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ABSTRACT

This research had objectives that are to 1) to study buying behavior through online men
clothe shop in Chonburi province, 2) to compare buying behavior of online men clothe shop in
Chonburi province with different demographic attributes, buying behavior, and marketing mix
factors. The researcher collected data from 365 online users who had experience in buying men
clothe through online shops. This research is quantitative research, using questionnaire. The
findings showed that most men buyers were company employees, aged between 26-30 years,
earned 10,000 bath a month. An analysis of marketing mix factors affecting customer satisfaction
showed that such factors had overall effect on buying behavior at a high level In addition, most
respondents bought men clothe through online shops once a monthly. For each purchase, they
spent 500-1,000 baht on average and mostly buy casual wears, followed by uniform, respectively.
For an occasion, they usually bought through online shops when the products in the physically
storec were out of stock. For hypothesis testing, the factors of product, price, place, promotion, and

process had impacts on buying behavior at the significance of .05





