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วตัถปุระสงคข์องวารสาร (Aims of the Journal)

วารสารธรรมเพือชวีติเป็นวารสารวชิาการมวีตัถปุระสงค์ ดงันี 1. เพือเผยแผส่าระธรรมของ

มลูนธิพิทุธศาสนศกึษา 2. เพือพัฒนาวารสารใหม้คีณุภาพทางดา้นวชิาการและเป็นไปตามเกณฑ์

มาตรฐานของศนูยด์ชันกีารอา้งองิวารสารไทย (TCI) 3. เพือเป็นวารสารทีไดม้าตรฐานสําหรับตพีมิพ์

ผลงานของสมาชกิมลูนธิแิละบคุคลทัวไป

ขอบเขตเนือหาการตพีมิพ์ (Scope of the Journal)

ขอบเขตเนือหาทีวารสารเปิดรับ ไดแ้ก่ 1) ดา้นพระพทุธศาสนา 2) ดา้นปรัชญา ภาษา

ศลิปวฒันธรรม 3) ดา้นรัฐศาสตร์ รัฐประศาสนศาสตร์ นติศิาสตร์ 4) ดา้นเศรษฐศาสตร์ บรหิารธรุกจิ 5)

ดา้นศกึษาศาสตร์ ครศุาสตร์ รวมถงึสหวทิยาการดา้นมนุษยศาสตรแ์ละสงัคมศาสตร์

รปูแบบการการตพีมิพ์ (Process of Publication)

กองบรรณาธกิารใหค้วามสําคญัตอ่กระบวนการจัดทําวารสาร ตั งแตก่ารคดัเลอืกบทความ การ

ประเมนิคณุภาพจากผูท้รงคณุวฒุิ โดยมอียา่งนอ้ยบทความละ 3 ทา่น ในสาขาวชิาทีเกียวขอ้ง เพือให ้

เป็นไปตามมาตรฐานทางวชิาการ โดยเป็นการประเมนิในรปูแบบการปกปิดชือผูป้ระเมนิและผูเ้ขยีน

(Double-blind Peer Review) และบทความตน้ฉบบัตอ้งไมเ่คยตพีมิพห์รอือยูร่ะหวา่งการพจิารณา

จากกองบรรณาธกิารหรอืผูท้รงคณุวฒุเิพือตพีมิพใ์นวารสารอืน

ทั งนี ผูเ้ขยีนบทความตอ้งปฏบิตัติามหลกัเกณฑก์ารเสนอบทความเพือตพีมิพใ์นวารสารนีอยา่ง

เครง่ครัด รวมทั งระบบการอา้งองิตอ้งตามหลกัเกณฑท์ีวารสารกําหนด ในกรณีกองบรรณาธกิารหรอืผู ้

ทรงคณุวฒุซิ ึงไดรั้บเชญิใหเ้ป็นผูพ้จิารณากลันกรองบทความมคีวามเห็นวา่ ควรแกไ้ข กองบรรณาธกิาร

จะสง่คนืเพือใหเ้จา้ของบทความแกไ้ข โดยจะยดึถอืขอ้เสนอแนะของผูท้รงคณุวฒุเิป็นหลกั และขอ

สงวนสทิธิ�ทีจะไมต่พีมิพใ์นกรณีทีบทความไมต่รงกบัวตัถปุระสงคแ์ละรปูแบบของวารสารนี หรอืไมผ่า่น
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การพจิารณาของกองบรรณาธกิารหรอืผูท้รงคณุวฒุิ หากบทความใดไดรั้บการพจิารณาจากผูท้รง

คณุวฒุใิหต้พีมิพ์ ผูเ้ขยีนจงึจะไดรั้บหนังสอืรับรองการตพีมิพจ์ากวารสาร

ขอ้ความ ตาราง ภาพ กราฟ หรอืการแสดงความคดิเห็นทีปรากฏในบทความวารสารธรรมเพือ

ชวีติ ถอืเป็นความรับผดิชอบของผูเ้ขยีนบทความ ไมถ่อืเป็นความรับผดิชอบของกองบรรณาธกิารวาร

สารธรรมเพือชวีติแตอ่ยา่งใด

ขอ้พจิารณาทางจรยิธรรม

• ผูเ้ขยีนจะตอ้งดาํเนนิการวจิยัดว้ยมาตรฐานสงูสดุในดา้นความซื�อสตัย ์ และความโปรง่ใส

