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ABSTRACT

The objective of this research is to study the legal problems on marketing
activities on market measures alcohol sales in alcohol licensed premises. In addition, this
study analyzes legal problems on marketing activities on alcohol beverages in licensed premises
in order to find appropriate solutions for applying as a guide for troubleshooting.

The study finds that there are barriers and limitations of several issues, such as
advertising in establishments licensed to sell alcohol. Or, staff through promotion of beer young
woman and a seat? at the table as the Platonic and service facilities on alcohol. The Services Act
2509 Amendment No. 4 of 2546, Section 3 (2), and promoting the sale of alcohol through the
signs of alcohol products. The Alcohol Control Act 2551 and Section 32 issues, on measures of
punishment. Alcohol Control Act 2551, Section 43.

In this approach, there are a number of proposal by to resolve the issue amended
legislative measures to regulate alcohol advertising through promotional staff, service
employees woman sitting at the table and billboards and in-store Point of sale (POS). Also by
increasing the penalties for civil and criminal action. So that the operators shall be afraid of

violating the law.



