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Abstract

The objective of this research is 1) to study the differences between demographic
characteristics and opinions on consumer factors of WPC artificial wood market 2) to study the
differences between demographic characteristics and the tendency to buy WPC's artificial wood
Consumers 3) To study the relationship between the opinions of the WPC artificial market factors
and the trend of the decision to buy artificial wood WPC. The research study is interested in buying
artificial trees WPC, who lives in Bangkok and its vicinity. In this case, 400 samples were collected,
which were male rather than female. Having a bachelor's degree with a single status, earning between
10,000 - 20,000 baht and having a buyer status as a home owner There are opinions on the marketing
factors of WPC artificial wood. At a high level, the product has a long service life. Standard products
And the product has a variety of styles to choose from at a high price, which is the price that is
suitable for the life of the product. There are many levels to choose from. Distribution channels At a high
level Can contact the seller easily and have fast delivery service on time Marketing promotion At
a high level Knowledgeable staff Expertise in providing / advising Educating Clear product information
And there is a tendency to decide to buy WPC artificial wood. Overall, at a high level is the decision to
buy WPC artificial wood because it is a modern looking product. And with outstanding features,
can meet your needs.

The hypothesis test found that 1) different educational levels There are different opinions on
the marketing factors of the WPC artificial wood. 2) The buyers of products with different status

There are different opinions on marketing factors. WPC artificial wood is not different. 3) The buyer
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of the product with no income is different. There is no different opinion on the marketing factors
of the WPC artificial wood. 4) The buyer of the product with the status of the WPC artificial wood is
not different. There are no different opinions on the marketing factors of the WPC artificial wood.
5) Different educational levels There is a tendency to buy different types of WPC artificial wood.
6) Buyers of goods with different status There is no difference in the opinions on the trend of buying
WPC artificial wood. 7) The buyers of goods with different status are not different. There are no
different opinions about the trend of buying WPC artificial wood. 8) Status of buyers of different
WPC artificial wood. There is a tendency to buy different types of WPC artificial wood. 9) Opinions
on marketing factors of WPC artificial products. There is a correlation with the trend of the decision
to buy WPC wood Distribution There is a relationship with the trend of buying WPC artificial wood.
12) Opinions on marketing factors of WPC artificial wood in marketing promotion. Correlated with
the trend of buying WPC artificial wood 13) Opinions on the marketing factors of WPC artificial

wood are related to the trend of buying WPC artificial wood.