โดยปฏบิตัติามหลกัเกณฑด์า้นจรยิธรรมและขอ้กาํหนดทางกฎหมาย

• ผูเ้ขยีนที�เก ี�ยวขอ้งกบัอาสาสมคัรตอ้งแนใ่จวา่ไดร้บัความยนิยอมโดยแจง้ใหท้ราบ โดยมี

รายละเอยีดลกัษณะของการศกึษา ความเสี�ยงที�อาจเกดิขึน และผลประโยชน์ ซึ�งรวมถงึการ

รกัษาความลบัและการไมเ่ปิดเผยตวัตนของผูเ้ขา้รว่ม

• หากการวจิยัเกี�ยวขอ้งกบัสตัว ์ ผูเ้ขยีนจะตอ้งปฏบิตัติามมาตรฐานทางจรยิธรรม โดยจดัใหม้ ี

หลกัฐานของการดแูลที�เหมาะสม การปฏบิตัอิยา่งมมีนษุยธรรม และการปฏบิตัติามกฎระเบยีบ

ที�เก ี�ยวขอ้ง

• ผูเ้ขยีนตอ้งไดร้บัการอนมุตัจิากคณะกรรมการพจิารณาจรยิธรรมหรอืคณะกรรมการ

พจิารณาของสถาบนัที�เหมาะสม

ประเภทของบทความ (Types of Articles)

1) บทความวจัิย (Original Research Article)

2) บทความวชิาการ (Academic Article)

3) บทวจิารณ์หนังสอื (Book Review)

ภาษาที�รบัตพีมิพ์ (Languages)

ภาษาไทย และ ภาษาองักฤษ

การกาํหนดตพีมิพ์ (Publication Frequency)

กําหนดเผยแพรปี่ละ 4 ฉบบั (ราย 3 เดอืน)

ฉบบัที 1 มกราคม-มนีาคม

ฉบบัที 2 เมษายน-มถินุายน

ฉบบัที 3 กรกฎาคม-กนัยายน
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การชําระคา่ธรรมเนยีมการตพีมิพ์

ใหผู้แ้ตง่ลงทะเบยีนและสง่บทความ (Submission) เขา้มาในระบบของวารสารออนไลนใ์ห ้

เรยีบรอ้ย และใหช้าํระคา่ธรรมเนยีม บทความละ 3,000 บาท โดยดําเนนิการดงันี

1) โอนเขา้บญัชี ธนาคารไทยพาณชิย์ จํากดั (มหาชน) รหสัสาขา 0055 สาขาถนนตากสนิ

2) ชือบญัชี มลูนธิพิทุธศาสนศกึษา วัดบรุณศริมิาตยาราม เลขทีบญัชี 055-247452-7

3) เมือชาํระแลว้ ใหส้ง่หลกัฐานการโอนเงนิ (สลปิการโอนเงนิ) แนบมาในชอ่งกระทูส้นทนาใน

ระบบวารสารออนไลน์ เพือเป็นหลกัฐานในการดําเนนิการตอ่ไป

ฉบบัปัจจบุนั

ปีที� 30 ฉบบัที� 2 (2024): Journal of Dhamma for Life

บทความวจัิย

(https://so08.tci-thaijo.org/index.php/dhammalife/issue/view/249)

เผยแพรแ่ลว้: 22.04.2024
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Hao Wu

15-25

(https://
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Study on the Change, Inheritance and Development of Chinese Folk

Song Culture Taking Local Intangible Cultural Heritage Sangzhi Folk
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article/view/2757)

Yalan Zhao, Asst.Prof.Dr.Phakamas Jirajarupat, Prof.Dr.Yinghua Zha

26-39
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article/
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Assessing Determinants of Public Perception on Satellite Internet in

Thailand (https://so08.tci-thaijo.org/index.php/dhammalife/article/

view/3447)

Yarnaphat Shaengchart, Supin Chaisiripaibool , Tanpat Kraiwanit

40-51

(https://
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index.php/
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article/

view/2733)
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Lu Pang; Anong Rungsuk

52-63
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PDF (https://so08.tci-thaijo.org/index.php/dhammalife/article/view/2757/25
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thaijo.org/

index.php/

dhammalife/

article/

view/3597)

view/3597)

วา่ที ร.ต.อ.กติติ�ธนทัต อทิธพิัฒนปั์ญญา

64-74

(https://

so08.tci-

thaijo.org/

index.php/

dhammalife/

article/

view/3466)

ปัจจัยทีสง่ผลตอ่ความรู ้ ความเขา้ใจกฎหมายของผูป้ระกอบกจิการโรงงานเกียว

การตรวจสอบโรงงานหรอืเครืองจักรทีใชผู้ต้รวจสอบเอกชน (https://so08.tci-

thaijo.org/index.php/dhammalife/article/view/3466)
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75-89
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index.php/

dhammalife/
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dhammalife/article/view/3567)

