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ABSTRACT

The purpose of this research is to study legal problems of the Alcoholic Beverage
Control Act B.E.2551 by studying relevant laws in Thailand and foreign countries. As social
conditions and communication methods have constantly transformed, it is difficult to control the
hidden advertising of alcoholic beverages and many offenders were found.

By studying of the Alcoholic Beverage Control Act B.E. 2551 and other related laws,
there was no law clearly prohibiting business operators from using trademarks of alcoholic
beverages or those that are similar in part to register trademarks of alcoholic beverages or to
register as trademarks of other products or services. Although the Act prohibits the advertisement
of alcoholic beverages, entrepreneurs may advertise and create awareness of alcoholic beverages
through virtual trademarks or “BRAND DNA?”. There are also a problem in the definition of the
word “Alcoholic beverages” as well as a problem of alcoholic business operators are supporters
of various public and private activities affecting the control of advertising and the performance of
government officials affecting the control of advertising and the performance of government
officials. The penalty under the Act is also improper causing ineffectiveness of enforcing the law.

Therefore, the researcher proposes measures to solve these problems by stipulating a

clear definition of alcoholic beverages; amending provision to prohibit displaying the name or
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symbol of alcoholic beverages in any part on other products; adding provisions concerning the
sponsorships and the penalty by replacing with administrative measures in order to enforce the

law on alcoholic beverage control more efficiently.



