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Customer 
>To achieve our 
vision, how 
should we 
appear to our 
customers ?? 
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Learning and 
Growth 
>To achieve our 
vision, how will 
we susta  in our 
ability to change 
and improve ?? 

O
b

je
ct

iv
e

 M
ea

su
re

s 

 T
a

rg
et

s 

 i
n

it
ia

ti
v

es
 

    
    
    
    
    

Internal Business 
Processes 
>To satisfy our 
shareholders 
and customers, 
what business 
processes must 
we excel at ?? 
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Vision 
And 

Strategy 
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