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ABSTRACT

This research has the following purposes 1) to study about the factors that
affect the Quiz Show's production of Workpoint Entertainment Public Company Limited:
the case study "Lightning Quiz® 2) to study the factors that are contributed to the
accomplishment of Quiz Show programme offered by Workpoint Entertainment Public
Company Limited: the case study “Lightning Quiz." This particular research aims at the
benefits in terms of the information that could be further developed in order to improve
the production of Quiz Show owned by the company. Regarding to this idea, this will
allow the production of the company to reach target audiences and target customers
more effectively. This research study has applied Qualitative Research Method through
the in-depth Interview with key informants. The researcher has spent time conducting
the research from July 2017 until August 2017. The observation is applied altogether
with the interview. Based on this, the observation is done by looking at the produc-tion
while being in process. The observation also includes the principle of the production,

the procedure of the production, and each step that is applied in making the production
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along with both internal and extemal factors. There is also the search for the additional
in-formation from various sources.

According to the result of the research study, after the team can come up with
great ideas and creative structure that is contributed to the creation of TV programme
including the programme format, the questions used in the show, the major MC of the
show, the show's guests, and the background stage, the overall composition makes the
show prominent and memorable. From this, the production team of "Lightning Quiz" has
the intention to offer an entertaining programme for all audiences by emphasizing the
general public at all genders and ages. When everything is clear, this leads the game
show to emerge and to become very popular at the moment. The show is also continuously
successful, and it receives many kinds of awards that reflect the effort of every department
that successfully helps produce the programme “Lightning Quiz" that is well-known by all
Thai people. Drawing from this case, the researcher has finally found the heart (DNA)
and the key to produce the Quiz Show pro-gramme of Workpoint Entertainment Public

Company Limited.