Yang Peng, Xuemei Sun

90-105
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This paper delves ino he various acors shaping public
percepon on saellie inerne in Thailand, examining he
inerplay beween demographic characeriscs, inerne usage
behaviors, and social media engagemen. The sudy ulized a
quanave research mehodology o collec daa rom 1,200
Thai individuals who spen more han one hour daily online.
Convenience sampling was employed o gaher he sample. For
daa analysis, he sudy employed several sascal mehods
including percenages, means, and Analysis o Variance
(ANOVA). ANOVA is used o analyze he variabiliy wihin a
regression model, helping o ideny signican dierences
beween groups. This approach provides a robus ramework or
undersanding he impac o dieren acors wihin he daa
se. The sudy’s ndings revealed ha percepons o saellie
inerne are signicanly inuenced by several acors. Older
aduls and males, along wih users o deskops, ables, and
wearable devices—who bene economically—are more
inclined o adop i. Similarly, acve users o Facebook and
TikTok, as well as hose using he inerne or educaonal or
proessional purposes, also show a higher inenon o use
saellie inerne. In conras, individuals wih higher educaon,
higher income, and requen YouTube users may perceive less
bene, reducing heir likelihood o adop his echnology.
These insighs can guide argeed sraegies o oser adopon
where he poenal is greaes.
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Inroducton

The emergence o saellie inerne echnology is parcularly promising or enhancing
connecviy in areas like Thailand, where radional broadband inrasrucure may be lacking.
By providing high-speed inerne access rom saellies orbing he Earh, his echnology can
reach remoe and rural areas more eecvely han radional mehods. This connecviy can
lead o signican socio-economic benes. For example, access o reliable inerne can improve
educaonal opporunies by enabling access o online resources and virual classrooms. I can
also boos local businesses by allowing hem o reach global markes and ulize digial ools
ha were previously inaccessible. Addionally, improved inerne access can aciliae beer
healhcare delivery hrough elemedicine and enhance communicaon during emergencies or
disasers. The expansion o saellie inerne in developing regions could be a crucial sep
owards reducing he digial divide and supporng broader economic and social developmen
(Asavaanona, 2003; Coughlin, 2023; Shaengchar & Kraiwani, 2023; Singh, 2024; Telecom
Review, 2024).

According o Bangkok Pos (2020), Tanner (2024), and Torermvasana (2024), public
percepon o saellie inerne in Thailand appears generally posive and opmisc, driven by
several key developmens in he counry's saellie and inerne inrasrucure. Noably, projecs
like Sarlink's rial in collaboraon wih Prince o Songkla Universiy are underway, aiming o
explore high-speed inerne service via low Earh orbi (LEO) saellies. This projec parcularly
aims o enhance elemedicine, disance learning, and disaser relie sysems. Thailand is also
inegrang advanced echnologies like 5G wih saellie communicaons o broaden inerne
access in line wih is Thailand 4.0 Naonal Policy. This inegraon is expeced o suppor various
applicaons, rom Inerne o Things (IoT) devices o smar ciy iniaves, hereby enhancing
overall connecviy and echnological advancemen across he counry. Moreover, he
compleon o he Euelsa OneWeb ground saon by Thailand’s Naonal Telecom is anoher
signican developmen. This aciliy aims o sar providing broadband services soon, which
will urher conribue o he availabiliy o high-speed inerne across Thailand, including
remoe areas. These iniaves highligh a growing rend in Thailand owards embracing saellie
echnology o overcome geographical and inrasrucural challenges, enhancing inerne access
and reliabiliy, which is well-received by he public and seen as a sep owards amore conneced
and echnologically advanced naon.

Demographic acors are crucial in undersanding personal characeriscs and are widely
used in markeng or consumer segmenaon. Key demographic variables include gender, age,
educaon, marial saus, and income, each inuencing consumer behavior dierenly. Gender
impacs communicaon and decision-making, age deermines needs and ineress, educaon
shapes knowledge and preerences, marial saus idenes decision-makers in amilies, and
income reecs purchasing power. Togeher wih liesyle and culural inuences, hese
demographics help businesses ailor heir markeng sraegies o mee he diverse needs o
heir arge audiences eecvely (Hadi & Aslam, 2023; Kraiwani e al., 2023). Inerne usage
behavior reers o how requenly individuals use he inerne, wha devices hey preer (like
smarphones, ables, or deskop compuers), and wha acvies hey engage in while online
(such as shopping, sreaming media, or reading news). Undersanding hese behaviors helps in
idenying paerns and rends in inerne use across dieren demographic segmens (An &
Kunzmann, 2014; Islam e al., 2022). Social media engagemen involves examining how users
inerac wih social media plaorms— which plaorms are mos popular among dieren
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demographics, how much me hey spend on hese plaorms, and wha kind o conen hey
are mos likely o engage wih (like videos, blogs, or phoos). Social media engagemen can
provide deep insighs ino consumer preerences and heir communicaon habis.

