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ABSTRACT

The objective of this research is to study the expectations and decisions regarding the
purchase of fasteners. Of private company customers in Chonburi province due to the current
problems, sales of fasteners and reaching customers the selection of media channel does not meet
the needs of customers. The tools used to collect data in this research are male-female clients who
work in private companies in Chonburi province. This research uses descriptive statistics such as
frequency distribution. And arithmetic mean using inferential statistics such as Chi-square and
One-way ANOVA Pearson product correlation coefficient to test hypothesis.

The study indicated that Demographic characteristics of private company customers in
Chonburi province Most are embarrassed between 20-30 years and have the behavior to receive
information on the Internet search the most, followed by websites (websites) and most tend to be
exposed to information, expectations by many considerations. Aspects such as quality of delivery
and service for making a purchase decision will consider from the price in terms of product

manufacturers, sales promotion.



