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ABSTRACT

This research aimed to study the behavior on information receiving, attitude, and
purchasing decision for the clean food available on the online media of the population consisted
of 400 male and female aged 20 and over who consumed the clean food available on the online
media. Data collected from the delivered questionnaires was analyzed by the statistical method of
frequency, percentage, average, and standard deviation.

Result of this research showed that, the majority of the population was female aged
31-40 who held the Bachelor Degree and earned 15,001-20,000 Thai Baht salary from the private
employment. Most of them received the clean food information from Facebook and also spent
less than 1 hour per time during 08.01 p.m.-12.00 p.m. (early evening to midnight) on another
online media for receiving those information which would be useful for the purchasing decision.
In terms of the attitude towards the clean food, its overall average score was 3.58 (good) and the
concerns on its nutritions was considered as maximum level. Meanwhile the average score about
the purchasing decision of the clean food on the online media was 3.64 (very good) in terms of
the punctuality of the delivery service, which could be considered as the maximum level

regarding the reason of their behavior on online purchasing of clean food.