In his sudy, he imporance o invesgang saellie inerne in Thailand is parcularly
underscored by he demographic and behavioral paerns observed wihin he counry. As
Thailand advances is digial inrasrucure and a broader specrum o he populaon gains
online access, a nuanced undersanding o hese paerns becomes increasingly crical. This
research aciliaes he developmen o saellie inerne soluons ha are nely uned omee
he diverse needs and preerences o dieren user groups. In ligh o Thailand's progressing
digial enhancemens, i is essenal or saellie inerne providers o consider he high
engagemen raes onmajor social media plaorms such as YouTube and TikTok. These plaorms
could serve as eecve channels or argeed markeng sraegies and engagemen campaigns
aimed a promong saellie inerne services. Furhermore, demographic insighs can guide
he developmen o services ailored specically or urban versus rural populaons, poenally
narrowing he digial divide more eecvely. Incorporang hese demographic and behavioral
insighs allows or he opmizaon o service oerings, poenally increasing user sasacon
and adopon raes. This approach no only suppors Thailand's goals or digial inclusiviy bu
also promoes broader echnological advancemen. Such sraegic alignmenwih demographic
and usage paerns ensures ha saellie inerne services are boh relevan and accessible o
all segmens o he Thai populaon. This paper delves ino he various acors shaping hese
percepons in Thailand, examining he inerplay beween demographic characeriscs, inerne
usage behaviors, and social media engagemen. Through his analysis, we aim o uncover
insighs ha can help ailor saellie inerne oerings o beer mee he diverse needs o he
Thai populaon, hereby opmizing he impac o his echnology in he region.

Objectve

The objecve o his sudy is o invesgae he acors inuencing public opinions abou
saellie inerne. I aims o ideny how demographic characeriscs, inerne usage behaviors,
and social media engagemen conribue o shaping hese opinions, parcularly ocusing on he
economic implicaons as dependen variables. This research seeks o undersand he inerplay
beween hese acors and public percepons, ulmaely providing insighs ino how saellie
inerne can be beer ailored o mee he needs o dieren demographic groups.

Research Mehodology

This research sudy employed a quanave mehodology, ocusing on a demographic
o Thai inerne users who spen over one hour daily online and were aged a leas 20 years.
The sampling sraegy ulized was convenience sampling, chosen o aciliae he selecon o
parcipans wihin his sudy. To deermine he appropriae sample size, Yamane's ormula was
applied, setng he signicance level a 0.05, wih precision levels a ±5%, and a condence
level o 95%, as suggesed by Uakarn e al. (2021). The ormula indicaed a minimum
requiremen o 384 parcipans. Accordingly, he seleced sample size o 1,200 parcipans was
considered sucien o ensure precise and reliable resuls while also minimizing he likelihood
o abnormal daa disribuon.
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Daa collecon or his sudy was conduced using an online quesonnaire, developed
hrough a rigorous process. Inially, comprehensive research was carried ou by examining
scholarly arcles, books, and credible online sources, which inormed he creaon o he
quesons. Subsequenly, a draf version o he quesonnaire was reviewed by ve expers who
evaluaed is qualiy using he Iem Objecve Congruence (IOC) index, a sandard measure in
educaonal research, requiring a minimum score o 0.50 or accepance (Kraiwani e al., 2023;
Thelek e al., 2023). Impressively, he quesonnaire achieved IOC values beween 0.80 and
1.00, underscoring he relevance and clariy o he quesons in erms o conen, language, and
srucure. The nalized quesonnaire was hen disseminaed via various online plaorms,
including LINE, WhasApp, and Facebook Messenger. Prior o parcipaon, respondens were
asked or heir explici consen o use heir responses or research purposes, wih an opon o
op ou or hose who did no wish o consen.

