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ABSTRACT

This research for presentation the behavior of news exposure via Facebook Live related
to skin treatment products, the opinion to watch Facebook Live related to women skin treatment
products and decision to buy women skin treatment products in Chon Buri Province for bringing
the researching result to be guideline for doing the business, marketing plan strategies matching
the target group for most performance of the business, and having most quality in business
circles. The Educational result founded that the consumers having frequency to watch Facebook
Live of skin treatment products for 1-2 times per week, average time 1-2 hours, most of the time
will be watched during 20.01 — 24.00 hrs. (early evening to midnight), and they have the opinion
to watch Facebook Live related to skin treatment products in regards of quality data, and the
consumer think that the data presentation via Facebook Live is the modern data, easy knowledge
and true. Especially the main subject in decision for buying the products as Promotion
arrangement vis Facebook Live, and the second step as presentation method of the entrepreneur in

Facebook Live.





