementing the global compact principles  

  and communicating on progress.  New York: UN Global Compact Office. 

Van Marrewijk, M. (2003). Concepts and definitions of CSR and corporate  

  sustainability: Between agency and communion. Journal of business  

  ethics, 44(2-3), 95-105. 

Van Riel, C. B., & Balmer, J. M. (1997). Corporate identity: the concept, its  

  measurement and management. European journal of marketing, 31(5/6), 340- 

  355. 

Van de Velde, E., Vermeir, W. and Corten, Filip (2005). Finance and accounting  

  corporate social responsibility and financial performance. Corporate  

  Governance, Vol.5 No.3, pp.129-138. 

Visser, W. (2006). Revisiting Carroll’s CSR pyramid. Corporate citizenship in developing  

  countries, 29-56. 

Vogel, D. J. (2005). Is there a market for virtue?: The business case for corporate  

  social responsibility. California management review, 47(4), 19-45. 

Waddock, S. A., & Graves, S. B. (1997). The corporate social performance–financial  

  performance link. Strategic management journal, 18(4), 303-319. 

Werther Jr, W. B., & Chandler, D. (2005). Strategic corporate social responsibility as  

  global brand insurance. Business Horizons, 48(4), 317-324. 

Wójcik, P. (2016). How creating shared value differs from corporate social  

  responsibility. Journal of Management and Business Administration, 24(2), 32- 

  55. 

Wood, D. J. (1991). Corporate social performance revisited. Academy of management  

  review, 16(4), 691-718. 

World Bank Group (2004). Corporate Social Responsibility. available at:     

  https://www.worldbank.org/en/about/what-we-do/crinfo 

Yusuf, M., Troena, E. A., Sudarma, M., & Ashar, K. (2013). Strategy formulation and CSR  

  implementation on company performance (study at industrial area  

  Makassar). IOSR Journal of Business and Management, 8(2), 31-37. 

 

 

 

 

 

https://www.worldbank.org/en/about/what-we-do/crinfo


195 
 

 

 

 

 

 

 
 