Variables are coded o represen various demographics and usage paerns. Inerne
knowledge is logged and represened as "Lnscore." Gender is coded as "X1," wih males as 1
and emales as 0. Age groups are represened by "X2," while educaon levels are capured by
"X3." Marial saus is coded as "X4," wih married individuals assigned a 1. Monhly income
caegories are indicaed by "X5." Device usage variables include deskop compuers ("IT1"),
noebooks ("IT2"), smarphones ("IT3"), ables ("IT4"), and wearable devices ("IT5"), each
coded 1 or use and 0 or non-use. Oher variables include daily inerne usage hours ("IT7"),
home inerne expense ("IT8"), and mobile inerne expense ("IT9"). Social media usage is
racked or plaorms like Facebook ("FB"), Insagram ("IG"), Twier ("X"), TikTok ("TT"), and
YouTube ("YT"). The purpose o inerne use ("OB") dierenaes beween
educaonal/proessional and enerainmen or oher purposes. Awareness o saellie inerne
is denoed by "AW," and he source o awareness is caegorized by "CN," dierenang beween
digial and radional media sources.

The daa or his sudy underwen a deailed analysis ulizing a combinaon o
descripve sascs and a more complex sascal mehod, Analysis o Variance (ANOVA).
ANOVA consiss o calculaons ha provide inormaon abou levels o variabiliy wihin a
regression model and orm a basis or ess o signicance. Descripve sascs, including
percenages and means, were used o succincly summarize he daase, providing a clear
overview o he disribuon and cenral endencies o he variables. Following his, ANOVA was
employed o explore he relaonships amongmulple dependen variables, aking ino accoun
any correlaons and dependencies ha migh exis. This mehod allowed or a deeper, more
nuanced undersanding o he daa paerns, signicanly enriching he sudy's ndings by
oering a comprehensive and precise examinaon o he daase.

Resuls

A comprehensive daase was compiled rom a cohor o 1,200 parcipans who
volunarily engaged in he sudy by diligenly compleng online quesonnaires. The gender
disribuon is nearly even, wih 50.8% male and 49.2% emale parcipans. Age-wise, he mos
represened groups are hose beween 31-40 years (40.7%) and 20-30 years (37.5%).
Educaonal background shows a majoriy wih bachelor's degrees (63.8%) and posgraduae
qualicaons (25.7%). In erms o marial saus, 56.67% are married, and 43.33% are single.
Income daa reveals ha 31.8% earn below 15,000 Bah per monh, and only a small racon
(15.3%) earn above 45,001 Bah. Device usage rends indicae a high peneraon o
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smarphones (98.5%), ollowed by noebooks (88.7%) and deskop compuers (68.5%). Inerne
usage peaks during he lae hours (37.5%) wih signican daily use exceeding ve hours by he
majoriy (64.5%). Monhly inerne coss are mos commonly beween 501 o 1000 Bah or
home and 400 o 800 Bah or mobile. Social media plaorms like Facebook, YouTube, and
Insagram see high engagemen raes. The primary use o he inerne is or educaon (55.3%)
and enerainmen (36.0%). More han hal o he parcipans (53.5%) are aware o saellie
inerne, mainly hrough digial channels like websies and social media. The percepon o
saellie inerne is generally posive, recognizing is poenal o enhance educaonal access,
reduce income disparies, and promoe business growh in underserved areas.

Table 1.Model summary using all he independen variables

Model R R Square Adjused R
Square

Sd. Error o he
Estmae

Durbin-
Wason

1 .720a .518 .500 .49094 2.229

a. Predicors: (Consan), Lnscore, OB, YT, IT3, X2, IT7, IT6, IT1,X, IT8, X3,FB, CN, IT2, X1, TT, IT9,
X5, IT5, IT3

Table 1 provides a sascal summary o a regression model using all independen
variables. I repors he ollowing merics: R-value o .720, indicang he correlaon beween
observed and prediced values; R Square o .518, explaining 51.8% o he variance in he
dependen variable; Adjused R Square o .500, which adjuss he R Square based on he
number o predicors in he model; Sandard Error o he Esmae o .49094, giving an esmae
o he sandard deviaon o he error erm; and a Durbin-Wason sasc o 2.229, suggesng
ha here is no signican auocorrelaon in he residuals o he model.

Table 2. Analysis o Variance (ANOVA) using all he independen variables

Model Sum o Squares d Mean Square F Sig.

1a Regression 137.987 20 6.899 28.626 .000b

Residual 128.467 533 .241

Toal 266.454 553

a. Dependen Variable: Economics
b. Predicors: (Consan), Lnscore, OB, YT, IT3, X2, IT7, IT6, IT1,X, IT8, X3,FB, CN, IT2, X1, TT, IT9,
X5, IT5, IT3

As presened in Table 2, he able eaures he F-sasc o 28.626 wih a signicance level o
.000, indicang he model is sascally signican. I breaks down he variance ino
componens aribuable o he regression (Sum o Squares or Regression = 137.987) and
residuals (Sum o Squares or Residual = 128.467) across 553 degrees o reedom.



