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ABSTRACT

Thesis of “The Study of Satisfaction and Expectations of The Audience
THE VOICE KIDS THAILAND", has the objective of studying the satisfaction and
expectation of the audience from watching "The Voice Kids Thailand”. The relevant factors
of watching “The Voice Kids Thailand” and its subscription. This thesis is studied by using
the analysis of Quantitative Research, the researchers have collected the data by using
online questionnaire. The sample group is 400 people who are the audiences of the show,
“The Voice Kids Thailand” of channel 3. The data received from online questionnaire is
then analyzed and presented by using Analytical Description. The external target of the
organization is the audience of the show. The research has founded that most of the
audiences are female, that are under 15 years old and studying in secondary level, their
income is under 10,000 baht, the marital status is single and are students. These people
tend to watch the show from the television the most. The studying of the satisfaction of
watching the show, "The Voice Kids Thailand” has founded that the host of the show can
satisfy the audience the most, and is mainly abided the audience. It is considered that the
audience use the media or have the intention for the show, not considered that the media
has effect toward audiences’ perspective or behavior. And the studying of expectation

from watching the show, has shown that the show, “The Voice Kids Thailand”, wants to



add more activities during the show to allow the audience to get involved with the show

more and to give the chance for the kids who are not chosen to compete in the show as

much as possible.



