
"" ~ = = cl mllJ!JlJ~\, £ ,~,ril~flll~'Vlnrn:; 1'\lll'illm~mllJ~ ~vw 1u 

'\J!l~~nfl\ mi\lflmnf1um\1l'l ~ l:i1Jtut'\JI'I~'VIV1 

\11'\J 1J TVWl U 'VHH 

flll~'Vl £ fll'l l'lllll'l/!11llJ~~~!l lulfTw mm:; ~ 1 'l u 

~ " \il:J.'lill'!irf lill'll1~1-J 

= = .,., = 
m m:;~ > flulJ\111Jfll '111'1 

umoVI1'111'lmll'v l.lm1'Vl~lll'~rr1u'I'JlJ 1'Vl~ll'\JI'I'lill1J~ 

~.rr. 2557 

v I 

1J '11 fl A £J il 
., ., ' ' 

m>fln1-!11il~fl1 ~ilil11'1ou >::ll' ~.lrw!l 1 l rw!lfimnnll~,tJ~ v1Jril ~uncw'Vlnm'll'lllllil 
" " 

u 1 nn nll::fllllJ~~~!l lu'U !l~llflr'il'!i11~1 ~'lilllll u nn lii1ln11iu 1 fll'l f l'W mm'l v 1 >U~lu u fll'lllJ . " 
ll'rm ru~'Vll~ ¢11'W 11, ::'lilfl :Jrflll'\'1 { 2) ,Yi!Jftflj.j 11'111JJ lll.l~u;, ::11··h~nll~'Vl; fll'll'llll\il'IJ 1 nn tm:: 

fllllJ~ ~~ 1l1u1 lili.I:J llJ ul n m > 11/u~ nn f 1u 1l 1111 > ~ 1 > Ufl~ 1J\'111J ~ N~1111 u fll'l 1 il ~ 'l¢Jw1 fl~lJ 

u rrvimt~ ~1~l~U'Ji11~ mnll111! m~u ~U'l ::fl!l'IJTI'l ilu~ lJ 111JU'l::mu lll\11'l ~ f l'W lll\1 n 1.11:; u . " " 
1 w'UI'l~'Vl~l ~lulu4oo flU 11!u1J1Jll'!l1Jmm~utfl~ml'11l1unmnm1m1JJollme~ll ll'olll~1111u 

rm1tml::M'olim.m 'l¢1mi fllfl1llJ~ filf!lvll:: rhm~v lll'Wl~l.l~l'IJ'Wl.Jll'lHlU 1'11 t-test AN OVA . ~ 

ttll:: fi 1l'l1Jtl,:: !1111 ii ll'MlllJ~ u ;,, u u t-11 ~{ !lu 

Nllm> 1ilv~u11nll ~'VI; m> l'lllllil u~ m'l f 1um1-m ~ 1 :;u~ li ~ Nll~!l m; tl'l1ln11iu~ rm 

11'l~nl.l1l~1m::il1Jmn~ll'lil < x ~ 4.55) mllJ~~vw 1unllv'Vlnm'll'lllllil'll1rmflumm"~ htl~ 
~ " q " 

li ~ Nll~!lnml'l!l n1111J ~ n n tlill.l'lllJ !Jfl u :;::iJ1JlJl n~ !jlil (X ~ 4.54) Nllfll> 'Vllilll'!l'llll'JJ:U\llj! 1u 

~ 1J 11 ~'IJ 11n fl~ l.i t~ rra 1 ~~ 1~ ilu l.i flll ~'VI£ fll > 1'1 llllil u 1 fll > ~ li ~ Nll ~am> til an11!1J 1 fll 'l f 1 u a 1111 > . ' ' 

'Vll~ f1J <J'llfl11Ull:; ll fll-J fll:; 'II <1~ ~'IJ nnfl~ 1 ~ tl U lJmllJ~~ ~ e1ul \il ~JllJ ~ l'i ~ Nll~ <Jfll'll ll <1 fl '[<jl 

u1 fll:J f1u 81\11 'l 1.11 :;u hhtl'lfl~ 1~ iluull::flll ~'VI .fi fll'l l'll111i11J1 m:; flU ll111l'l v 1 ;u 1 lilV:J 1:UHl1:; 
' ' ' 

> 1v¢l1u ilm1111J ~ ~~ ll1ullill.l'l 1lJ~'IJ 11lll'l11!.1lllJ ~u .fi ilu ~":: i11J u 1.1 thfi'l) .Olllill.l'l ~ ii u 

mll.llll.l ~u £uti 1 u":: ii u ll' ~ ul1::t ~ u 'l u 1 u ilrrm ~ t~ ~1 ilu • • 

SPU CHONBURI



Thesis Title 

Keywords 

Student: 

Thesis Advisor 

Level of Study 

Faculty 

Year 

Relationship between marketing strategy and customer 

satisfaction: A case study of European restaurant in Pattaya 

Marketing strategy/ Satisfaction/ European restaurant 

Dok-oi Yangdaeng 

Dr.Chonlatis darawong 

Master of Business Administration 

Graduate School, Sripatum University Chonburi Campus 

2014 

ABSTRACT 

II 

The objectives of the study to 1) study and compare Services Marketing strategy with 

Overall satisfaction affect choose European restaurant of Foreigners by demographic 

characteristics. 2) Relationship between marketing strategy and customer satisfaction 

entrepreneurial Thai. the sample size of this research is travelers, foreign and occupation in 

Thailand. to dine at European Restaurant was 400 people. Questionnaires were used to collect 

data for this study. Statistics used in the research were frequency, percentage, average, standard 

deviation, t-test, ANOV A and Pearson 1 s Conelation Coefficient. The research findings were as 

follows: Marketing Strategies of European restaurant. Entrepreneurs Thailand affecting the 

service. Were at the highest level (X~ 4.55). Satisfaction Marketing Services strategy European 

Restaurants entrepreneurial Thailand affecting the service. Were at the highest level (X~ 4.54). 

A comparison of Services Marketing strategy were by customer who had gender, age with a 

different Services Marketing strategy affect choose European restaurant was statistically 

significant at the 0.05 level, Status and type of customer with a different Services Marketing 

strategy affect choose European restaurant was statistically no significant. A comparison of 

satisfactions were by customer who had gender, age with a different satisfactions affect choose 

European restaurant was statistically significant at the 0.05 level, Status and type of customer 

with a different satisfaction affect choose European restaurant was statistically no significant. 

Strategic Services Marketing European Restaurants entrepreneurial Thailand. Overall with 

Overall satisfaction were correlated at .01 significance. 
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