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Abstract

This research aims to study the ecological management of organic products
of agricultural entrepreneurs and to develop suidelines for the ecological management of
agricultural organic products. towards sustainability. Mixed Methods research design
have been used. depth interview with 9 informants in suburb, that is, Nakornpathum
and Samutsakorn such as agricultures, marketers and academics in the community has
been done. In terms of quantitative research, Structural Equation Modelling (SEM) was
performed and acted as criteria for sample size determination resulting in 540 samples. The
research sample was consisted of consumers interested in purchasing agricultural
products. This quantitative study was online based.

The results showed that the hypothesis model is consistent with empirical
data. In other words, Firstly, production management and affiliate management directly
influence distribution management, logistics management as well as marketing
management. Secondly, distribution management, logistics management and marketing
management affect consumption of sustainable agricultural products in the community.
The variance of consumption of these products could be explained by 83.12%. Results

from Structural Equation Modeling results aligned with the empirical model as follows

X2/df=1.213, p=0.1057, CFI=0.975, GFI=0.963, AGFI=0.932, RMSEA=0.034
Keyword: ecological management, sustainability, community agricultural product
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