v Y Aa a

4 [ ] @ a v A {
AUDINYTTUNUD ﬂﬁ'ﬁ‘Ug‘lﬂ’Jﬁﬁ ﬂ’JﬁJ@s]}fNﬂ"li NAUNH LLazﬂﬁﬂﬂﬁuﬂl%G‘]ﬂf@

msdsznugunmaIuyanavesrus Inaluswiavals

4
My mssuiunas/anudesmsmauaa/msandulae/
M3dsenugumn
A v K a o J o
¥UNANHN uausau vin'lng
o~ a a 4 1 9
oSS N Imeiwus A3. 41NN WOAINOA
FTAUMIANHN TuNaIMeas WnINeIaeAI Ny IenvAralls
AIE Hmamansuriuing
N.A. 2562
QU i
UNANED

P
Av aA

o '3 A = =2 o o Y
’Jﬁf‘]ﬂjzﬁ\jﬂm@\jqqu’ﬁ]ﬂuﬂ@ 1) LWfJﬁﬂmmaﬂymzmﬂﬂizmﬂi NITTIUIVIITTT AN

Y
g v

Apan1s Misruaa wazmsaaaulayemslsziugunmaiuyanavesdus Inaludiniaways
2) MBANEINAMUIANAITZHINANBUZNN 52905 AUMSSDIVNasmumslseiugunw
' Y a v ~ A = = 1 1w
amANaueIrs 1A ludaninraljs 3) MeANEIINANULANANIEHINGNYUE N szns
o Y o ' Y a 9 o ~ A = =
AUANNABINIIMIUsznuguamaIuyAnaueIRys Inaludaniawalfd 4) ieAny1DIAIN

uanaNsEHINAnEazNelIzng nuviruaAtemsdsziugunmduyanavedus Inalu

(2

i1 Y
mmwmﬁ 5) Lﬁi’)ﬁﬂﬂ153ﬂ31ﬂll@]ﬂ@ﬂx‘]i$ﬁ’ﬂ\mﬂ”lslm%VIN‘IJiZGIf”Iﬂi mmwmau“l%%mi

= 1 % |l %

Usziugunndruyanavesdus Inauesdus Inaludaniasals nqudledandidedny Ao

q
9
%

Av A o A = { 1 2 I {
mM3veFafsna TasAnunudyus Ina meae uazya Alergaaa 20 Yau'll) dudniianm

A @ Y yda A 1Y ' ] Y @ 1
ﬁu1ﬂliﬂﬂﬂ1iﬂigﬂu€jﬂlﬂ1w MENY LLﬁ%lliJllﬂ1§ﬂi$ﬂuqmﬂ1Wﬁ3uuﬂﬂa Gml,ﬂuwmﬁﬂagh

@ [ o o 1 I 1 Aa A o '
JININYA j% 1UIU 400 AU LﬂuLWﬁG])"lEJiﬂﬂﬂ'NLWﬁWiLN T@’IEJLW?TGD"IEIN%'IH'JH 229 AU NQU

% l 1 = 1 =) d' A o = = (%
A98198 1NN UDIYILHIN 31-40 1) wnga Ui 134 Ay Insanigegaluszaulsyan
=) d‘ A o = Y a o d’ =~ o =
717 WNNGA WIUIU 164 AU UsznouonninnuuTENenY WNNGAa NUIU 218 AU U
Y A 1A = Ao = =
518111,@!,’11@18]{5]?]!,@?]1! 20,001 - 30,000 U WINNFA WITUIU 101 AU HADIUMNNTUIT UINNGA
Sld'd

= o I A = Y A @ J o J o
VITUIU 226 AU !,’JJHPW]?J nIomnyy L!ﬁ%l}j“l/]klllllﬂ15ﬂi$ﬂuq"llﬂ11/‘lﬁ'3uuﬂﬂﬁiuiﬂu’)uﬂﬂ1 qnNu

U

e

Y H Yy v
A v A 1 YA o v A

Taednil vsomelinedu 200 Ay daugn 1l TS waunadu 200 au
a U 9 A 1 A ~ 1 [ = v Y 9y
HanadoUANNATIUNUYIN 1) 10 IdmAsanaeunuanaany Tnssuiuiimsdin

mstsgiugunmdiuyana liuanaanu 2) eFniuanaenu Janudesmsmsdsgiugunm



II

@

dauyanauanaeni 3) 1o ldmasaemeunuanaenu iruaasemslsznugunmaiuyaaa
1 4 Y A 1 A ~ 1 [ = v A éj [ 1
uaNANNY 4) 518 ldmasasouiuanany imsaaaulagemsisziugumwaiuyana
9 1 [ 9 d‘ 1 A d‘ 1 [ =\ v A dﬁl v
AUIAMANANNY 5) 918 ldmdsasmouiiuanaenu Insdaaulagomsdsziugunin

dauyAna MUMSTUTITUNMTADIAUANATINY



III

Thesis Title The Perception of News, Need, Attitude and Purchasing
Decision of Personal Health Insurance of Consumer in
Chonburi Province

Keywords Perception of News/Needs/Attitudes/Purchasing Decision/

Health Insurance

Student Nalinrat Tubsai
Advisor Dr.Sahaparp Porkatong
Level of Study Master of Communication Arts
Faculty Graduate School, Sripatum University Chonburi Campus
Year 2019
Abstract

The purpose of this research is 1) The perception of news, need, attitude and purchasing
decision of Personal Health insurance of consumer in Chonburi province. 2) To study differences
between population characteristics and perception of personal health insurance news of consumers in
Chonburi province. 3) To study the differences between population characteristics and needs for
personal health insurance for consumers in Chonburi Province 4) To study the differences between
population characteristics and attitudes towards personal health insurance of consumers in Chonburi
Province. 5) to study the differences between demographic characteristics And the decision to buy
personal health insurance for consumers in Chonburi province. A quantitative research was conducted
for this study and a sample that was used for this method was male and female consumers aged 20
years and over who are interested in health insurance, both with and without personal health insurance
Which is 400 people who live in Chonburi Province. There were male more than female with 229
males, aged between 31 - 40 yesrs old with the highest education at the bachelor degree level 164
persons. They worked as a private company employees are 218 people which earn income monthly
20,001 - 30,000 baht 101 people. Who have and not have health insurance in equal numbers 200
person per each group

The findings of the hypothesis found that 1) Different of average monthly income are

not difference in the perception of personal health insurance. 2) Different occupations are difference in



v

personal health insurance needs. 3) Different of average monthly incomes are different attitudes
towards personal health insurance. 4) Different of the average monthly incomes are different puchasing
decision to personal health insurance Marketing promotion. 5) Different of the average monthly

incomes are different puchasing decision to personal health insurance Marketing promotion.





