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Abstract

The initial purpose of this study, “Women and media in Thailand : the State of
knowledge [1993-2009]" (The second era of study), is to investigate the status of women
cognitive theory related to the mass media in Thailand following the model of the
communication theory developed by David K. Berlo. Another is to compare to the early
study during 1977-1992 in order to obviously indicate the aspect of education. The data
from theses, researches, dissertations, reports, or general studies were collected within
the concept of the time constraint determined by the researcher. These data resources
mentioned were from educational institutes, other institutes, and organizations that were
published during 1993-2009. In addition, for data analysis, the relationship between the
feminine gender role in all variables and the mass media were used; entirely included
from the practitioners in the mass media field, articles about the women matter and
communication channels, and women as receivers. Based on the model of the
communication theory developed by David K. Berlo, the following findings of this study
were made:

1. There were 330 studies in a 16-year study — following up on documentation
about women and the mass media in Thailand during 1993-2009; approximately 20
studies per year on average. The minimum was 6 studies per year and 32 was the
maximum. It was found that to study the women matter (Message Study) was ranked as

the most interesting issue, and the least was to study women as senders.



2. Chulalongkorn University was ranked as the first one in which had the number
of the women study related to the mass media most. And the next was Thammasat
University and then Chiang Mai University.

3. In case of studying women as senders or producers, women’s working life in
the mass media field was the most interesting issue; new issue found during 1993-2009.
That indicated increasing women’s participation in the workplace of the mass media.
Besides, it was proved that the women’s ability to produce work was acceptable checking
into the number of hypothesis questions decreased.

4. Studying the women matter was divided into 9 types: role and status, gender,
public health, ethics, language, development, politics, business organization, and others
in the mass media field related to women such as the feminist study, the prostitution and
human trafficking, the feminism, and making meaning sense. From this point, the most
interesting type was women'’s role and status, and the least one was to study about
business organization. The findings indicated the term of reference in content of the
aspect of women matter that was extensively expanded; furthermore, studying in
femininity were more increased than the early study.

5. Interm of studying women in the mass media field, the printed media was up
to more 200 percent interesting point than the electronic media. By this way, magazines
were interesting most, and movies were on the other side. New issue additional found
that was different from the early study was “New Media” such as website media which
was the most popular checking out the chart ranking for the 4th from 7. The results of this
study not only pointed to being “New High Tech Media”, but they also kept being high-
speed technology, up-to-date with the latest innovation, luxurious, and tasteful.

6. Studying women as receivers was divided into 7 dimensions of education: to
study utility, perception, buying behavior, media exposure, satisfaction, demand media,
and attitude. It was found that the second era of study specifically required individual
analysis in case of femininity; for examples, role of motherhood, housewife, and prostitute.
In addition, it was particularly combined with the women matter study such as women’s

sanitation during postpartum period, sanitary napkin using behavior, breast cancer



screening, feminism, and website for female homosexuals. Besides, the researchers in

this era analyzed by using the aspects of the feminine gender study and feminist theory.

Keywords : the State of knowledge, femininity, the mass media, Thailand



