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ABSTRACT

Study on the expectations and satisfaction of customers who buy insurance
toward the website media of MSIG Public company limited. The purpose is as follows.
1. To study on the expectations of customers who buy insurance toward the website
media of MSIG Public company limited. 2.To study on the satisfactions of customers
who buy insurance toward the website media of MSIG Public company limited. 3. Study
a relationship between expectations and satisfactions of customers who buy insurance
toward the website media of MSIG Public company limited.

Online sample questionnaire were provided when a customer purchasing an
insurance online of MSIG PCL. Then the data will be analyzed by finding the mean and
deviation value (standard deviation). Computers and social science software are used in
statistics data analysis. 2 major types of statistics, Descriptive statistics and Inferential
Statistics, were used in data analysis.

The study indicated that Mostly customers are male and married, with
bachelor's degree, average age of 31-35 years. The average income is 30,001-50,000
baht. They have the expectations and satisfaction toward the website of a MSIG PCL at



a high level and correlated with level of satisfaction toward the website of MSIG PCL
with significantly at the statistical significance level 0.000. The correlation coefficient is

0.756



