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ABSTRACT

The purposes of this study were 1) to study the level of marketing mix, 2) to study the influence of
observation variables affecting the marketing mix 3) to study the influence of marketing mix components on
online shopping decision and 4} to test two stage factors analysis mode! of causal factors affecting marketing mix
in the decision to shop online by teenagers in Bangkok, the population age range is 9-24 years in the Bangkok by
random sampling of 600 samples. The data collection tool was a 5-level assessment questionnaire. The statistics
were as follows: find the mean, standard deviation and Two Stage Factors Analysis.

The results of this study was found that overall of the marketing mix factors affecting online shopping
decision as a whole for the highest level with the mean at the highest level on all 4 main, in descending order as
follows: product, price, promotion, and place. The 16 marketing observation variables had a statistically
significant influence on the 4 components of the marketing mix with an influence size between 0.64 — 0,79, and
the 4 main components had a statistically significant influence on online shopping decisions at the 0.05 level with
an influence size between 0.94. ~ 0.98 and two stage factors analysis model of causal factors affecting marketing
mix in the decision to shop online by teenagers in Bangkok, the coherence between the model and the empirical

data with an index of xz /df=1.209, CFI= 1.00, GFI=0.980, AGFI = 0.970, RMSEA = 0.019, SRMR = 0.017.

Keywords: Two Stage Factors Analysis, Online Products, Marketing Mix
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