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ABSTRACT

The research entitted "Achievement of Internal Public Relations within the
Headquarter of Provincial Electricity Authority” aims to study demographic
characteristics, media exposure behavior of internal public relations, and utilization from
internal public relations among employees at the Headquarter of Provincial Electricity
Authority. It also aims to analyze how these factors affect the achievement of internal
public relations. The researcher employed quantitative research method by making use
of both close-ended and open-ended questionnaires towards the targeted groups of
employees at the Headquarter of Provincial Electricity Authority.

1. The majority of samples are graduated married males aged 31-40 with
average salary of 45,001-55,000 baths. They possess more than 10-year of work
experience, and mostly work in construction and project management fields.

2. Media exposure behaviors of internal public relationsof employees at the
headquarter of Provincial Electricity Authority are found to be inattentive participation
most, followed by reading the whole content and only watching figures shown. Activities

after attending news and announcements are found to be telling them to colleagues



most, followed by participating in organization’s activities and applying them in daily
work. It also found that employees follow organizational news update during the
lunchtime break most, followed by the time before starting work and the time after
finishing work. Organizational website is the channel where employees follow news and
announcement updates most, followed televisions within the organization and other
social media. The most important objective is follow up organizational activities, followed
by getting new news updates, and applying to work.

3. The utilizationof internal public relations within the Provincial Electricity
Authority at the moderate level, which can be thoroughly described as follows.

3.1 In terms of content, it is found that the content of internal public relations
is interesting most, followed by its concordance to needs, and its ability to be spread.

3.2 In terms of dissemination, it is found that the rapidity is most important,
followed by convenience for following up news updates, and appropriateness of news
towards change.

4. The achievement of internal public relations within the Provincial Electricity
Authority is found to be at very good level, which can be thoroughly described as
follows.

4.1 In terms of output, cooperation between staff and department heads is
most important, followed by motivating to work and solving problems from service
receivers.

4.2 In terms of outcome, learning the organizational directors’' appointment is
most important, followed by learning board's problem solutions and learning

organization's regulations respectively.



