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ABSTRACT

The researh of media audience €xposuré and satisfaction to the Facebook
Fanpage , In case of : Thai PBS" were to study the behavior of audience exposure and
to surveying audience satisfaction to the Thal PBS Facebook Fanpage. The data of this

research was collected by using Survey Researh . The sample sizes of this research

were 400 samples. The research instrument that used for data collection is online

questionnaire. The statistics which used for analyzing the data were percentage, Weight

Mean Score, and ONE-WAY ANOVA F-test

Most representative samples were female, age of 21-30 years old who held

Bachelor's degree, work as company employees, average salary income is 15,001-

30,000 baht per month
The samples frequency of using Facebook for Thai PBS Fanpage is 2-3 days per

a week, average time spent on Thai PBS Fanpage is 5-10 minutes per each time. The

results of this research weré 1)the mean Score number of proper time to exposure is

3.13, 2)the mean Score number of news content interesting is 3.20 and 3)the mean

score number of media equipments to exposure is 3.43. The conclusion of audience

exposure is rating in the middle of the rank.
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The samples satisfaction of using Facebook for Thai PBS Fanpage were 1)the
mean Score number of audience satisfaction in the news content is 3.63, 2) the mean
Score number of audience satisfaction in video clip and another new content channels
is 3.78, 3) the mean Score number of audience satisfaction in Facebook Live is 3.39, 4)
the mean score number of audience satisfaction in the relations between Fanpage
Administration team and the audience is 3.32 and 5)the mean score number of
audience satisfaction in the part of entertainment programs is 3.31. The conclusion of
audience satisfaction is rating in the middle of the rank.

The analysis of audience exposure and satisfaction to the Facebook Fanpage
at statistical significance level of 0.05, found that the different of education level and
average salary income ‘caused the frequency behaviors of audience exposure and
satisfaction to the different results.The education level showed the different of audience
audience who was interesting to find news and any contents on Thai PBS

satisfaction,

Fanpage, audience who used facebook live channel and the relations between Fanpage

Administration team and the audience.The time of audience to use facebook fanpage

showed the different of audience satisfaction who was interesting on Thai PBS Fanpage,

the types of news programs, the relations between Fanpage Administration team and

the audience and the access in the entertainment programs and the muiti content types

on the primetime.



