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ABSTRACT

This research aimed to study of personal factors affecting the decision to
study at Sripatum University a study marketing communication integration behavior that
influences the decision to study at Sripatum University. A study of integrated marketing
communication that influences the decision to study at Sripatum University and study the
relationship between personal factors. Exposure integrated marketing communications
and decided to study at Sripatum University. The research sample was the first year
students in each faculty for 450 students of Sripatum University.

The tools used in the study include were open and closed-ended questions. It is
divided into 5 parts: general information ( demographic characteristics) , exposure
behavior, integrated marketing communication, new recruitment application, Sripatum
University integrated marketing communications that affect decision to study, Decision

information and suggestions.



Data analysis was performed after data were collected and analyzed processed
by computer. The program used to calculate the descriptive processing in percentage
distribution. Percentage, Standard Deviation and Mean.

The research revealed female 19 years old living in Bangkok and vicinity total
income of the family have average income in each month between 20,000 - 40,000 Baht.
The exposure to the most integrated marketing communication from 09.01 - 12.00 am.
Frequency of exposure is 1 - 5 times per day. The interest and satisfaction in electronic
media was the most exposed in study loan and least in radio media. Most of the integrated
marketing communications that affect the decision to study at Sripatum University are
university's loan and website. Integrated marketing communication in newspaper are the
least effect on the decision. Factors affecting the decision to study at Sripatum University

are expert professor has real experienced from various fields.



