
III 

THESIS TITLE LEGAL PROBLEMS RELATING TO THE CONTROL OF 
PHOTO EDITING FOR ONLINE APPAREL TRADING 

KEYWORDS PHOTO EDITING/APPARELS 
STUDENT ORAWAN SAMUSEANEETOO 
THESIS ADVISOR DR. SIWAPORN SAOWAKON 
LEVEL OF STUDY   MASTER OF LAWS BUSINESS LAW 
FACULTY      SCHOOL OF LAW SRIPATUM UNIVERSITY 
YEAR       2023 

       ABSTRACT 

 This thesis on the Legal Problems Relating To The Control Of Photo Editing For Online 
Apparel Trading aims to (1) investigate background, principles, and theories related to controlling 
photo editing for online apparel trading, (2) explore legal measures of Thailand and the foreign 
countries on controlling photo editing for online apparel trading, (3) analyze the legal problems 
on controlling photo editing for online apparel trading, and (4) propose approaches to solve the 
legal problems on controlling photo editing for online apparel trading. This thesis applied a qualitative 
research methodology using the documentary research. 
 The findings were as follows: (1) Regarding the problems of photo editing for online 
apparel trading, Section 22 of the Consumer Protection Act B.E. 2522 does not specify the 
statements which are modified for product advertisement through online media leading the 
consumers to misunderstand the apparel products;  (2) Regarding the problems of photo editing 
for online apparel trading, the word “statement” in Sections 3 and 22 of the Consumer Protection 
Act B.E. 2522 does not include the apparel products which causes online product advertisement 
to have no clarity on prohibiting the use of applications to edit photos for online trading, as well 
as setting the value of color tone for the screen of electronic devices to be the most similar to the 
actual products; and (3) Regarding the problems of the advertising committees’ authority on 
controlling photo editing for online apparel trading, Section 27 empowers the advertising committees 
on issuing an order as specified in Section 27 but does not empower them to have the authority to 
control photo editing for online apparel trading.   
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 Therefore, the researcher would like to propose the amendments of the Consumer 
Protection Act B.E. 2522 to solve the legal problems as follows: (1) Section 22 adding the word 
“the statements which are modified for product advertisement through online media,” (2) Section 3 
establishing the definition of “apparel products,” and (3) Section 27 empowering the advertising 
committees to have an authority to control photo editing for online apparel trading. 


