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ABSTRACT

This study aims to investigate media exposure behavior and satisfaction on
advertising and advertising creation process to get audience attention on Youtube.
Sample groups are 400 audiences on Youtube in Bangkok. Research instrument is
questionnaire and Data Analysis Methods are frequency, percentage, mean, standard
deviation, t-test and One-way ANOVA,

The result showed that most of audiences watched moviefrerun series,
watched through mobile phone, frequency of watching is 1-3 times per day, watching
during 18:01-24:00, daily watching and watching at home.

Overall advertising satisfaction on Youtube media is high, the intention is the
highest mean score.

Hypothesis testing result reveals that the different age and career affected to
satisfaction of insurance advertising on Youtube in different levels.

We also found that Behavior of media exposure on Youtube, the different of
watching frequency, watching time, day of watching, and place affected to satisfaction

of insurance advertising on Youtube in different levels.
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The satisfaction of audiences affected to the advertising creation process to
get audience attention on Youtube. Therefore, the advertising creation process is very
important to create and publish the advertising according to audience/listener

preference to make audience satisfaction on Youtube effectively.



