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ABSTRACT

The purposes of this study were to 1) Study satisfaction level on marketing mix factors 7Ps.
and Study factor loading on marketing mix factors 7Ps. 2) Study Relationship between rang of
satisfaction level and rang of factor loading on marketing mix factors 7Ps. 3) Study Relationship
between total mean of satisfaction and factor score on marketing mix factors 7Ps. and 4) Compare
Total mean of satisfaction and factor score on marketing mix factors 7Ps on demographic
characteristics of Housing estates and condominiums. Populations in this study were customers
who live in Bangkok Metropolitan Region and provincial by Multi-stage totaling 1,800 samples. Used
5 rating-scale questionnaire which validity more than 0.50 and the reliability was 0.933 the statistics
used were frequency, percentage, mean, standard deviation, correlation coefficient, one way
analysis of variance F-test and t - test.

The findings indicated that the overall level of customer satisfaction aspects (7Ps) marketing
were at the highest level in descending order, such as products and services, physical environment,
price and promotion. The results of the analysis of factors in the 7Ps marketing mix. The model has
KMO=0.953, Approx. X2:11973.148 and P-value <0.001 the sections with the highest factor weight
were: Person or employee, products and services, and promotion. Non-significant results with
relation between the order of mean and order of factor loading. But significant relation between
the total mean and factor score of satisfaction on marketing mix factors 7Ps. Which are highly
related have correlation coefficient were 0.993 and significant total mean and factor score of
satisfaction on marketing mix factors 7Ps between demographic characteristics of Housing estates

and condominiums.
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