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ABSTRACT

In the current Office Accounting has played a key role in preparing the accounts the
business units of the Office of the book was a lot more so the race continued service, the author is
interested. factors affecting the selection of the accounting office. Of households in Nonthaburi.

In the study of factors affecting the choice of office services, accounting, case studies,
Nonthaburi. The aim was to identify the factors that influence the choice of office services,
accounting, and to compare factors that are important to the selection of the accounting office.
The collected data using queries from users, office services, accounting jobs number 395, ie a
limited number of 238 cases among a limited number of 123 and the other 34 cases the statistical
methods used to analyze the data. percentage, mean, standard deviation, T-test (Independent
Samples) and F-test (One-way ANOVA).

The grill is Other than mall stock company and limited liability company, representing
60.3 percent. Partnership Accounted for 31.1 percent and 8.6 percent for other types of businesses
as a business office services, accounting more than other business types. Accounted for 31.2
percent, followed by business, trade 30.9 percent, industry 19.2 percent and construction 18.7 per
cent share capital of a capital less than 5 million baht, equivalent to 58.2 and the registered capital
of 5 million baht, equivalent. 41.8 percent of time the business mainly 5-10 years accounted for

36.2 percent. Followed by more than 10 years is 28.4 percent lower than five years is 18.7



v

percent, and more than 15 years, representing 13.9 percent to 20 percent from 2.8 the number of
employees of most businesses that use it. 10 -19 persons or 38.7 percent, followed by less than 10
people, representing 21.8 percent of 20 - 29 people, representing 20.8 percent of 30 - 39 people
are 13.7 percent and 40 percent or more. 5.1 Number of employees accounts of the Company are
primarily Accountant 1 percent of 43.8, followed by Accounting 2, representing a 32.2 percent
Accountant third person, representing 17.5 percent Sales 4 and Sales 5 or more. to 3.3 percent
Users that are important factors in the selection of the accounting services firm aircraft
are moderate. Factor of products and services that are important to the selection of the accounting
services included in the price level that is critical to the selection of the accounting service overall
was moderate. The factors that are important to the selection of the accounting service overall was
moderate
The study was The Office of Services to account about the factors that influence the
selection of the accounting office. Of households in Nonthaburi. And applied to the improvement
and development of the accounting office. To meet the needs of the user service.. Factors that are

important to promote the use of Internet accounts were at a moderate level.



