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ABSTRACT

The objective of this research is “Measurement and analysis of user behavior in social
media for perception of organizational image and social media users’ expectation towards
integrated digital marketing communication of private universities in Thailand” have competitive
raise up and social media online entry the duty in daily life the socialization online creating
absorb image of mainly sothats the important henceforth tools to collecting the information in
research to the next task.

The study indicated that social media mostly have the mainstream purpose use the
online socialize search / exchange useful social online more than once time per daily by analyzing
several sections for instance recognition of digital integrated marketing communications

expectations and recognition of the image of private universities in Thailand.





