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ABSTRACT

The study of this research was to examine factors affecting “Logistics management for
tourism in Chonburi Province”. The research was conducted with the following objectives.

1) To study demographic data categorize by sex, age, education, occupation, income
per month, type of vehicle, and domicile of the tourists affecting tourism satisfaction in Chonburi
Province.

2) To study dem;)graphic data categorize by sex, age, education, occupation, income
per month, type of vehicle, and domicile of the tourists affecting tourism loyalty in Chonburi
Province.

3) To study the relation between the value received from visiting attraction with the
satisfaction of tourism in Chonburi Province.

4) To study the relation between the value received from logistics management with the
satisfaction of tourism in Chonburi Province.

The 400 tourists were selected as sample using Yamane’s formula and quota sampling
method. The statistical technigues used were frequency, percentage, mean and standard deviation,
{ test, one-way analysis of variance, LSD comparison, and pearson product-moment correlation

coeffeient,



v

The results found that:

1. Satisfaction and loyalty to tourism in Chonburi Province were at the high level.
Tourists satisfaction and loyalty compared by sex, income per month, type of vehicle were not
different with statistically significance at the .05 level. When compared by age, education,
occupation and domicile of tourists were the different among as a whole with statistically
significance at the level of .05.

2. The value received from visiting attraction in Chenburi Province were at the high
level and positively correlated with tourists satisfaction at a statistical significance at the level of
05

3. The value received from physical flow management in Chonburi Province were at
the moderate level and positively correlated with satisfaction at the low level with statistical
significance at the level of .0S.

4, The value received from information flow management were at the high level and
positively correlated with satisfaction at the moderate level with statistical significance at the
level of .05.

5. The value received from financial flow management were at the moderate level and
positively correlated with satisfaction at the moderate level with statistical significance at the

level of .05.





