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Steve Jobs introduces iPhone in 2007
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Common mistakes in presentations Common mistakes in presentations

In presentations you should not avoid eye contact with your audience Avoid eye contact

You should never speak incoherently and you should not speak too fast. Avoid this by
taking short pauses to collect yourself. Speaking incoherently

You should not use too many colors in your presentation because it doesn‘t look serious

) : | \ Too many colors
Avoid too many text on your presentatlon and never write entire sentences y

You should not use images as a background because the text will be difficult to read Too much text
then

You should speak free instead of reading aloud Images as background

You should not read the text from the slides because your audience can read for
themselves




Chilean Exports

Fresh fruit leads Chile's export mix - Chile emerges as major supplier of fresh fruit to
world market due to ample natural resources, consumer demand for fresh fruit during
winter season in U.S. and Europe, and incentives in agﬂ-cultural policies of Chilean
government, enmuragbng trend toward diversification of e and davalopment of
nontraditional crops Dept. of Agriculture, Economic Research Senvice Report
Chile is among the developing economies taking advantaga of these trends, pursuir?
a free market emnomy This has allowod for diversification through the expansion
frult production for export, especially to the U.S. and Western Europe. Chi
successfully diversified its agricultural sector to the extent that it is now a majnr frult
:ﬁm naﬁon Many countries view Chile's diversification of agriculture as a model

Maanwhlla the U.S. remains the largest single market for Chile's fruit exports.
However, Inu'aasing demand from the EC and Central and East European countries
combined may eventually surpass exports to the U.S., spurring further growth in
Chile's exports.

If you've read this far, your eyes ﬁ-. robably hurt and mve been reading this tedious
long-winded text instead of listening to me. I'm in can't you see I'm doing a
pmsantation up here? Look at me! Congratulations, however, on having such good

eyesight.

Glacial Formation

Glaciers are created when layer upon layer of snowfall builds up and
becomes compacted into a dense form of ice because of its own weight
Theweight of the resulting ice eventually becomes so heavy that gravity
forces the ice mass downhill very slowly

This movement is helped by the fact that ice at the bottomof the glacieris
under intense pressure, which in turn creates heat and melts the ice
enough to provide a slippery surface against the mountain surface

As the ice begins to move down the mountain, more snow continually
builds up at the glacier’s source, gets converted intoice, and itself flows
downward, creating an elongated, disheveled, frozen river

Glaciers that travel down valleys between mountains gradually grind away
the mountainsides by a continual process of thawing and freezing that
fractures rocks, the pieces of which are plucked up and carried away
Changing weather patternsand planet temperatures cause the glacier to
grow (advance) or shrink (retreat) in cycles throughout the millennia.
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YES

TITTLE

SUBHEADING

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla facilisis
at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue

NO

TITTLE
SUBHEADING

Lorem ipsum dolor sit
amet, consectetuer adip-
iscing elit, sed diam
nonummy nibh euismod
tincidunt ut laoreet
dolore magna ali
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s illustrate something i illustrate something

* add variety
5 add variety
* too many can distract

* fit content - too many can distract

fit content
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Fonts Fonts

many different fonts look messy many different fonts look messy

max. 2 different fonts max. 2 different fonts
LEGIBLE AT LONG DISTANCES legible at long distances
sorpt italic and decorative fonts = slow to read script, italic and decorative fonts = slow to read

should be avoided should be avoided
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Arial
Times New Roman
Verdana
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Images as background

don‘t use images as background

difficult to read text
ftom

distracts from text
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not much contrast

looks messy
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Colors in presentations

* not too colorful

not too colorful

* many colors = not serious
» emphasize important information

« contrast background and font
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Too minimalistic design Too minimalistic design

* don‘t be too minimalistic don‘t be too minimalistic

* don‘t use blank slides
. . > don‘tuse blank slides
* is boring : v

* looks lazy \ is boring

* make it simple but serious looks lazy

make it simple but serious
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@ PIXLR WEB APP MOBILE APP PIXLRX PIXLREDITOR PIXLRPRO PIXLR EXPRESS

THE PHOTO EDITOR
FOR EVERY IDEA

EXPERIENCE PIXLR X, THE NEXT GENERATION
PHOTO EDITOR - FOR FREE!

PHOTO EDITOR - PIXLR X

OR

( OPEN PIXLR EDITOR
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STOCK UP
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= \/ FLATICON

1,797,500 vector icons grouped in 37,620 packs

Best packs of the month | Browse

LS B2 &g A -~
© EHIE %%‘I’?? %%‘Fﬁ”?
=

Lk R4 298



https://www.flaticon.com/

InavAIEo8dMSuNIsiIUSaIN W
https://www.tailorbrands.com/

EQ;IA'F\IODz Logo Maker Products

Design a Logo, Create Your Brand

Instant Custom-Made Logos. Try it for Free

4
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Tallor Brands may use cookies from our website to help us optimize our marketing efforts. By using this website, you consent to the use of cookles. Learn more

Sign In
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Working in a team? Save precious time by creating better visual projects, faster. Try now for FREE

9 PIKTOCHART FORMATS ~ FOR TEAMS PRICING ~ BLOG SUPPORT ~ m SIGN UP

Easy-to-Use
Des| Maker

No complex design software. No heavy designer fees.

A

Just a simple, intuitive tool that helps you and your team tell stories with

the visual impact they deserve.
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