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ABSTRACT

Thesis study on "The presentation factors of political parties and the perception
of People through online media that influence the decision to choose a political party in
2019 in Bangkok. The objective is to study the factors of the political party's presentation
through online media that can influence the decision to choose a political party. Study
the factors of public perception of political party information via online media that
influence the decision to choose political party. And study the decision to select a
political party on 24 March 2019. This research is quantitative research. (Quantitative)
The sample of this study was the people who had the right to vote on March 24, 2019,
aged 18 years and over, and using 400 online media to collect data by using online
questionnaires. The statistics used in the analysis are descriptive statistics to explain the
analysis results, including frequency, percentage, mean, standard deviation. The

standard of the research shows that most of the samples are female, aged between 30-
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39 years, single status, Buddhism, bachelor degree education. Most are general
employees And have a monthly income 10,001-50,000 baht based on the behavior
research of political party information exposure via social media. Mostly, between 20.01-
24.00 hrs via smartphone Open to receive information via Facebook, second only to
Youtube and Google Search. Data received from public figures. Famous people, artists,
celebrities, singers, blogger online For reasons that choose to use online media to
receive data Because he was able to inquire and interact with political parties quickly
Most of them open to new information about political parties. Information about party
policy Interested in a video clip presentation format And what led to the decision to

choose a political party is the party's policy.



