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ABSTRACT

The objective of this research are to study expectation and satisfaction of
audience towards "Jap Ta Tean Phai" in Bangkok Area. The sample used in this study.
People who watch monitored alarms in total of 400 people with a multi-stage random
sampling method. The tools used in this research was based on statistical data analysis,
frequency, percentage, average and standard deviation. For hypothesis testing,
statistical t-test analysis of the global span of one and the Pearson Correlation Co-
Efficient research found.

Most of the respondents were male. Between the ages of 31-40 years of career
employees / private factory. A bachelor's degree with a monthly income of between
10,001-20,000 baht and married .It also found that respondents' expectations were at a
high level. The expectation of conspicuous warning on the reliability of the host. The
second is that the content is accurate. And expectations upload a photo of the house,
Facebook as the final. It also found that respondents were satisfied overall were
moderate. The satisfaction in the presentation graphics explain most easily understood.
The second personality of the host with the presentation format. And the satisfaction to
be involved sending photos via Facebook as the final.

The results of testing hypothesis found respondents who have a different sexual
preference for transaction monitoring, alarms different. The females have a higher level

of satisfaction than men. Statistically significant at the 0.05 level as age, income,



education, occupation, marital status, different. The satisfaction of watching alarm.
Found no difference the hypothesis of the expectations of the watch alarm. Is related to
the satisfaction of the audience watching the show alarm. Found that expectations of the
audience watching the show alarm level. And is associated with the satisfaction of the
audience watching the show alarm significant at the 0.05 level, with a correlation

coefficient of 0.207



