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ABSTRACT

The presented thesis was a study of the satisfactory behaviors toward digital
magazine of working people in Bangkok. The objectives of this research were to study
the exposure behaviors of magazine media for an access to digital magazine of working
people in Bangkok and the satisfaction, including the media exposure of digital
magazine of working people in Bangkok. Quantitative Research and Survey Research
were used in this study. Questionnaires were used as an instrument to be an open
ended question and close ended question for respondents to complete by themselves
(self-administered questionnaire). Besides, the structure of interview format on research
was provided to be consistent with objectives of the study.

The findings revealed that

41) Most of the samples were females, they were employees of private company,
they finished the highest educations at bachelor's degree, they had average monthly
incomes of 10,001 — 20,000 baht. The findings also found that most of the samples had
frequency to seldom read digital magazine (1-2 days per week), didn't buy digital
magazine, took time to read digital magazine (average minutes /day) less than 15
minutes. The nature of reading digital magazine was to read only interesting contents

and use mobile phone, smart phone as a channel to read digital magazine and they



read alone. The most place they used to read digital magazine was home and the
objective to read digital magazine was to follow up interésting issues.

2) The satisfaction toward reading digital magazine was overall at the high level
with average of 3.54. When considering each aspect, it found that the satisfaction of
period and time in reading digital magazine was at the highest average of 3.72, followed
by internal technique of digital magazine at average of 3.63, convenience in reading
digital magazine at average of 3.47 and quality at average of 3.35.

3) The hypothesis testing revealed that the demographic characteristics of working
people in Bangkok included different ages, occupations and monthly incomes had different
satisfaction toward reading digital magazine, except working people in Bangkok who had
different genders and educations would not have different satisfaction toward reading digital
magazine. Besides, the different behaviors of reading digital magazine of working people in

Bangkok would have different satisfaction toward reading digital magazine.



