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ABSTRACT

The objectives of this study were to study the using behaviors of public relations
media in organization of the employees of Standard Chartered Bank (Thai) Public
Company Limited, headquarters, study the utilizations of public relations media in
organization of the employees of Standard Chartered Bank (Thai) Public Company
Limited, headquarters, and study the employee’ satisfactions toward public relations
media in organization of Standard Chartered Bank (Thai) Public Company Limited,
headquarters. In this study, the researcher collected the data from 352 employees of
Standard Chartered Bank (Thai) Public Company Limited, headquarters. The instrument
used to collect the data was guestionnaire. The statistics used to analyze the data were
percentage, mean, difference comparison between two variables with Independent-

Sample T-Test, difference comparison between more than two variables with (ANOVA)

F-Test, and Pearson Chi-square was used to test the hypothesis.



The findings revealed that most of the samples were females aged 26 - 30
years with marriage status, they had educations at bachelor's degree with monthly
income of 10,001 - 30,000 baht and working experience more than 7 years.

The majority of the samples followed up the organizational news before going
home, pursued the news for 1 — 2 days per week and interested in all news.

The utilizations of organizational public relations media of the employees of
Standard Chartered Bank (Thai) Public Company Limited, headquarters were overall at
the high level.

The employee’ satisfactions toward public relations media in organization of
Standard Chartered Bank (Thai) Public Company Limited, headquarters were overall at
the high level. When considering each aspect, it indicated that the reliability of contents
and information were the highest average, followed by an easy understanding of
contents and information, an interest of contents and information which was equivalent
with the word of mouth on contents and information, and the meet of your requirement
was the slightest.

The demographic characteristics of employees of Standard Chartered Bank
(Thai) Public Company Limited which included genders, status, education levels,
employees’ incomes and working experiences had relation with the using behaviors of
public relations media in organization.

The demographic characteristics of employees of Standard Chartered Bank
(Thai) Public Company Limited which included different genders, status, education
levels, employees’ incomes and working experiences would differently utilize the public
relations media in organization, except the employees who had different ages would not
differently utilize the public relations media in organization.

The demographic characteristics of employees of Standard Chartered Bank
(Thai) Public Company Limited which included different genders, status, education
levels, employees’ incomes and working experiences had different satisfactions toward
public relations media in organization, except the employees who had different ages

had not different satisfactions toward public relations media in organization.



