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1 | BEAUTY 146,560,897.98 | - 0,482,0.2 - 6,,.
2 | BIGC 5,226,998,736.00 -40,643,527,899.00 35,046,527,276.00
3 | BIC 702,441,212.00 254,943,829.00 -1,274,606,161.00
4 | CPALL 11,753,812,237.00 -8,635,734,326.00 -4,493,148,024.00
5 | GLOBAL 558,139,947.00 -791,860,696.00 231,282,264.00
6 | HMPRO 3,790,531,897.00 -3,402,322.920.00 153,454,208.00
7 |IT 280,526,020.00 -124,370,036.00 -171,623,584.00
8 | KAMART 93,923,823.00 35,952,112.00 -113,169,962.00
9 | LOXLEY -274,650,588.00 329,830,960.00 -41,811,254.00
10 | MAKRO 5,676,849,358.00 -3,313,058,012.00 -1,334,460,883.00
11 | MIDA 65,706,752.00 -127,255,599.00 64,890,358.00
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-1,8920,361.25

12 | OFM 19,470,946.55

13 | ROBINS 1,324,058,899.00 -2,512,204,028.00 -47,803,822.00
14 | SINGER 135,218,334.00 -9501,568.00 -176,184,411.00
15 | SPC 1,107,906,868.63 -438,077,319.32 -253,542,028.61
16 | SPI 446,487,524.70 -623,268,454.68 198,417,150.01
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1 | BEAUTY

2 | BIGC 12,608,592,601.00 -2,841,060,808.00 |  -5,853,747,939.00
3 |BIC 510,421,823.00 -1,005,634,014.00 640,862,140.00
4 | CPALL 21,580,481,354.00 -7,404,546,464.00 |  -5,612,441,655.00
5 |css -75,487,056.00 -92,856,883.00 189,498,408.00
6 | GLOBAL -20,141,835.00 -1,784,057,706.00 |  1,833,483,718.00
7 | HMPRO 3,414,414,193.00 -5,666,003,866.00 |  1,546,069,294.00
g |IT 113,601,311.00 -181,539,619.00 -97,831,680.00
9 | KAMART 111,221,362.00 -31,368,207.00 -95,143,484.00
10 | LOXLEY -397,473,635.00 472,900,277.00 -257,767,082.00
11 | MAKRO 5,070,391,512.00 -2,697,128,285.00 |  -2,615,156,256.00
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-379,386,481.00

U2 VN

671,740,540.00

12 | MC
13 | MEGA -12,581,181.00 -213,647,881.00 226,177,416.00
14 | MIDA 31,369,362.00 -195,305,192.00 166,293,908.00
15 | OFM 74,245,391.20 -38,928,015.07 -27,817,679.91
16 | ROBINS 2,061,936,209.00 -902,221,620.00 -865,338,012.00
17 | SINGER 352,319,919.00 -230,986,608.00 -69,779,419.00
18 | SPC 928,190,481.69 -375,307,146.60 -299,383,332.63
19 | SPI 741,294,399.87 -735,640,580.62 -9,255,121.30
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M1519 9: nszuaiRuaagns lusunszumudail 2556 vsEnvanziboulunaandnnsndua

U = a =Y o
ﬂiglqﬂﬁ‘l‘ﬂﬂ NQUYATIVMINTTUUINIT HUIAFININWIUYY

192,154,071.05

HUWY : VN

-201,795,961.52

1 | BEAUTY

2 | BIGC 8,121,230,471.00 -5,504,753,499.00 -4,181,464,442.00
3 | BIC 779,239,769.00 -401,886,680.00 -444,669,628.00
4 | CPALL 14,292,445,789.00 -190,498,319,099.00 172,451,727,276.00
5 | CSS 191,403,757.00 -201,846,502.00 145,458,247.00
6 | GLOBAL -1,025,131,918.00 -2,488,200,633.00 3,557,988,279.00
7 | HMPRO 5,109,814,254.00 -9,625,581,456.00 3,975,057,785.00
8 | IT 96,225,190.00 -105,762,872.00 0.00
9 | KAMART 252,673,233.00 -124,123,802.00 -62,222,885.00
10 | LOXLEY -680,829,413.00 1,206,880,719.00 -498,861,402.00
11 | MAKRO 5,421,060,782.00 -3,298,861,621.00 -3,178,943,551.00
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A58 2 (AD) NIzuARUTATNS lusunszumFuaall 2556 uSunvanzidouluaaiavanning

ursszina Ine nguRATIMATIULSMS MuIAgsHOWIGIYE

|
|
A L ) o Sl foinh bt ds e R b e ot

HUW : VN

12 | MC -220,084,72.0 -379,386,481 .0 671 ,4,0.00
13 | MEGA -15,991,208.00 367,064,858.00 764,584,039.00
14 | MIDA 147,997,189.21 -172,416,731.00 34,414,302.79
15 | OFM 181,614,110.35 -6,967,7571.00 4,271,658.00
16 | ROBINS 2,348,728,308.00 -4,180,631,632.00 1,011,486,533.00
17 | SINGER 2,346,313,544.00 -2,282,917,045.00 -65,136,072.00
18 | SPC 1,066,077,014.39 -420,344,754.86 -25,248,1098.90
19 | SPI 853,711,236.35 -1,110,830,037.89 266,208,090.76

