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ABSTRACT

The objectives of this study were to 1) study behaviors of media exposure of
Thai movies' audiences in SF Cinema group in Bangkok, and 2) study attitudes toward
watching Thai movies of the audiences in SF Cinema group in Bangkok. The samples
used were 400 people who watched Thai movies in SF Cinema group in Bangkok.' The
instrument used to collect the data was questionnaire. The statistics used to analyze the
data were percentage, mean, difference comparison between two variables with
Independent-Sample T-Test, difference comparison between more than two variables
with (ANOVA) F-Test and Pearson Chi-square was used to test the hypothesis.

The findings revealed that the majority of the samples were females with ages
between 21 ~ 30 years, they were single, their educations were bachelor's degree, they
were employees of the company with the monthly income of 15,001 — 30,000 baht.

The behaviors of media exposure toward Thai movies of the audiences in SF
Cinema group in Bangkok reveals that most of the samples had frequency to see Thai
movies in SF Cinema group for one time per month. The period of watching the released

Thai movies in SF Cinema group was the second week to the last week. The weekly



days to watch the movies were Saturday — Sunday. The show time to watch the movies
was evening time at 15.01 - 18.00 hours. The movie type to watch in SF Cinema group
was romantic movie, and the reasons to watch Thai movie were for entertainment /
relaxation.

The attitudes toward watching Thai movies of the audiences in SF Cinema group
in Bangkok were overall at the high level. When considering each aspect, it found that
the composition of movie was at the highest average, followed by composition of
marketing communication and composition of price, respectively.

The hypothesis testing revealed that the demographic characteristics of Thai
movies’ audiences including different genders, ages, statuses, educations and
occupations had the different attitudes toward watching Thai movies of the audiences in
SF Cinema group in Bangkok, except the audiences who had different monthly incomes
had not the overall different attitudes toward watching Thai movies of the audiences in
SF Cinema group in Bangkok.

The demographic characteristics of Thai movies’ audiences including different
ages, statuses, educations, occupations and monthly incomes had an effect on the
different behaviors of media exposure toward Thai movies of the audiences in SF
Cinema group in Bangkok at the significantly statistic level of 0.05.

The different behaviors of media exposure toward Thai movies of the audiences
in SF Cinema group in Bangkok had the different attitudes toward watching Thai movies

at the significantly statistic level of 0.05.



