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Abstract

Conclusion purposes of this project is 1.For study the activity to open the information
sensibly organization behavior and trust into the company Thai Summit Group of members client
of company and public surrounding the Thai Summit Group 2.For comparative with different the
motivated open the information with absorb organizations of member client and public
surrounding Thai Summit Group 3.For study the relatively between except organization Thai
Summit Group with believe through the company Thai Summit Group of member client of
company and public surrounding company Thai Summit Group by at the initial time collect the
example all 400 people are the agent in company Thai Summit Group (As agent level) represent
female more than male age between 20-30 year educational bachelor degree they were agent
company limited and earn salary 15,000-25,000 per month almost will open thier attitudes abt
Thai Summit Group connect through social media for instance website facebook email has been
sequences information 5-6 times per week the detail expand activity of associated example
charities helping people its have reasonable that knowing through informative genral activity of
company have sensibility react the company Thai Summit Group the part of responsible for social
and environmental high priority below is presidential and/ page two / population stand middle and
trustworthy direst to associate company Thai Summit Group preview trusted high levle second is

honor in middle the result experiment shown 1.Status differential will be media open the
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information in definit 2.Status as different will be consequence to accept the information relevant
to company Thai Summit Group 3.Status differences will have the detailof company Thai Summit
Group 4.Status different will have the resonable to open the informative relative to Thai Summit
Group 5.Education different will have media to open the information 6.The education will
sequence 7. Different educated will get the information about company thai aummit group
8.Different educate will have the resonable to open the information about Thai Summit Group
9.Members client of company and people surrounding company Thai Summit Group include the
reaction of association overall 10. Membership client of company and public surrounding Thai
Summit Group con sequence to open the infomation Thai Summit Group will absorb the react of
Thai Summit Group to contin the speech 11.Membership client of company and public
surrounding Thai Summit Group include detail information exept about company Thai Summit
Group different have earn image associates of Thai Summit Group 12.Members client public have
resonable different 13.Absorb the images of company president client public to get result overall
14.Absorb the react of thai summit part of processing to relating population 15.Knowing Thai
Summit Group image part of justice relative trust client throughout Thai Summit Group all over
16.Knowing that image of company Thai Summit Group part responsibility social and

environmental have confidential membership client public.