> -
andl 2554 - 2556 WUINILUTRUAATNTIINAIATTUNIAIW AINTTY

aanu uagfonssusanuiu dnavaszuddugns lunnazsonihiy

DIMATINHUINAITN A, 1 1A T UTAITIUATDYANTLUTRUAATNTINIUATLUA Y

ST

=

ANNUUY, NINTTY

Fanuiluuannsoau

aguiu fiesninms lmadeuvoanseuaiuaaiins lauuaz 1y lunenssuaee Tisanna

a w a H a a ¥ a 1 o
UsHN swnszuafuamntlinszuaiiuaagnisinnsaunenssulinuiiu uan, av, au



AMANHINAITNN N

a o w & i 4 o
TN i“lﬂﬁzlﬂﬂﬂW]u’)uﬁuﬁqﬂﬁylﬁUULW1ﬂ31ﬂﬁUﬂqqu1Huﬂ

105

: fﬂmamjummgmuumm'amaumaumuﬂ

L oo | w2554 | we2sss | w2556
131 T ﬂauu“ﬁ?:
9109 (UHITY) BEAUTY 62,329 | 128,565,574 300,000,000
3an Und anledidu
mad 1A (UN1YH) BIGC 801,386,574 | 816,612,717 825,000,000
U3Eh wedd yaines
1119 (UHIPY) BIC 1,588,125,000 | 1,588,125,000 |  1,593,032,000
VIHN B 00ad 910
(W¥I¥U) CPALL 4,500,000,000 | 8,983,101,348 8,983,101,348
U3¥n noudtimy
wous Fmdud Tagiu
109 (UHIYU) CSS 400,000 548,493
U5HN aewInaveon
@d 3108 (WHITY) GLOBAL | 1441,197,000 | 1,807,429,000 | 2,574,863,000
usn Tew Tlsand iy
1993 919 (UNIBU) HMPRO 5,823,764,000 | 7,027,673,000 |  9,588,000,000
y3un lo# @@ 11na
(UN1YU) IT 346,949,454 | 349,398,859 349,398,859
V3HN MmN 91na
(UM1PY) KAMART 600,000,000 | 600,000,000 648,671,581
U3HM fenwad $1ra
SR YY) LOXLEY | 2,000,000,000 | 2,000,000,000 | 2,099,954,770
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‘ A p SRR
Sau UMY Umasa0imin

WA, 2556

¥o Fodo WA.2554 | W#.2555
1550 avwuiinag
9109 (UHITU) MAKRO 2,400,000,000 | 240,000,000 |  4,800,000,000
131N ufinngy T1da
(UHITU) MC 30,000,000 700,821,918
usen win lailla
uduw 3109 (UMIrY) | MEGA 6,705,619 746,778,000
13n Tud uemdn
9109 (UHITU) MIDA 1,034,757,926 | 1,034,757,926 |  1,034,757,926
B HIRRL L G RAGE
(UM1¥U) OFM 80,000,000 87,232,877 320,000,000
VSN Haassnaud
Tsdudu 9199 (WH1¥y) | ROBINS 1,104,548,866 | 1,110,661,000 1,110,661,000
USEN Funesuseme
Tne $100 (unw) SINGER 270,000,000 | 270,000,000 270,000,000
USHN Aui@uiya
10 (UHIBU) SPC 318,421,903 318,421,903 320,309,980
3Hn anviannduned
Toana S1im mwy) | SPI 494,034,300 494,034,300 494,034,300
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= d a o 40 .
M AN HIPINTTUU (Descriptive Analysis)

DESCRIPTIVES VARIABLES=CFO CFI CFF Total Price

/STATISTICS=MEAN STDDEV MIN MAX.