45

hps://so08.ci-haijo.org/index.php/dhammalie/index

Journal of Dhamma for Life, Volume 30 Issue 2 (April-June 2024)

Table 3. Variables in he model using all he independen variables

Model Unsandardize
d Coefciens B

Sd. Error Sandardized
Coefciens Bea

 Sig.

1a (Consan) 1.927 .449 4.295 .000

X1 .528 .078 .380 6.733 .000

X2 .165 .036 .218 4.635 .000

X3 -.429 .057 -.352 -7.542 .000

X4 .030 .202 .006 .148 .882

X5 -.108 .035 -.168 -3.123 .002

IT1 .207 .071 .141 2.896 .004

IT2 .018 .100 .008 .183 .855

IT3 .177 .157 .045 1.131 .259

IT4 .387 .114 .251 3.387 .001

IT5 .878 .071 .633 12.308 .000

IT6 .141 .033 .157 4.303 .000

IT7 .473 .044 .436 10.795 .000

IT8 -.019 .056 -.016 -.336 .737

IT9 .051 .064 .040 .804 .422

FB .308 .127 .097 2.424 .016

X -.404 .095 -.157 -4.244 .000

TT .433 .090 .234 4.813 .000

YT -1.110 .327 -.136 -3.396 .001

OB .265 .053 .199 5.012 .000

CN .174 .034 .234 5.184 .000

Lnscore .105 .080 .043 1.326 .185

a. Dependen Variable: Economics
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Table 3 rom he documen deails he regression analysis resuls, showcasing how
various independen variables inuence he dependen variable "Economics." The model
includes a mix o demographic, device usage, and behavioral acors. Signican posive
predicors include gender (males having a higher impac wih a coecien o .528), age (each
increase posively aecng he oucome by .165), and various echnology usage parameers—
deskop compuers (.207), smarphones (.177), ables (.387), wearable devices (.878), inerne
usage ming (.141), and daily inerne usage hours (.473) all show signican posive
relaonships wih economic oucomes. Noably, TikTok usage also emerges as a srong posive
inuencer (.433). Conversely, educaon level displays a negave relaonship (-.429), suggesng
higher educaon correlaes wih a decrease in he dependen variable. Similarly, monhly
income and YouTube usage also negavely impac he economic variable, wih coeciens o -
.108 and -1.110, respecvely. Facebook usage (.308) and he purpose o inerne use or
educaonal or proessional reasons (.265) posively aec he economic oucomes. Twier
usage is a negave predicor (-.404), indicang a derimenal eec. The source o awareness
abou saellie inerne (digial vs. radional) also shows a posive eec wih a coecien o
.174. Collecvely, hese resuls demonsrae he complex inerplay o various acors aecng
economic aspecs in he conex o saellie inerne percepons and usage.

Discussions

This sudy on he acors inuencing public opinions abou saellie inerne highlighs
mulple conribung acors, including demographic characeriscs, inerne usage behaviors,
and social media engagemen, wih economic aspecs as dependen variables. Several acors
have emerged as sascally signican in inuencing economic oucomes associaed wih
saellie inerne use. Noably, gender and age show posive impacs, suggesng hamales and
older individuals end o derive greaer economic benes rom saellie inerne. In conras,
higher educaon and monhly income levels are negavely correlaed, indicang ha hose
wih higher educaon or income may no experience he same economic advanages.
Technology usage also plays a crical role; he use o deskop compuers, ables, wearable
devices, and exensive daily inerne use are all posively linked o beer economic oucomes.
Social media usage varies in is impac; while Facebook and TikTok usage correlae wih posive
economic eecs, Twier and YouTube show negave associaons. Addionally, he purpose o
inerne use or educaonal or proessional reasons posively inuences economic oucomes,
as does he digial medium hrough which individuals become aware o saellie inerne. These
insighs highligh he complex inerplay beween demographic acors, echnology usage, and
behavioral paerns in shaping he economic benes o saellie inerne.

