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Designing Snackable Content to Enhance Engagement

on Social Media Platforms

Abstract

This article aims to examine the characteristics and key features of Snack Content, or
easily digestible short-form content, on social media platforms. It analyzes presentation
strategies aligned with user behavior through secondary research from documents and studies,
focusing on popular platforms like TikTok, Facebook, and Instagram. The findings reveal that
effective Snackable Content is characterized by: (1) visual-centric communication to quickly
capture attention and convey meaning; (2) content that evokes positive emotions such as
surprise, fun, or relaxation; (3) a clear focus on one key message; and (4) the inclusion of calls-
to-action, links, or hashtags to drive engagement and further interaction. Popular formats
include memes, GlIFs, infographics, short videos, and interactive content, each enhancing
engagement and brand recall. Designing Snackable Content requires tailoring to platform-
specific features and detailed audience analysis to create high-quality content that aligns with

digital consumption behaviors.
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