Descriptives
Notes
Output Created [08r0-2557, 23w 36 w
Comments
Input Active Dataset DataSet0
Filter <none>
Weight <none>
SplitFile <none>
N of Rows in Working Data File 53
MissingValue Handling Definition of Missing User defined missingvalues are treated as
missing.
Cases Used All non-missing data areused.
Syntax DESCRIPTIVES VARIABLES=CFO CFI
CFF Total Price
ISTATISTICS=MEAN STDDEV MIN MAX.
Resources ProcessorTime 00 wrin 0w
Elapsed Time 00 wien 0wt
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[DataSet0]
Descriptive Statistics
N Minimum | Maximum Mean Std. Deviation
CFO 53 -188.72 348.96 4.7272 54.98903
CFI 53 -368.00 57| -14.7030 59.22095
WCFF 52 -10.90 473.75 16.0788 74.81701
Total 53 -1.90 246.16 5.8006 34.43352
Price 53 .78 222.00 30.5353 42.07080]
Valid N (listwise) 52




d a
mﬁmﬂzmmﬂmaawmm (Multiple regression Analysis)

uuudoyasiu 3

Variables Entered/Removed’

Model

Variables Entered

Variables

Removed Method

|cFF, CFO, CFI’

.|Enter

a. All requested variables entered.

b. Dependent Variable: Price

Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 348" 121 066 40.88002

a. Predictors: (Constant), CFF, CFO, CFI

109
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ANOVA'
Model Sum of Squares df Mean Square F Sig.
1 Regression 11042.635 3 3680.878 2.203 .100°
Residual 80216.465 48 1671.176
Total 91259.100 51
a. Predictors: (Constant), CFF, CFO, CFI
b. Dependent Variable: Price
Coefficients’
Standardized
Unstandardized Coefficients Cocfficients
Model B Std. Error Beta t Sig.
1 (Constant) 26.538 6.276 - 4.228 .000j
CFO -2.418 1.010 -3.174 -2.395 .021
CFI -4.614 1.917 -6.519 -2.407 .020]
CFF -3.293 1.342 -5.825 -2.455 018

a. Dependent Variable: Price



= d
msmmwm%mﬂﬂaﬂwnﬂm (Multiple regression Analysis)

uuudeyail 2554

Variables Entered/Removedb

Variables
Model |[Variables Entered Removed Method
1 left, cfo, cfi’ |Enter
a. All requested variables entered.
b. Dependent Variable: price
Model Summary
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 942° .887 .856 11.73802

a. Predictors: (Constant), cff, cfo, cfi

111
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ANOVA’
Model Sum of Squares df Mean Square F Sig.
1 Regression 11849.064 3 3949.688 28.666 .000°
Residual 1515.593 11 137.781
Total 13364.657 14
a. Predictors: (Constant), cff, cfo, cfi
b. Dependent Variable: price
Coefficients’
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 7.203 4.569 1.577 143
cfo -7.207 6.468 -414 -1.114 289}
cfi -17.257 7.289 -7.228 -2.368 .037,
cff -16.295 7.569 -5.998 -2.153 .054

a. Dependent Variable: price



M3ANTIEYIF0n0eaNAY (Multiple regression Analysis)

uvudeyail 2555

Variables Entered/Removed’

Variables
Model |Variables Entered Removed Method
1 lcft, cfo, cfi’ .|Enter
a. All requested variables entered.
b. Dependent Variable: price
Model Summary
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 788" 622 546 34.80724

a. Predictors: (Constant), cff, cfo, cfi

113
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ANOVA"
Model Sum of Squares df Mean Square F Sig.
1 Regression 29869.515 3 9956.505 8.218 002
Residual 18173.156 15 1211.544
Total 48042.671 18
a. Predictors: (Constant), cff, cfo, cfi
b. Dependent Variable: price
Coefficients’
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 27.605 9.822 2.811 013
cfo 24.660 5.150 21.113 4.789 .OOOW
cfi 22.378 5.127 22.913 4.365 .001
cff 20.743 4.508 43.607 4.601 .000]

a. Dependent Variable: price
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= d
MIAUNTICHIYIDADDANTHIND (Multiple regression Analysis)

nuudoyail 2556

Variables Entered/Removedb

Variables

Model [Variables Entered Removed Method

1 lcft, cfo, cfi’ .|Enter

a. All requested variables entered.

b. Dependent Variable: price

Model Summary

Adjusted R Std. Error of the

Model R R Square Square Estimate

1 767 .588 .505 27.99273

a. Predictors: (Constant), cff, cfo, cfi
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ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 16742.610 3 5580.870 7.122 003"
Residual 11753.890 15 783.593
Total 28496.500 18
a. Predictors: (Constant), cff, cfo, cfi
b. Dependent Variable: price
Coefficients’
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 13.674 7.592 1.801 092
cfo -3.750 1.785 -7.513 -2.100 .053
cfi -12.529 3.256 -26.443 -3.848 .002
cff -12.495 2.761 -19.096 -4.526 .000}

a. Dependent Variable: price