Men and he elderly end o priorize economic sabiliy, invesmens, and income
generaon, poenally seeing opporunies ormarke expansion and business growh hrough
high-speed inerne connecviy. In conras, hose wih educaonal and income limiaons
migh look or ways o supplemen heir income or reduce expenses hrough digial echnology.
In line wih Shaengchar e al. (2023), age and educaon levels are highlighed as key acors
inuencing individuals' comor and amiliariy wih echnology. For example, younger, more
ech-savvy individuals wih higher educaonal aainmen are generally more open o
embracing innovave echnologies, such as he Sarlink Saellie Projec. Moreover,
Shaengchar and Kraiwani (2023) idened gender as a signican predicor o he dierenal
impac o he Sarlink projec on inerne provider services. Their sudy demonsraes ha
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males are disproporonaely aeced by he projec, compared o emales. This nding
underscores he imporance o considering gender disparies in he evaluaon and
implemenaon o echnological projecs. Thelek and Kraiwani (2024) also corroboraed ha
gender is a signican deerminan in he accumulaon o wealh, wih males demonsrang a
greaer propensiy or wealh sorage compared o emales. This nding underscores a noable
gender dispariy in asse holdings, suggesng hamales are more likely o accumulae wealh
han emales. Addionally, dieren inerne and social media usage paerns also aec views
on he digial economy. Users o Facebook and TikTok, who ocus on ineracon and
enerainmen, migh see greaer value in online adversing and commerce via saellie inerne
compared o Twier and YouTube users, who primarily ocus on receiving inormaon. The
sudy's resuls corroborae he ndings presened by Akarachochaiwanich e al. (2023) and
Chuensin e al. (2023), which indicae ha Facebook and TikTok serve as prevalen plaorms or
online commerce among sellers in Thailand. Furhermore, using he inerne or educaon and
work also demonsraes he benes o high-speed inerne in enhancing income opporunies
and producviy hrough new skills learning, accessing unding sources, or even remoe
working. In accordance wih Haleem e al. (2022), digial echnologies have exered a signican
inuence on he educaonal sysem. The COVID-19 pandemic has urher enrenched he role
o hese echnologies wihin educaonal rameworks. Such echnologies have precipiaed a
undamenal shif in he enre educaonal landscape. They serve no merely as providers o
knowledge, bu also as co-creaors o inormaon, menors, and assessors. Furhermore,
García-Mora and Mora-Rivera (2023) invesgaed he impac o Inerne access on povery in
diverse rural areas o Mexico, nding ha i helps reduce povery, especially in less developed
regions. However, he eecs are no uniorm across all areas. This highlighs he need or
governmen policies ha are more argeed o address regional disparies in Inerne access o
ully leverage is poenal benes in combang povery.

Thus, he developmen o saellie inerne should consider promong economic
acvies and occupaons across diverse regions by aciliang he creaon o digial
ecosysems and services. These iniaves should ocus on enhancing connecviy o enable
more exensive access o markes, provide digial ools ha suppor small and medium
enerprises, and oser innovaon and skill developmen among local populaons. Specically,
saellie inerne could suppor e-commerce plaorms, elemedicine services, online educaon,
and remoe work opporunies, all o which conribue o susainable income generaon.
Addionally, inegrang hese services wih local developmen plans can ensure ha hey mee
he specic needs o dieren communies, hereby maximizing heir impac on economic
growh and povery alleviaon. By ocusing on hese argeed approaches, saellie inerne
developmen can become a caalys or economic ransormaon and social progress in
underserved and rural areas.

Conclusions

This sudy on he acors inuencing public opinions abou saellie inerne in Thailand
reveals a nuanced inerplay o demographic characeriscs, inerne usage behaviors, and social
media engagemen, all impacng economic oucomes. Several key ndings have emerged as
sascally signican.
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Demographic Characeriscs, gender composed males are more likely o experience
economic benes rom saellie inerne. Age as older individuals also end o derive greaer
economic advanages. Educaon ound higher educaon levels negavely correlae wih
economic benes, indicang hose wihmore educaonmigh no perceive as much economic
value in saellie inerne. Income, ha similarly, higher income levels are associaed wih lower
perceived economic benes. Inerne Usage Behaviors, device Usage, using deskop
compuers, ables, wearable devices, and exensive daily inerne use posively inuences
economic oucomes. Purpose o Use heir inerne usage or educaonal or proessional
purposes signicanly enhances economic benes. Social Media Engagemen, plaorm Impac
ound usage o Facebook and TikTok correlaes wih posive economic eecs, while Twier
and YouTube show negave associaons. AwarenessMedium on digial channels or awareness
o saellie inerne posively impac economic oucomes. Economic Insighs ound Economic
Acvies lead o males and older aduls priorize economic sabiliy and marke expansion
hrough high-speed connecviy. In conras, hose wih higher educaon and income migh
no see he same economic value, possibly due o already exisng access o high-speed inerne
or alernave resources. Social Media Inuence, plaorms like Facebook and TikTok, which
ocus on ineracon and enerainmen, may enhance online adversing and commerce
opporunies via saellie inerne. Technology Adopon and Regional Developmen on Digial
Ecosysems ound he developmen o saellie inerne should ocus on creang digial
ecosysems ha suppor small and medium enerprises, oser innovaon, and enhance skill
developmen. E-Commerce and Services, saellie inerne can bolser e-commerce plaorms,
elemedicine, online educaon, and remoe work, conribung o susainable income
generaon. Local Inegraon o inegrang saellie inerne wih local developmen plans
ensures services mee specic communiy needs, maximizing heir impac on economic growh
and povery alleviaon.

Sascal Analysis o he regression analysis provides a comprehensive undersanding
o how various acors inuence economic oucomes, model summary ound an R-value o .720
indicaes a srong correlaon beween observed and prediced values. An R Square o .518
shows ha 51.8% o he variance in economic oucomes is explained by he model. Signican
Predicors ound Posive Predicors: Gender (males), age, use o deskop compuers,
smarphones, ables, wearable devices, inerne usage or educaon or work, Facebook usage,
TikTok usage, and digial awareness channels. Negave Predicors oward on higher educaon,
monhly income, and YouTube usage. Implicaons o hese insighs highligh he complex
inerplay o demographic, behavioral, and echnological acors in shaping he economic
benes o saellie inerne. By ocusing on argeed sraegies ha promoe economic
acvies and enhance connecviy, saellie inerne developmen can become a caalys or
economic ransormaon and social progress in underserved and rural areas. This approach
aligns wih he broader goal o reducing he digial divide and supporng susainable
developmen. In summary, he sudy underscores he imporance o considering demographic
disparies, echnology usage paerns, and social media engagemen in developing sraegies
or saellie inerne adopon. By leveraging hese insighs, policymakers and service providers
can ailor inervenons o maximize he economic impac o saellie inerne, ulmaely
osering a more inclusive and conneced sociey.
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Practcal and Policy Implicatons

The ndings o his sudy have signican praccal and policy implicaons. For service
providers and markeers, undersanding ha demographic acors like age, gender, and device
usage inuence adopon can help in crafing argeed markeng sraegies o increase upake.
For insance, campaigns ocused on he economic benes o saellie inerne migh be more
appealing o older aduls andmales, or hose using mulple devices. From a policy perspecve,
he sudy highlighs he imporance o considering diverse user needs when promong new
echnologies. Policymakers should consider creang incenves or saellie inerne providers
o oer services ha are accessible and benecial o various demographic groups, including
hose less likely o adop such as individuals wih higher educaon and income, who may need
addional convincing regarding he benes o saellie inerne. Inegrang inerne educaon
programs ha demonsrae he praccal benes o saellie inerne can help increase
adopon raes among skepcal demographics. Furhermore, hese insighs can inorm
governmen sraegies o suppor digial inclusion, especially by aciliang saellie inerne
access in educaonal and proessional setngs o leverage he high adopon inenons ound
among hese user groups. Such policies could signicanly aid in bridging he digial divide,
ensuring ha all segmens o he populaon bene rom equiable access o inerne
echnologies.

Limiatons and recommendatons or uure sudies

This sudy on he adopon o saellie inerne in Thailand has several limiaons and
areas or improvemen in uure research. Firsly, he use o convenience sampling may
compromise he generalizabiliy o he resuls, as i may no accuraely represen he Thai
populaon. Secondly, he sudy's cross-seconal design capures daa a a single poin in me,
liming he abiliy o deermine causaliy beween acors. Addionally, reliance on sel-
repored daa can inroduce biases, such as inaccuracies in reporng inerne usage and
behaviors. Finally, he sudy primarily ocuses on demographic and basic inerne usage
behaviors and does no explore deeper psychological or personal atudes ha could inuence
saellie inerne adopon.

For uure sudies, adopng more robus sampling echniques like sraed or random
sampling could enhance he represenaveness o he resuls. Implemenng longiudinal
sudies would provide insighs ino how percepons and behaviors evolve over me, oering a
dynamic perspecve on adopon acors. Moreover, inegrang qualiave research mehods
could add deph, revealing personal narraves and deailed user experiences ha suppor he
quanave daa. Expanding he scope o research o include more comprehensive behavioral
and psychological variables would also yield a richer undersanding o he barriers and
aciliaors o saellie inerne adopon.
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